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Food Business is Boundless and Unlimited
FHC Performing the Rhapsody of "'Food Era’

According to the “2022 Industrial Report of Chi-
na's Imported Food®, the compound annual
growth rate of China's total imported food
reached 13% from 2012 to 2021. In 2021, the
total amount of imported food will be 135.46
billion US dollars, with a year-on-year growth of
24.5%, reaching a new high in nearly 10 years.

This is an era of miracles!

The composition of China's food imports has
changed greatly. In 2012, the top five imported
food categories were vegetable oil, aquatic prod-
ucts, grains, dairy products and meat products.
In 2021, the top five imported food categories of
China are meal and products, grains, aguatic
products and products, dairy products, fruits and
products. The compound annual growth rate of
meat and products in the past ten years has
reached 25.3%, and the growth of cereals, fruits
and products is fast.

The development of China's imported food
industry mainly benefits from four factors: the
world's super large single market, the reduction
of tariffs, the expansion of the source of imported
food and the increase of imported food varieties.
Overseas high-quality food keeps coming to
China, so that Chinese people can enjoy global
food without leaving the country.

This is an era full of challenges!

As an industry platform, FHC Shanghai Global
Food Trade Show has always injected a steady
stream of vitality into a broader food dream! It not
only cultivates in the field of food and catering,
but also focuses on the upstream and down—
stream industrial chain of the food industry, in
order to present a rich and professional trade fair
for the majority of practitioners.

In 2023, the scale of FHC and its co-located
exhibitions is expected to reach 200,000m2. In
addition to the continuing product segments of
leisure food, coffee drinks, bakery & light food,
dairy products and high—end food supply chain,
FHC will focus on many potential fields such as
prepared food, hot pot ingredients and supplies,
canned food and equipment, local high-quality
agricultural products and so on. Main themed
exhibition areas, series of international competi-
tions, mulli theme and cross domain forums will
comprehensively meet the needs of domestic
and foreign visitors for international food, ser-
vices, business frading and market development
at FHC.

Break through the market demand and give
priority to oblaining business opportunities! FHC
Shanghai Global Food Trade Show in 2023, deli-
cious online, ready to go!




FOOD & HOSPITALITY

CHINA




H FrH fiz

2HBRH R AAR TkAR ERRIBE
Exhibitors Exhibltion Space Trade Visitors Countries & Reglons

FLnrEmEN
BN P WA




Distribution of
Previous
Exhibitors

hESREEWFERH

FE® FHC RillT 2% 50 R IERNBEMLESREL, &
RSB ERATCR LS. B”+5E FHC LigHBARMR,
BNDEDRALAE. 5%, 0. BT 80 BXF . RitF.
X, BE. BFx. HE. SXRAEL. BE. EA. FEE5ES
216 M ERRMENRERA, #id 200 KiEH L. 27 FX,
BETHEIFUHRERIRRANFEFEESRSHESROARMNSE,
FHC SAFERETERSNETERROEERTERES,
AzTliRftR RS EREES .

Owver the years, FHC has invited exhibitors from more than 50 countries
and regions around the world to bring selected delicious food to Shang—
hai. Reviewing the 25™ FHC Shanghai Global Food Trade Show, we
welcomed the intemational pavilions from 16 countries and regions from
Belgium, Denmark, France, Spain, Germany, Italy, Austria, Canada, the
United States, Japan, Korea, Malaysia, South Africa, Brazil, China
Taiwan, and over 200 overseas enterprises exhibiting in FHC. Over the
past 27years, thanks to the rich experience accumulated in holding pro—
fessional trade exhibitions and the global resource network, FHC is
committed to building an important exhibition and exchange platform that
meets the needs of China's food and beverage market and provides
excellent exhibition services for the whole industry.
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FHC Sin& A R4 B R4 & R # ( Agriculture and Agri-Food
Canada, 5 AAFC) &fF, HARERE 186 NEABEFERERE
FHC. IENEREEE B SESEYS SRS 1S EEF.
FHC cooperated with Agriculture and Agri-Food Canada (AAFC)
organized a 186m? Canadian Pavilion this yvaar. The exhibits on site

include honay, oats, frozen potato products, health oil products,
oysters, blueberries, etc.

FHC S5ZEXxR4SHEHTETESNGRRECHNERRER, BrER
ik 366nT. MBEMESKESHEES. A .21 8. ST R,
HFRERF.

FHC cooperated with The Agricultural Trade Office (ATO) of the U.S. Con—
sulate General Shanghai and trade built the largest LS. Pavilion on the spot,

with a display area of 366m?. The exhibits include potato products, dairy
products, cheese, popcom, prunes, dried fruits, leisure food, alc.

EAREAmERL 1200, AEOTRIOAEHREN 565 .85 .50,
BH. AHE. OES (EEANE). ARG, WE, SRR, 8.
BNEEECRETR.

With an area of 120m?, the Brazilian Pavilion brought buyers® products
such as beef, poultry, pork, fruit juice, wine, sugarcane wine (Brazilian

spirits), dairy products, coffee, Mate Tea, honey, organic and whole
wheat products.
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Exhibitors” Distribution
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Food Supply Chaln and Condiments
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Het Pot and Canned Food
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Exhibitors” Comments

E& / BEE (L8) TURRARGHER

Linda Wang / Marketing Manager of
Aviko (Shanghal) Industry & Commerce Co., Lid.

EHESI FHC &, EEg—/EBEES,
RATRNSEFZENSE, FEHRINEL
RPETHIHERT ESRICTHENE, BF, BWhE
WASMF FHC, LIBCNELAER RN
KRR F S5,

Aviko has participated in FHC for many years.
Through such an international platform, it not anly
improves the stickiness between us and customers,
but also brings more possibilities for us to take root
in the Chinese market. Next year, Aviko will still join
hands with FHC to show customers better services
and products with our own ingenuity.

AR/ BEERRTAENRHERS®

Lucio Ricordo Kreimer, Senlor VP of Sales Asia &
Oceania, Mission Foods (Shanghal) Co.. Ltd.

HHES FHC RIIRSSFEE+E, WES
mE, XE—MRrRRSTm, HitSEEx
MABEETS. RERNE—UNRESS, RE
FHC RIS @D .

Mission has cooperated with FHC saries exhibi-
tions for more than ten years. For exhibitors, it
is an excellent platform to display brands and
products and enhance communication with cus-=
tomers. We will continue to participate in the
future. | wish FHC series exhibitions better and
better.




F2ENL / XZHASE (WS ) ARLTRRCESR

Dr. Hulming Lue / Managing Director of Otafukuy
Foods (&ingdao) Co., Lid.

BIMER—RBLEFAEKHEEL, SRERS
HEFR, ERANPEDHRR. XEFEHT
FHC ZM¥&, RINNGZMNSETHER,
BRTREDNABSSIENE, FLADEATE
FER| FEREN FHC BTMKES, SEEN
SRELE

As a condiments enterprise with a history of 100
years in Japan, even though we are well-known
in Japan, we entered the Chinese market late,
Ower the years, through the FHC platform, our
brand awareness has been continuously
improved, and we have met many well-known
domestic partners, so that the company has
developed steadily! Thank you very much for
FHC. We will continue to axhibit at FHC in the
futura!

B/ Be (NS ) AFRSERATLEE

Harmry Fan, General Manoager of Zhal Food
(Qingdao) E-commerce Co., Lid.

FHC Ll fESREEHXER, 1L
Wil & RERSRT T AR, miEm
SRR, ERMNEEEFLIFRAROHRE
REWREMMET, QUFRE FHC FERE
RHRREE “SFER" R, RIITRSHME.
AXENEIELE. BRAEXRRE, RMNES
FHC X[itE, FHEFRK.

FHC has always been serving vertical customers
with a new attitude. With its effort, it makes Lihe-
Taste & FHAIFQOD fully demonstrated the
achievements of composite condiments and
high—end prefabricated dishes. Under our strate—
gy of always adhering to the product-centerad R
& D and marketing strategy, FHC awarded us the
“Golden Apple® for the Best Prepared Food
Brand in 2021 amid FHC, which attracted many
enthusiastic and interested partners. We hope
that in the future, we can make prograss together
with FHC and create the future together.

B/ RESHREAARERERERISHELE

Jun Ma, General Manaoager of the
Catering Business of JD ketall

IR FHC Be, SRTRSETENHENT
WS{FtkeE, Bl FHC AXAFIRHRIFAIDIE
Fa&, itARFNE—BaNLE, SFHN.
fE=liE, RREINRAREaEMNE, BR5ID
FABSHNEMHTERE., REFFERIGRTF
afftkf, —RIEETMX!

After attending this FHC Shanghai Global Food
Trade Show, | met many excellent partners in the
catering industry. | thank FHC for providing us a
good communication platform and giving us the
opportunity to negotiate business and achieve
win—-win cooperation. During the exhibition, JD
Catering booth was equipped with interactive games
to attract more than 10,000 visitors to participate in
and receive awards. In the future, JD Catering will
wiork with partners to expand its business together!
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TOP 10 Visitor Distribution - Business
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B EERiF
TOP 10 Domestic Visitor Distribution - Region
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Visitors Comments

TrREs
Suning com, online comprehensive shopping platfomm

RGeS M MR EER, BN
BIEAZFERANTROHER. RARMNN
SHFREWNERFE, S EUBERBLLAE
EE, BETREMARIESRIDBEES. X
TEEGERSERTFSIANEE, HESE
RTHipHbARRYES Y, TEILLARRAMED.

| am very glad to visit such a large-scale exhi-
bition and see so many kinds of procurement
resources. Despite the ongoing impact of the
pandemic on the economic environment and
more online business exchanges than evar
before, offline exhibitions are more efficient for
business expansion. In this process, | can also
make many friends in the industry and share my
experience in dealing with market challenges,
which is of great help to both of us.

TeEsER
Ding Dong. online fresh produce shopping portal

EEERRERAERDNEL, EREEAXEE
R T RBRETL, HEERAR,
RERHESEERS. SR EROE MR
JUURERTURRES |, BT RTLAYEY
E@, N7 RESEITERMIEHE,

The livestreaming of FHC forums is very helpful.
There are many suppliers to visit and brands to
learn about during the three days, and the time
is very limited, so it is difficult to stay for a long
time. Through the replay of the forum’' s lives=-
treaming, | can listen to the speeches of several
familiar industry guests, which can not only
understand the trend of the industry, but also
rich the topics when | communicate with peers.




LEESNEERLR

Shanghal Seesaw Coffee Co., Ltd.

SEBE—RAERKAR, FHC NMETHRRS
. REER SR, NANREHhE
REEDSMNERTHEEFBAE. FHC &
mHEFE, RRMAA—IRE. BrReiG
HEAFARETNRR, IBRIMIBFHEEN
FHC 7.

As the last one professiona food axhibition
been held this year, FHC gave me a lot of sur-
prisas. Although in this special period, the audi-
ences and exhibitors can also be organized in
an orderly way. The exhibit categories of FHC
are very comprehensive, and the quality is as
high as in previous years. The whole exhibition
was showed lively and prosperous, which
makes me look forward to FHC next year.

HHtARERNEARRAD

suzhou Sweet Seven Catering Management Co., Lid,

BESFEERSI0 FHC, NERS RSN
T, ARE—MEEFICRRET, EXRLHAE
0. AHAR0RTEHENSSHEKE, =X
NESGERRERASEE, EREESN.

| come to FHC every year. Now many exhibi-
tions have been cancelled. This global food
trade show is held smoothly as always, which is
a demonstration of FHC" s strength. There are
information and partners | want to know on the
spot. The three-day exhibition can bring me a
lot of benefits and is very worth visiting.

IHERARRNENRLR

Shanghai Loo Sheng Chang Catering
Management Co., Ltd

HES—ASNEamAiEnaaE, SMES
BREEREFER, LABTERE, —HLIEAR
BEANBDREEREREHHKEZHE, B2
FHC #AiFSHABHRMERE T =5
Fals, vRBRRE, LIEREES SR
MRS,

This is my first time to participate in such a
large-scale food fair. The exhibils in each hall
are very rich and dizzying. For a long time, food
exhibition often give people the impression of
foretasting and sampling, but FHC has built a
comprehensive platform for many suppliers and
buyers, which can make me totally indulge in. |
will participate more exhibitions just like FHC in
the future.
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ARDCIERE

The FHC Future Hospitality Innovation Sharing Forum

FHCERREREIFoEXRICIE
o BT 1RSS5 R EEIRNeStE

Innovation and Growth-the 15™ China Catering Innovation and Enfrepreneurship Forumn

» BEEPERRTLARES

2021 The 3 China Catering Industry Trend Summit

BMaZig- g - PEREANERaRRAS

China Food Conference on the Integration of Domestic & Foreign Trade
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The FHC Digital Technology Empower Catering Industry Forum
FHCEFRIRANNEIXRILIE

BIHFHARBERARTIS

Digital Transformation and Upgrading of Catering Seminar

HFRZDORRANERFIRNEELCE

Surnmit on Digital Technology Supports Food Supply Chain Efficiency

» 2021 EHIERSEARARESEIMERICE

2021 China Canned Food Technology Progress and Innovation Development Forum

* FERRHREERES—SIBERD

China Catering New Madia Marketing Summit - Detonate Young Power
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The FHC Circulation Development of Hospitality Industry Forum
FHCRIRITILRIBR RXILIR
e 2021 (SB=R) PERRMNEXS

2021 (The Third) Chinese Food Supply Chain Conference

o REISE 20218 =B RIETUERS

Explosive Flow, 2021 the Third World Takeout Industry Conference

o "ERZM 2021EFRBERELOES (BEFIHER)

"Outside Boundedness® 2021 China Baking New Force Brand Sharing Conference
(Baking localization)

» Bt LERERUFERCE

Re-discussion on Shanghal Cuising Inheritance and Innovation Summit

M

RATF Hh WiRE
i SN EER RS ESSEHOR N BE+E
e T Sk R RTRESRE Hus fitA

) . " B f



-
PAVAS L DA R HES
MR SRRt HEE R A R PETARE g
CED A A R A EEE
Byl K FH g4 e L Bikig
R, INNREER M T T A B2 [T A
=L S F R SEER =T e

i 5 ¥ Brxa

ALEERE
s dEE2E ETER i b e IS G ok deipkll N DoEe Tohdid Wi A
FRiE T A, = wree e R LR E Tk
HalaE

pri E
W
=4, BENE




The FHC Food Industry Brands Hub Forum
FHCRmiTIkamRZifXiein
2021FHCEF#HE O AR EICIE

2021 FHC Import and Export Meat Forum

o ARKFRIERES - EnthiESERIADRE

China Sustainable Seafood Summit - Diversifying Markets and Reducing Food Waste

FHCLBHBERREME ARt

FHC Shanghai Global Food Trade Show Prepared Foods Forum

2021FHC2BAH Rt EENBRRNERD

2021 FHC Global Dairy Forum and Happy Cheeasa Day
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2022 China Brewers Cup - Shanghai Division

20221 RMHEARAXFRERX ERF-LBREX
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2022 China Latte Art Championship — Shanghai Division
2022 RAXSAXBPER ERB-LBRERX

91 ’3 A .‘ 3 . @ 3
SER e =3 TEM Fih i WEE

29



2021 CFCA Chocolate Talent

2021 CFCA HEIBRIERHAR
F
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Chocolate application contest e & e o e e e

2021REIISRHMBAE
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China Gelato Championship - Shanghai Division

LBEGFLKERAXITE-LEREX
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The 3 National Contract Catering Competition
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Innowation and Growth-The 157
Ching Cotering Innovation and Entrepreneurship Forum

SN RTRES - STeER SR TR %
China Sustainabile Seafeod Surmmit -
Diversifying Markets and Reducing Food \Waste

2021FHC 2B A RitEBEmR R NET
2021 FHC Global Dairy Forum and Hoppy Cheese Day

HFEFEHREHEUERERNYEECE
Summit on Digital Technology Supports Food Supply Chain Eficiency

mig FigRfeReg R ReR

Re-discussion on Shanghal Culsine Inheritance and Innavation Surmmit

2021 pEEE SRS SRR R
2021 China Canned Food Technology Progress
and Innovation Development Forum

BasE - SRt - PEARANERESERAS
China Food Conference on the Integration of Domestic & Foreign Trade

2021FHC EF#H ON RIS
2021 FHC Import and Export Meat Forum

FHC L f R EME aRieE
FHC Shanghal Global Food Trade Show Prepared Foods Fonurm

2021 (=T ) PER GRS
2021 (The Third) Chinese Food Supply Chain Conference

BNSFRREEEARTR

Digital Transformation and Upgrading of Catering Seminar

MEME 2021 =B EFd S
Explosive Flow. 2021 the Third Waorld Takeout industry Confarence

PEENHNEEHES—SIBFEED
Ching Cotering Mew Media Marketing Summit - Detonate Young Power

BRZHAT 2021 SEFISERLGS (MISETHES)
*Outside Boundedness”™ 2021 China Baking New Force Brand
Sharing Conference(Baking localization)

E=ErEEIT LN
2021 The 3° China Catering Industry Trend Summit

FHC fEE &
FHC Business Match-maoking
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E"+=E FHC PEEEREFIEEALLE
The 23% FHC China Infemational Culinary Arts Competition
WY E : shely.boo@imsinoexpo.com

B1=E FHC PEERFHSBUSICR
The 23 FHC China Intermnational Pastry and Bakery Competition
R EH N shely.boo@msinocexpo.com

2021 FHC LiBEREZ fMinE
2021 FHC Shanghai intermational Culinary Championship
EENEEN. shely.boo@imsinoexpo.com

2022 Rl A WPEFIEER - FESEE
2022 China Brewers Cup = Shanghai Division
WS han.geng@imsinoexpo.com

2022 t RmEHFMA R ER SRR
2022 China Cup Tosters Charmplonship
BERi¥ESM . han.geng@imsincexpo.com

2022 ttRUEEA R PEEELE - FiEoRE
2022 China Latte Art Championship - Shanghal Division
EFETEESN. blueyudimsinoexpo.com

BEhELEEEERN S EENEAR - HESRE
The @™ Shanghai Fashion Crinks Competition - Shanghai Division
EHRIEWEN . miya.zhong@imsinoexpo.com

2021 CFCA FERRIRAXE [ FENHEERNE
2021 CFCA Chocolate Talent / China All-Star Shanghal
HEFRESEEN: blueyuBimsinocexpo.com

2021 chEISRE LML E
2021 China Chocolate Application Competition

EFEFRED. blue yudimsinoexpo.com

T iBERFETAGHR AR
2022 China Gelato Championship
EHITMEN. stephan.zheng@imsinoexpo.com

EoFeEHAERE
The 3° Group Meal Competition
BEHESHN: michael.guo@imsinoaxpo.com
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2021 FHC Chinese and Western Cuisine Challenge Review

2021FHCrhpg £ LL 2 [5]

O AMPERSEHRE @ oslEETwRN
Categories Professional judges
S16{tEMAT @ STLBAR
Contestants Participants

A9 B IRiF 1004 R 135wt
Gold medals Siver medals Brorze medals

/ BiRLITRERIEH®ES / Thanks to all sponsors
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2021 FHC Pastry and Bakery Challenge Review

2021 FHCHEEFNEH 52 EL 2 0] bR

@ TumsEsRng @ ssuttiEHRELRS
Categories Professional judges
189{UtE A F 214 WA IR
Contestants Participants

2200 R NEF 19¢cHRIRi%F 40 iR imisE

=old medals Silver medals Bronze medals
/ B TR RREINES / Thanks to all sponsors
sy 2 @ 2 @ ke gl o

Mo =sas “I.’*" TS =@

2021 FHC Shanghai International Culinary Championship

FHC L BEIFEZRInE

. $8—%& / The First Place . $BIE / The Fourth Place
AERER, XPER, EEEM TR R
Mamictt Intematicnal, Greater Ching, Fhenzhen XINGEHAN Culinary Acadamy Teom
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shanghal Bolexfoods Glory Culinary Team Guizhou Mo. 7 Western food cooking team
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Hangehou Culsine Association Tibet Autonomous Region Cooking,
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FHC 25™

ANNIVERSARY GALA DINNER

R RN FHC 25 BFERBREIG,
EEEsHKhE, BRI L REFIIR;
HERMIREMET FHC £ RENEEGRA,
EFF RSB AL |

Distinguished guests gathered at FHC 25th
anniversary gala, sharing precious memories
and foreseeing brilliant future of the industry.
During the dinner, FHC Golden Apple Awards
were presented to nominated corporations and
parsonage with sincere congratulation from all
attendance.
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FHC 2023 Exhibit Categories

Hc;rw'
AMBKTR HeaRETh
Meat & Aquatic Product Sweets & Chocolate

= o P

EINCLA T E frE o i B PR R Bk peid it vl
Caterng Supply Chain & Condiments & Ol Coffes & Tea Bakery & Light Meal
Raw Material

HRNIE 6% mERRbRER

Food Processing & Frefabricated diches &
Packaging Cantral Kitchan
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Meat &
Aquatic Product




pERER FEEAP RS RmEE, Hx
HitRx, PEAXERSRHEOENRERE, 2020
FHOZE 3034 {2%7m, FEi 60.6%:2010
FE2020F8, SEWMEEH208% T
14.8% PhEHORREFESRCE. ST
RE& 2020 FiO 280 128.8 {287, REE
SERFBNNOFMNE 2030 F£hEHIHSINRE
SH2IHR2EN 38%.

China is an important market for meat, seafood and
aquatic products in the world., Relevant statistics
show that China's imports of meat products have
grown rapidly. In 2020.the total import value was
30.34 billion US dollars. ayear-on—year increase of
60.6% from 2010 to 2020.the compound growth rate
was 29.8%much higher than the 14.8% of China's
imported food overall com-pound growth rate. Rel-
evant statistics show that China's total imports of
aquatic and seafood products in2020 was 12.88
billion US dollars. According to the forecast of the
FAQ (Food and Agriculture Organization) by
2030 seafood consumption in China will account for
38% of global consumption.

BakER | FHaEE | ESaNAA% | BESFE | #RNaEE~E | deam | E8aRN | BRmnIsEs |
AR | PYSStDE | PYSS(RAY | HMTITRES

Meat and finished products | Fresh—cut meat | Ecological organic meat food | High—end beef and mutton |
Poultry and poultry products | Frozen food | Fresh meat | Flavoured meat | Meat cutting |
Meat preservation | Vegetarian meat | Meat cooking equipment and etc.
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HETARSMCHAEEE, RIPxXFHEE
BETRE. BRE B ATETES. B
RURRIBNEESAEERARSEFEKTRR
MEREGARERNSTARE, HEREHFIRER
SNWRFERN, ANEBELAEERMNE,
EMRETRTURELER. BRI, 2016 F
2020 £, hEKERSTEBHMMM 8,224 Z
THKE 12,984 27, SRS FAT 12.09%.

Leisure snacks are loved by the majority of con=
sumers, and the commaon categories of leisure food
are bakery, roasted dried fruit, candy, puffed, dried
fish and so on, In the process of economic develop=
mant and improvement of living standards, resi=
dents” eating habits and consumption patterns are
increasingly presanting diversified styles. Congum-
ars’ demand for leisure food is increasing from
emotional satisfaction to nutritional properties, which
promotes the steady development of the leisure
snack industry. According to statistics from 2016 to
2020, the market size of China' s leisure food indus-
try increased from 822 _4billion yuan to 1,298.4
billion yuan, with a compound annual growth rate of
12.09%.

FRHR / CATEGORY

SHIR | R | 5 | RWEL | BLHAR | RARR | ARATR | KEFRLTRY

Bean products | Vegetarian fruits and vegetables | Jelly | Preserved fruit | Western pie | Puffed food |
Meat and poultry snacks | Aquatic snacks and etc.
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Dairy

SWAHRITUD, PERREFAERHELE.
iREFER, PEAFNITULHSTREE, FENE%
RAMRHHEE, EREEQAEEF, ERNES
LS 00 T 2 3 T AU SR B D 257 SR A SR I
DNEESR. WHEEIERLT, 2020 SPEARHEOL
BHX 124 {2%85T, REEHHE 6.5%: 2010 SFLLRE
£t TR ORRBORESH=.

In the glabal dairy industry, China is a big producer
and consumaer. In recent years, China's dairy indus-
try has steadily expanded its market and gradually
transformed into a high—-end dairy market. The qual-
ity of life of residents is improved, and the demand
for dairy products and cheese products is more
vigorous under the influence of the concept of
healthy life. According to relevant statistics, in 2020,
China’s total import of dairy products reached 12.4
billion LS dollarg, with a year-on=year growth of
6.5%. Since 2010, China's food imports have been
ranked amang the top three.

R3] / CATEGORY

SO0 | 460 | 340 | #PAD | Wil | ADNE | WO | W0 | W0a | ERTL | BREL | FLSTR | THETL | SRR (R )| RS |
ILREOH | RIEREY

Soy milk | Milk | Goat milk | Coconut milk | Cream | Cheese | Cream | Milk powder | Milk tea | Gon-
densed milk | Frozen milk | Whey powder | Sterilized milk | Fermented milk (yogurt) | Milk powder |
Dairy additives | Facility & equipment and etc.
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Sweets & Chocolate

45



EHER M I552 7]

fELREH R RHMRINGRSD, —HEIEANMHE
BEOWD. BFR, ATHEEESHEENRR,
ERNLCRINFRERENS L. ORENST
. EREFRSHET, WRINGEDHTLHIE
BESHAESENEESALE. BXNERT,
2020 SpEISRAFTETIHMMES 204.3 25,
HEEMNRETR.

Sweets and chocolate, also fast moving consumer
goods. have been welcomed by consumers at home
and abroad. In recent years, in order to meet the
needs of more consumers, sweets and chocolate-
products have become more diversified in type and-
taste. Under the influence of the concept of heal-
thylife the market of sweets and chocolate industry
willgradually develop towards high=end and
healthydirection. Relevant data show that the size of
China' schocolate retail market in 2020 is 20.43
billion yuan.the market development prospects are
considerable.

B | WS | W | e | BN | FROFEDEEESE

Pastry | Candy | Preserved fruit | Biscuit & kernels | Nuts | Dried fruits Chocolate | Cocoa products
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Catering Supply Chain &

Raw Material

EfRRUNNaHHLED, BiX. AESKHTE
HhEENELAGTRE, RREF”. NISERE
BEEXNEPRT. ERTERAMAE, N
MS—EXENRNEY, XESAUNRERT
HETHESECUVEESS, FTUABTFREF™
R, MBE—FEESMRNSBER.

In the supply chain of traditional catering ingredients,
the distribution, research, developmeant and othear inks
usually should be undertaken by catering enterprises
themselves. As for the dishes production, processing
and other steps are also carried out in catering stores.
Diffarant from the traditional supply model, now some
large catering enterprises cooperate with food supply
chain companias to help circulate their ingredients. In
this way, it can not only improve the standardization of
production, but also further promote the large-scale
devalopment of the catering brand.

B4 %5/ CATEGORY

AR | SR | (ERLESEE | BRI HEE | ZRTHiREnES

Refrigeration storage equipment | Cold-chain logistics | Logistics network system service provider |
Supply chain park Trading markat Plant-based food and etc.
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‘BlLiftAX. fllmkhe". aEANRE. B
ERBEREHN, FENRSDEEBERNEE.
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PO M — 4D O R 1T AWM Y X,
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HAENBREREENATHEREZ—, =5
FiTUMMRERE ERARE. BXMERT,
2015 Z 2021 ShEXRAMHEONREEE FH
2. 2020 ShERAEDBHOREN 1,1695
BE; 2021 F 38, #OBIKT 630.3 B,

“Food is the nature of the people, taste comes first of
food™ . The category and quality of food and drink are
becoming richer and richer, which promotes the con-
tinuous growth of condiment usage in catering con-
sumption, home cooking and food processing. The
huge consumer population base further promotes the
expansion of condiment industry scale, and there is
huge development potential in China' s condimant
market.

Edible vegetable oil is ona of the necessities in the diet
of the residents. Relevant data show that China’ s
edible vegetable oil imports are on the rise from 2015
to 2021, In 2020, China imported 11.695 million tons of
edible vegetable oil. In the first half of 2021, imports
reached 6.303m tons.

EH %5 / CATEGORY

ek | AR | ZHE | S | i | S0 | S50 | A8 | IR | FEGS | W | 206 | e |
WEHE | BXEFA | NEEFH | A | AR | ol | okl | 185 | 58 | €5 | AR | % | BT | #5ERE |
EREREE | §FEH | SEEE

Peanut oil | Soybean oil | Sesame oil | Olive oil | Walnut oil | Almond oil | Coconut oil | Rice bran oil |
Linseed gil | Camellia oil | Tea seed oil | Rapeseed oil | Sunflower oil | Grape seed il | Corn germ oil |
Wheat germ ail | Salt | Sugar | Vinegar | Monosodium glutamate | Chicken essence | Soy sauce |
Oyster sauce | Fish sauce | Fermented soybean | Seasoning wine | Compound seasoning |
Western seasoning | Spices | Hotpot base seasoning and etc.
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Coffee & Tea

AERRE:SRENNSEHEEH, THRFL
ERERrIBPEATESFRFENEEN. Ax
MEREREA. R <R S | RE =N
%E, PERNHABCTENT. FARSX
EchEEEA LR ERNNE ST, ERNEE
fTlaEEARELRNE, ARTH. BATE
MU RIELIGE 15%~20% MOER R, TWTF
IR 2% HEHNE,

With the spread of the concept of food safety and
health, traditional tea culture has injected more fresh
and fashionable vitality in the continuous promaotion
brocess. Tea products are attracting more and more
consumers because of their natural and healthy char-
acteristics, and China's tea consumplion ranks among
the top in the world. As a beverage country, China has
also become an important coffee consumption market
in the world, and the domestic coffee industry has
antarad a stage of rapid develapment with promising
prospects. At present, coffee consumption in China is
growing at an annual rate of 15%—20%, much higher
than the global average growth rate of 2%.

R #5) / CATEGORY

FEMELEA | MEETRE | MERER TR A | BRRE | R | ZUmmEs

Coffee machines and utensils Coffee green beans | Roasted coffee beans | Coffee roasting design and
technology | Specialty tea | Traditional tea | Tea franchise and etc.
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Bakery & Light Meal
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2000 LG, PESHETUFEEAREL R
HER, HERARKRCERHFE—RIBRERSN
AR, ERES0NHEEERLIEPRIER
RILHERER. BXHNE\RT, 2020 FopEHK
T HHIMA 2358 {2535, 2015 E 219 Fi7
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SRR

After 2000.China's baking industry began to anter a
period of rapid development. In recent years, baked-
goods have become a fashion trend advocated by
theyoung generation of consumers, and more and
moreconsumers choose to replace the traditional
breakfastwith short and medium baked goods. Rele-
vant datashow that the market size of China' s baking
industrywas 235.8 billion yuan in 2020, and tha growth
rate ofthe industry market from 2015 to 2019 exceed-
ed 9%higher than the growth rate of tha global baking
indus—iry market.

B 25 / CATEGORY

BUERE: | MESNS | HEE | UEEE | RENE | suEmnR

Baking ingredients | Prepackaged foods | Baking equipment | Baking packaging |
Home baking | Bakery franchise




BRI REE

Food Processing & Packaging
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Food Processing & Packaging

RREBRGITNAENTZ, ERIK. @8, fxH
HEHRMELCTN, FRTLUIEE”SOEMED
ek, ERFRRRIAMENRIFEE. Y
SRNBEERNEERENTHAE, AR
SERLRETHOER. AREBRREIHHSHL
LR, RESEERERNE, BLIZHLBER
fRAFRERNEERS; B, X8, EiE.
HAaREREROFHYE, FRARRKIEXND
fig. EESREFDURRSKISESERECMN
HiFtCRREENEESER.

Food packaging and design are widaely used in
catering, supermarket, delivery market and other
scenes, Applicable package can not only enhance
the beauty and interest of products, but also a good
carrier of brand cultural value. With the rapid devel-
opment of economy and the continuous improvement
of the quality of life, people also put forward new
requirements for food packaging. The diversified
development of food packaging and design, its con-
cept also shows new characteristics, to meet the
needs of different levels of modern consumption with
diversification; At present, aseptic, convenient, par-
sonalized food packaging trend is a new fashion.
Mow the popular trend of food packaging is to
expend the function of food packaging, reduce the
pollution of packaging waste and advocate grean
package.

BRI / CATEC

BEER | tHEAE | TERERER | R | SESEN | HON | INMEERE | RRAOE | BRAE | TEEE |
BEAE | WEAE | AL | miFeit | SR | BERi | aEeRieite

Aluminum foil containers | Fast food packaging | Biodegradable fast food containers | Insulated containers |
Delivery packaging machines | Sealing machines | Healing sterilizing equipment | Fresh packaging |
Frozen packaging | Aseptic packaging | Green packaging | Smart packaging | Convenience packaging |
Logo design | Packaging design | Graphic design | Packaging color design and efc.
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Prefabricated dishes &

Central Kitchen

FRaRREEEE INRRINEEE, SERN.
miE. EFE. A8, TUSERES. EFED
T EIEEN IR RN E, ERAIBMEET Bk
FEHEHBEATIRE. §XHERT, PEEMNES
RHBHEFRN 3000 25T ; MRERMEE 20% A
WEMSEREN, FX 6-7 FPERFRHHEL
Bt NP2 TR, BmBdRrs “F—1 512
®OHH".

Prepared food has showed itself in a wide range of
food sales channels, including restaurants, super
markets. convenience stores, e-commerce plat-
forms. Professional delivery channels, etc. It not only
zaves cooking and meal time, but also greatly
reduces the raw materials and labor costs of enter-
prises. Relevant data show that the stock of China' s
prepared vegatable market is about 300 billion yuan,
Estimated from the compound growth rate of 20%
per year, China's prepared food market may enter a
scale of one trillion yuan in the next six to seven
years, so it is called “the next trillion catering market”
in the industry.

B %5 / CATEGORY
AAYE | fREWE | $FERR | MENE | Eae s | SUEsknR | T8 | fRsiEm

Ready-to-eat meal products | Food raw materials | Frozen semi-finished ingredients | Prepared food
Fast food| Catering condiments | Pre=processed potato products | Pre=made dishes Technical
additives
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EZHNNER FsEEEFERERRASEN, T8
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5 Challenges

6RZEIEhE

6 Culinary Associations

FamRREiTTdines
Shanghai Restaurants Cuisine Association

T Eh S
Sherzhen Cuisine Association

EHHEtiaEHRs
Jilin Cuiging Culfure Research Astociation

KHBRERINZ e
Changchun Association of Hotels,
Restaurants and Cuising Business Catering

EAEZIERRTLDS
Shoanx Cuitine Industry Association

AEEEE RISV iDe
Tipet Cooking Meal Restallirant Traoe
Agsociation of Autonomous Region

*WEFREE no o Boyulor Cioern

V '
f ﬁ; g%w

LR L

mﬂﬂm
EESEE

The 24" FHC China International Culinary Arts Com-
petition will be held during Mavermber 8-10, 2023 at
the 26 FHC Shanghai Global Food Tradea Show.

The event was organized by Shanghai Sinoexpo
Informa Markets International Exhibition Co., Lid. and
was the only officially certified the intermational Lev-
el-A event by World Association of Chefs' Societies.
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6 Categories 29 Projects

FHC BlFRLEiTELER

FHC Intermational Western Cuisine Challenge

FHC EfFpzUEITH e %

FHC Intemational Chinese Cuisine Challange

FHC EfFEH SR

FHC Intermnational Pastry Challenge

FHC Bt st

FHC Intemational Bakery Challange

FHC LEEGEEZRIGE

FHC Shanghai Intfermational Culinary
Championship
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2023 FHC GOLDEN APPLE AWARD
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SYgle — Free B2B Sourcing Web
Creatfing Value Online

RIREL (www.sygle.com ) BESERITUNER
B2B @ik, #FE HOTELEX ( BFEER SIS
£ ) B2 FHC EgsiBmamRansEE, Fhad
AN "REMS" €1 B2B T4, HRUEI0N
HERUFZNSRE. SIS TR EGNETR
g%, BrSNEEFRETRASSTHE B2B WE
(s, RS, 768, NEFF. APP ) MIREERLERS .

SYgle is a B2B trade platform for hospitality and
catering, food and beverage verticals. For attracting
more buyers, suppliers can create SYgle store
(CN&EN) to showcase their products and company
profile. S¥Ygle has become a crucial and effective
platform to help you create value online.

25,075,900 num &,000* @ 500,000 U wrE 45,000 * =g

Poge View Truis e vy Sl Rbcatsien Burpars Procuct Dok
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sygle
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500,000 3£ IAESE REUEEE
% 6,000 iSRS
EKEAZREREFRSS

LigtaiEE R A RS
Shanghai Sincexpo Informa Markets Intemational Exhibition Co., Lid.
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Food & Beverage Ezbuy

BRMETH, FRESHK, BaiTU&ELE &TF
B, T “HBES TR . DHEED. TS R"
ThE, MEEM=ING L B2B 4%,

TR BT{TUEEREN 365 XBFRT, Wi
FaRERELEEREEL, RELER . TRET.
HEEY. VR BFShsRlHt25UNTFoRS,
AFREREENAEED 30 RrS2EMRTE
dph, FRSRRER, iLRBBINELEELL
thiE (BRSSO EINRE .

i WA B 50 P SRUEMN R,
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L EH: #HLLUGC (HPeiEAE ) MS5=ERDAE
PETAEER. 8. 1S SELETHEN
HREMMFFEnNER.

EZbuy is the efficient platform which gather the
resources from online and offline within food, hospi-
tality and catering industry. It connects exhibition like
HOTELEX, FHC and online B2B business closely.

Virtual exhibition: One of the membership service
from EZbuy which make more convenient on com-—
munication betweaen buyers and suppliers. Giving a
comprehensive and clearer view of companies’
information, products' display, onling match—-making
and VR exhibition hall. Additionally it shows strength
of enterprises through live-streaming and 3D
display.

E-commercial: EZbuy is also a valuable e—commer—
cial platform for buyers and suppliers. Leading sup—
pliers are recommended to professional and busi-—
ness buyers through featured products selection.
EZbuy can be seen as one distributor which help
them to expand their own business.

Headline: As a compositive platform, it mixes exhibi-
tion and events information, live-streaming, inquiries
by buyers well. Users will intuitively understand
selected industrial information, gain insight into the
market, and get involved in the latest forums, events,
roadshows, live—streaming and other activities.
EZbuy will interview industry personnel with expert
perspectives, to help users grasp business opportu=-
nities at the first time, and get knowledge in the filed,
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FOOD & BEVERAGE EZBUY
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IMsinoexpo Digital Services Co., Ltd
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ProWine Shanghai 2023

\ |
ProWine Shanghai Bl & BEMIERBRES ,:,L!—nc

(ERLBYEAMBESHEREBESRES
ProWine World l§ T & % B £, ProWine
Shanghai B 2013 S8 S cELI%, R
hEFESSPETRERYESISEENKLE
Eg. E1+E Prowine Shanghai 3§F 2023 £
11 A 8-10 BE LiGHEFS P LED .

fEAEFEXEIEENMEESIGEENERL
[E<, Prowine Shanghai2021 F11 A 11 8
EMETHER. EHdEENREA=2ENN
82T, Prowine Shanghai 2021 {3256258 0
UFTI R BRI, Fungssn, TEREAL.

ProWine Shanghai, as part of ProWwein World,
the world’ s leading wine and spirits trade fair,
has grown rapidly since its entry into China in
2013 and has grown into a true qualified platform
for international exhibitors to establish important
business contacts in the Chinese market. The
next edition of ProWine Shanghai will be held
during 8-10 November 2023 at SNIEC.

As the leading wine and spirits trade fair in Chi=
nese mainland, ProWine Shanghai 2021 came to
a successful conclusion on November 11, 2021.
Given the current COVID-19 pandemic situation,
it is undoubtedly inspiring that ProWine Shanghai
2021, the industry trendsetter, took place as
scheduled.

FELELSEEEETTITEEEE TS E TR RS L E TS EFEE TS ES TS EER T LT TS T EE LT SR T TEE TR ISR TR ATy

NEE oNEE/ 2EWEE / I WeE / SRNSE / BINYE/ BE mireSWeEERe/

INERNEE / REEHNE / RE/ IS EEXEaREs

Red wine / White wine / Sparkling wine / Rose wine / Fine wine / Organic wine [ Spirits /
Forum and wine education / Fortified wine / Other alcoholic beverage / Fruit wine /

Wine-related equipment & service




The 38" Shanghai International Franchise Exhibition

SFE %8 36 & L/SEfrEsimE R RS
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SFE LiSEFEMMBMESIDT 2005 F,
A EEEHEEle. CSWEERREFRA
Al LSFEiEBeRERASIFEEED, HE$
EEEELheREER. Refngm. oM,
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®BES, HRALIANNEEETHRREE.

SFE Shanghai International Franchise Exhibition was
founded in 2005 and is co-organized by Shanghai
Chain Enterprises Association, Shanghai Sinoexpo
Informa Markets International Exhibition Co., Ltd. and
Shanghai Ibizon Exhibition Co., Ltd., and strategically
supported by China Commerce Association for General
Merchandise. The exhibition covers 120+ market
mainstream subdivisions in the five major sectors of
catering, retail, service, education and chain resources,
providing accurate and efficient franchise matching
services for high-quality chain franchise brands and
professional visitors and buyers.

The exhibition has always been adhering to the concept
of marketization and professionalization, continue to
cultivate the domestic franchise investment market,
fram its inception to the present, successfully held 45
exhibitions throughout the country, serving more than
6,000 participating brands, receiving more than 2
million domestic and foreign professional visitors, s the
domastic chain brand investmant business develop-
ment and investor project inspection of the preferred
platform, but also recognized in the industry to join the
investment market vane.

L L L L L L L L L L L L il

s/ T/ RS/ ERE

Food franchise / Retailing franchise / Hospitality / Franchise resources
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Shanghai International Canned Food and Raw Materials, @eMF

Machinery and Equipment Expo
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Since 2008, the China Canned Food Industry Asso-
ciation has regularly held the Shanghai International
Canned Food and Raw Materials, Machinery and
Equipment Expo in Shanghai every year. So far, it
has bean held 11 consecutive sessions. s customer
satisfaction has been increasing year by year, its
professionalism has been widely recognized by
enterprises as well. The exhibition has become a
platform for industry exchanges and cooparation.
During the FHC 2021, the China Canned Food
Industry Association and Shanghai Sinoexpo Informa
Markets International Exhibition Co., Ltd. in the
200,000 square meters exhibition scale, the 10,000
square meters. At that time, it will attract a large
number of professional visitors from all over the
world to gather together. The exhibition is bound to
become an annual industry event for all canned food,
raw and auxiliary materials and mechanical equip—
ment in the food industry

L L L L L L L L L L

A R R S R e KRS oAyl (Al RS/ B [ SRl e R
Fi Nl TR Taal ok
Production companies of canned food and raw materials canned fruits / Canned meat /

Canned aquatic products / Canned vegetables / Canned nuts / Canned foods for mothers and babies /
Canned foods for pets / Agriculture products / Aquatic products / Livestock products, etc.




Shanghai infernational Bakery & Dessert Expo

CBE LiBEFFMIEHARERR (UFE)

‘CBE BIFEHARERE " B2E TRkt
BlasEn, FHEREFRREASRSED,
HATERTUMERS, REHETLS%E
MEBWTLESBDDE, LAFEMEHRES
RiTlRRERBBETHEE, LIKEFEN.
EFHRIERE. "RRETARESTENER,
ZMERES, HvEEURETLTE, B8
FaFUHHIEHOELES.

CEBE Internaticnal Bakery & Dessert Expo, sponsored by
the ALL CHINA BAKERY ASSOCIATION and co spon—
sored by Guangzhou Sinobake International Exnibition
Co,, Ltd. It is different from the traditional professional
bakery exhibitian. | iz a joint exhibition of baking industry
and catering retail indusiry. It focuses on the release of
new baking producis at the end of the yvear and the future
development trand of tha industry, It is a diversified exhi—
bition of large—scale activities, intemational baking events
and product exhibibons. The combination of multiple fields
will stabilize the industry market for baking enterprises, At
the same time, it will apen up a larger platform provided by
differant industrias,

FEEETESFERT L L TR T RS L TR EE LS F LT T RS L S TR LT TS LS FE RS TR R ITE LS EF RIS I EF LSRR LTS

HUREEL TR ) s BUE S [ RS /R a8
Baking materials / Prefabricated baking / Baking machinery and equipment [ Baking packaaing /

Home baking, Franchise ! Light meals
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Salon du Chocolat Shanghai

Salon du Chocolat LiSEPRISRAE

Lﬂ.

AHAMBHEI

Salon du Chocolat EERISRAER2LEREA T
HEMLRATLESES, 8 1995 SEXER
RelhLik, ZHECEHEE. DRHESH.
LRAOFERE. HREEFEFRSFERDFU
EExmElRE2ERY, RRHEOTUARHE
. LiBMERFREARLSHBIEE Salon
duChocolat PEIEHE—E4{, 2023 £ 8
Salon du Chocolat EBEFISEHEEE 1
E 8-10 BS FHC LB aREREZES.
Salon du Chocolat EiBEFISRIBHNTFA
M=k B b TR A T i —
FlBMUMNLOEARSFEaRERES, BAD
RAHBTFER— - =HNRHER.

Salon du Chocolat is the world's most prastigious choco-
late exhibition. Since its inception in 1995 in Paris, France,
many enterprises and exhibitors from cocoa bean grow-
ing countries, chocolate producers, chocolate manufac-
turing equipment and dessert manufacturers have gath=
ered tagether on the show. It can be regarded as the
World Cup of chocolate industry.

Shanghai Sinoexpa Informa Markets International Exhibi-
tion Co., Ltd, has baen authorized by the French Salon du
Chocolat as the show’™ s exclusive organizer in China.
The first Salon du Chacalat Shanghai in 2023 will be held
in conjunction with FHC Shanghai Global Food Trade
Shaow from Movember 8-10. Salon du Chocolat Shanghai
is committed to creating a professional and efficient choc=
clate trade platform for domestic and inlernaticnal choco-
late manufacturers and their upstream and downstream
supply chaing, as well as creating a unique chocolate
kimgdorn for chocolate lovars.

R L L L i L L L L L L G L L L L L L L L L

WRISTEA / ISR [ ISR AHE | ISsDE S [ eIl s | DROEFE  TRDRERER

High—quality Chocolate / Chocolate aift boxes /! Chocolate bars [ Chocolate delicacies /
Cacao Raw Material/ Chocolatier / Chooolate Equiprment & Application
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Asia Fruit & Vegetable Industry Expo ml%
TR S IFresh

iFresh MR L HESREPERENANE iFresh Asia — Fruit & Vegetable Industry Expo is
EHESRSs, e ERESREERER the China leading trade show for this industry. It

. = has become the one of the mast important platform
. e, BEEUSREMMEGLHET. >~ for government, associations, leading companies to

miHENEEFS. pramote their product and find the purchasers,

B L L L L L L L L L L L L L L L L Ll

BRI O [ RIS  RRERERRENEEA RIS [ EORERISECH
SRR IR S / AT RGN . WE. PR ReS / R REEA
Fresh fruit / Imported fruits / Fruit and vegetable deep processing products /

Frutt preservation and post-harvest processing equipment ¢ Fresh delivery and cold chain logistics technology |
Packaging technology and equipment / Fresh retail and technical equipment ¢ Breeding /
Mursery and planting technigues / Advanced agricultural technology

L P R

The 12" Shanghai International Modem Agriculture Brand Exhibifion.
Shanghai Infernational Modem Agricultural Brand Products Exhibition

# 12 @ LBERMARLRERES Al

KRR
B BRAMERTH, EHRFEEEE The exhibition will highlight the theme of pursuing natu—
ERET BASNEEE TESNETW, ral, promote the transformation of agricuttural products
rEBR E;HEJEE -E‘E:%iﬁﬁ'#ﬂ"tlﬁ‘iﬁﬁﬁ into healthy food, enhance brand reputation, enrich

brand cullure, and expand the market share of partici—
pating brands in the Yangtze River Delta city group.

L L L L L L T L L L L L L L

B BTER/ANEER | REReRTR / Bekea ) i BRERETR)
AN RSRETEE  KraaEis

Mutritional products | Food therapy products / Organic agricultural products / Matural green agricultural products /
Featured agricuttural products § Agricultural products along the “Belt and Road” counfries /
Matural organic food production equipment | Agricultural products packaging machinery
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The 17" Shanghai Infernational Meat Industry Exhibition

817 BHE (L8) EFREILE

B=HANTHE MR AEME TR TR 1k
BREERNTES, DR2RABTULTRSE
ASHSEENHR, BRIZET BRI
HupRNETERTE, LRl 2RE
EENRNFRER,

FHC is committed to building a platform for domes-
tic and foreign meat enterprises to catch up the
latest dynamics, a bridge for global meat industry
exchange, learning and trade cooperation, and a
trading platform for the latest products and RAD
achievements, so as to meet the various needs for
brands in different developing stages.

L L G G L G G L L G L G G Lo

FRRE / REER | £ERERE
Meat Area [ Machinery Area ! Fresh Delivery Area
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Haiming 2023 Shanghai Catering Supply Chain Expo
and hot pot Ingredients Exhibition

< HPE

81 2023 EBRIMENETEIEEAREMRRES

BEREFLEMEERRETERASE, &
2023FHC [EHAZEDESE - 2023 LigiRata
EMEsE R ELE, BEEiCRAEH.
WG, TR, AT RKEERE. ARRA
WHEFR., Ka, KETRES L TR,
R i R e EIEE A RIS k. .
ErEddl, KEEREHEL. SRTEF.
SEE. BB, EMFTE. AREFRELF
ElPBETIULR, LMEBHSMAAERE
T .
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Haiming - 2023 Shanghai Catering Supply Chain Expo
and hot pot Ingredients Exhibition

In collabaration with Shanghai Sinoexpa Informa Markets
International Exhibition Co. Ltd (1M Sinoexpa), Haiming
will host the Haiming 2023 Shanghai Catering Supply
Chain Expa and Hat Pat Ingradients Exhibition during the
concurrent period of the 26th Shanghai Global Food
Trade Show. The exhibition will gather upstream and
downstream enterprises in the hot pot ingredients, sea=
zonings, pre-=made food, seafood and pre-made sea-
faod, meat and poultry, bevarages, hot pot equipment,
and other related industries. It will precisely invite profes—
zional buyers from East China and nationwide, including
kot pat chain enterprises, Chinese restaurants, fast food
chains, large-scale catering chains, catering channel
distributors, dealers, suparmarkets, e-~commerce and
riw retail, food praduction companies, and other sanior
executives, 1o facilitate precise matchmaking between
enhibitors and visitors,
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Value-added Services
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FHC BSEX2 A5 R . RNMETEESEH0
RBARNS, AEREWHEHHRR, AR
B, thE RS WIS B R EOMEELR, LUk
HHEABRRERRE, RFCURBRESNTAE
AL, TR R RA LB RARR

FEMERE

FHC I ASREWRGES RREETE, 1t
SLFE, BADBRURRERGS 520,
MIBEMRER, HEWSRBESHER. SE
WS-SR, FLGKESREWEFFRFN T
RrRR, WA GHRERR.

#iHEiE [ INQUIRY
L +8621 3339 2149
= viviliu@imsinoexpo.com

Business Matchmaking

FHC matchmaking will create more resource
exchange opportunities for exhibitors and buyers,
expand market demand for exhibitors, improve
exposure, and assist purchase companias to
create a better visiting experience, so as to pro-
maote market resources and information circulation
and empower the trade fair’ s professional level.
Achieve more efficient results within limited dura-
tion.

Rich Advertising Channels

FHC provides more brand publicity channels for
exhibitors, online platforms, various printed mate-
rials, exhibition hall site and other advertising
space. While increasing the exposure rate, it will
drain more potential business opportunities for
enterprises. Multi advertising channels can meet
the promotion needs of exhibitors in different
backgrounds and improve their market publicity.

FHRWEN G R

FHC Jar k8 Be R o+ a G men s
®, WHRE, Uitk THECRERSBrS
B A S REMNTINEE, ERRRAEE
BB, FHETREBENDS, RKBEN
SRBE.

#WEE [ INQUIRY
O +86 213339 2234
& shelly.bao@imsinoexpo.com

Upgrade Sponsorship Project
FHC provides targeted comprehensive sponsor—
ship project for the majority of exhibitors, includ-
ing many exhibition spaces such as large-scale
events, professional forums and themed areas.
Enhance exhibitors’ popularity, expase the brand
to the greatest axtent, and strongly push the
products into the market to achieve the best
exhibiting effect.
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Shanghai New Intermnational Expo Centre (SNIEC), China
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LEMERRRATRADESHREREECHNTEE B RE (Informa
PLC., #RRBAMNSE REDH, REESY 100 EHLT) 5 LSERER
BRHMRLE)TF 1998 F1E Ligig s EAWSARRHSTERK LB W)
BES 30 FLIRk, AR Re2FRBLEREES 150 HF5H(HIEHR
F 2019 &, SHELEHTERLSSEREDRO+522—), hRELBME
100 FRBMATEIET SRR =, Q88 2006 FEABERE LS,
ESTET 8~ B2B B, 5 -~ B2P MGl 2MF, 1 ¥ APP = ahiH rEaY
£ Y. AEL8MF S, TigUW0EIE:2 2R FA5- EiEigEs
FESHRLFNENERS VRS (L8) B RAR,2 R8T
FHICM, 2 RESELF-PUSTTERERRLE R Mg BiFEE
ARAE. WEATRT 28T 500 A.

Shanghai Sinoexpo Informa Markets International Exhibition Co. Ltd
[IM Sinoexpo) is a leading event company in China, which is the joint
venture founded by Informa PLC., (a FTSE 100 listed company, headquar-
tered in London) Sinoexpo Exhibition in 1998. The total exhibition area
managed by IM Sinoexpo covered 1,500,000 sq.m (in 2019, accounted
for 1/10 of the total exhibition rental area in Shanghai of that year) and
countless trade opportunities have been created to cater for nearly
1 million worldwide trade buyers. The online business platforms
which stared in 2006 include 8 major B2B platforms, 5 B2P sourcing
mini-programs and 1 APP. The total headcount is almost 500.
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Shanghal Sinocexpo Informa Markets Intemational Exhibition Co., Lid.
&/F, Urban Development Intematiconal Tower, No. 355 Honggloo Road, Xuhul District, Shanghal 200030, Chinag

BN ponesse nauy | BEFEN rematona nouy | MFEM e
+86 21 3339 2569/2215 +86 21 3339 2242/2227 fhe@imsinoexpo.com
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