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HO2020 3 2021, B "FTHE", FRERE. RRLULE IS
Rk R, S TR AESEEE 2021 & FHC b4
FHAaE ARLET—HER FHRREE)

Sevan things o start your new day with are closaly ralated to the
theme of "EAT". Food, for Chinese people is o matter of daily life
and cultural heritoge. Under the market background of diversity
and individuality, innowation and demand, the pattemn of food
and drink consumption has undergone g qualitative change
Internat+. new media marketing. live broadcasting with
goods..... Many new models have brought products that were
ariginglly "largely hiddan in the makeat” 10 Consurmearns

How to use self-resourceas and the current unigue marketing
charm, 1o make the hoditicnal food ond beverage industly more
attractive to consumers, more market compeatitivenass, is ong of
the main Esues tacing the industry. As a leading comprahaensive
platform in the industry, FHC Shanghai Global Food Trode Show
has atways injacted a steady stream of vitality Into the realization
of o broader dream of food. In 2021, the exhibifion will further
expand its copacity to cover the food category and loca
cuising culture, Mojor theme exhibition areas and 4 series of inter-

nati | events with @ wide range of themeas are splendid. Onling
inte ion, offing businass matching, profassional forums, all the

activities existed to meet the needs of domestic and foreign
audiances for food resourcas, supporting services and market
expansion requirements arcund the world.

Fram 2020 to 2021, from “zera” to "one®, it indicates hope, future
and bright! The journey of food and trade s long. and wa wish to
explore it. We are looking forward to meeting vou at the 2021
FHC Shonghal Global Food Trade Show, and fealing a delicious
fecst on the fip of the tfonguel




ABOUT FHC
BEihiAs

BFE_+AEFHRENLR, FHC ST RARRESA AR ER LA MEN
HEREEZ . EPERRRINITLEXNTERRT, FHC ERASEXAEE
L£EHEFETHNRET O REE R AFIRAL RS, 20205 FHC LISHF
BuaBRBERUASNEDNISHEESA, BEEEL2500%. FFEFHCH
RET2HES0TEREMENEBRELNTENAERE, LELAHHETE. /
EHREERS, SHRSENHERNSSE L TRI—F—-FARESNE,
2021 BFHCHI25 BE, BEEeA R RN~ L RETL, BAEEEN
TEAE, TR REN, LR ERFERED, BINBFENEE!

After 25 years of growth ond development, FHC - Shanghai Global Food
Trade Show, has become one of the leading trade fairs in the food and
catering industry. With the huge market demand in China, FHC provides an
important platform for major multinational companies to enter the Chinase
food and bevercge morket, Although restricted by the pandemic
influence, the overall scale of FHC still reached 150,000 square meters with
2,500+ exhibitors in 2020. FHC has occumulated exhibitors and professional
vigitors from nearly 50 countries and regions oround the world, With ifs
professional business platferm and excellent supporting senvices. FHC has
gathered the culting-edge catering and food enterprises from all over the
world to the annual exhibition site. 2021 will be the 25th anniversary of FHC.
The exhibition will cover the caterng industry and related industrias in an
all-round way, with richer theme content, fresher industry dynamics and
more exciting activities. We are locking forward to your wisit]
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EXCELLENT
PROMOTION

SRBISmESH

EXHIBITORS DISTRIBUTION

PLATFORM FOR
ENTERPRISES
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£, R NEZEHeNn™ 5, BFhEchin EiE,

Throughout the exhibition, we clways provide all around
support for exhibltors fo Jointly find the best solution. We are
committed to building cooperation relationship with our exhili-
tors, ensuring mufual trust ond contribution. The number of
exhibitors aoch yeor shows o good trend of steady growth,
bringing more and better products and promoting business
docking in an ordedy manner.
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BREREIFFEMSE  PERVIOUS EXHIBTED COUNTRIES AND REGIONS

RiNeyEWMAEE 2R 50 S TEFNGEE, i REERFEBMEORD FRTRES FHC LETFRARRIE.
#ET 25 FREMTIASBHEINRNTESE, B FHES L ST N B ERA TSR ERST A,

Our exhibitors come from more than 50 countries and regions around the world. Bring the world' 5 fresh-
est and most leading edge catering food and beverage products to the site of Shanghal Global Food
Trode Show. With 25 years’ experience in holding professional food exhibition, we have mode unremit=
ting efforts to provide a better food exhibition service platform for the entire industry.
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EXHIBITOR’S
FEEDBACK
SR1EIEFHE

oExX/ RNEE
=R (B8 ) ERERAT

FHC BERBNEF HEEEEMNRETFTE, B
HEraEEF )RR LS8 REE, #ELERER
BYRE k& R S FHC # il !

FHC is a good platfarm for us to communicate direct-
Iy with the customers, showing the custormens our
future business developrent trends efficiently, and
be able to expond new business cooperation. | wish
FHC will ba batter naxt yaarl

HipE / 228
HEE

SEM FHC BSRRIMNIBNZEREREERYS
WETEREEELIESE, HIITLMER. SEHN
LMEHRABEOBES, HEENEL. KF-&NEE
HINWETESEENEHNAE, BNBESEESEMN
FHC R ZE T, §—RBRWHEHER, BEH®B=
MYMEMAFELE, FEEE=HESE RO TTEE.

FHC exhibition wos a success this yearl After the
epidemic, a professional plotform is needed to help
companias recover and promaote the developmeant
of tha industry, Thare are many visitors and high-guali-
ty importers, espacially in meat products and aquatic
products. We have sean a lot of high-quality prod-
ucts and content. We have participated in FHC for
many years. Every time we have recelved a full
harvest, we will come next year, hoping that there
will be more development possibilities in the future,

WER / BE2E
HEERARRHNELS

EHSSFEEN FHCHRGSBEEERATRITLER
TR & (EAEMNEHE.. ERhE SRR
HR—ITRME S, FHC @RMES ABNE  WE
& ERNBIEEFEML, RS EHEEl s
B BBV ER, IR FHCEF IR & R i T !

The Shanghai Global Food Trade Show (FHC), which
hos been exhibiting for many years, has become on
impartant platform for the food indusiry. As the larg-
est and most influential cne-stop procurement plat-
form for catering and food in China. FHC targets
custorner groups accurately and has made graat
confributions to brand owareneass and business dewvel-
opmentl

WS / 220
LGN RERERAR

I FHC BEBENErEE, BEHMaRE
W TIES WA, BRI SEHERTERR
MNSEE SR WACHTEL BRSPS ITISHEF, |
SITASMANB . £%, KINGDOM SIRTISER
FFHC, AEPRUEBEE T LR 8E.

There ane many customers in the catering at this exhi-
bition. Gur company has launched eguipment
suitable for the caterng industry for the oudience,
We also invited Taiwanese Boking moasters 1o use our
joint vanture WACHTEL for on-site production, which
attrected the attention of many visitors, In the future,
KINGDOM Jincheng Refrigeration is willing to work
with FHC to provide customears with more professional
refigeration equipment.

St
BXImnERESE FEXETERAR

TER24EFHC LiE e aERE, BAHHA MRS
Ba@aTMRECRE RN, BEEREI250
FHK, ESRBEAEARAEEG FEAR"F LN
ARG BATRAT e, AT USEREHE
HEEETHASBTESRE. RITNERGELE
ERsERITRSBEZRNLURSSOA, BINAH
MFEBSHBAFEIR~RENT—EFHC.

During the 24th edition of Shanghal FHC, talion Trade
Agency has organized the talian Pavilion of 280 =
withi 14 ftallan companies, 8 “expenance momeants” in
3 days o let the attendees taste [talion products and
interacts with producers throughout lecal dealers and
web remote connections. Mony are the contacts
collected by our expositons and several the projects
to follow up after this edition. We look forward 1o next
edition to bring our part of tasty innovation in the
Chinese F&B scene.
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ETRO Shanaho

SERINHEAMAER, SRR EE0RTIENE
gEhEs, ERETEES.

(B2, BETE FHC T HHFRMELENE&ZT, HAE
—EHRSEFNE, BB, 2R D FE LR
TFiTeI R Bl FAC THARENTE, LENE
gk T A A A th REMF it TR Lk BT i ik

BEESEADHBHEST KRk el f sl
0O, *EEMNEHEGEALRAEIRE S0 ER
B da T EE B e E B I

This yaar, due to the COVID-19 cutbreak, there was
some concerm af first about whether the fair would
be held os usual and whether buyers would show up.

Howewver, in the end, due fo the dedicoted prepara-
fion of FHC organizers. as in previous years, there
were many buyers to visit the exhibition, ond we also
received favorable feedback from Jopaness enter-
prises porticipating in the axhibition. Thanks to the
platform provided by the orgonizer of FHC, we Jopa-
nese enterprises can have smooth business and
frade negofiotions during the pondemic.

Japan is vigorously promoting and supporting the
axpansicn of the export of agrcultural, forestry, water
and food products. In the future, we will continue to
introduce Jopan's rich commodities to Chiness con-
sumers by orgonizing group exhibitions.
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DISTRIBUTION OF

PROFESSIONAL AUDIENCE
SUMRITI S
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WHY VISIT
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REAER L6 -0 )] B S febee S£5MREER EEmaTEE
PURCHASING NEW COLLECTING LOCHING FOR NEW PARTICIPATING CARCHING MARKET TRENDS
PRODUCTS INFORREATION COOPERATIVE PARTNERS I NEW ACTVITIES
ZIMLEHBEEARNBEDSTNNEES, £3%  Forexhibitions, the number of professional visitors I? an ABGUT THE MARKET
impartant indicator to determing the success of an
SETHRN, S-SHEAMIBRELASNEN  agiaon. Affer yoars of unremitting efforts, the number
re of profassional visitors is steadily increasing year by
m, ER=RBMEANES M-ﬁ[ﬂﬁfﬁ;ﬁ ReymaR year. With high-gquality food brought by e:hibgimrs from
&, ¥ FHC MM —RAmACkRIE S, ERE ol over the world, o series of high-level forums created
HNEGRBTETHRENS, EE—SNREEE by FHC, o business match-making salon tailored for E ﬁﬂﬁigﬁﬁﬂh

FhHEg!

exhibitors, this exhibition is an audiovisual faast that
cannot be missed!
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VISITOR’S
FEEDBACK
SURREFHE

Strobel Luding f Natural Source Group TYFIRLL

BERMEEARAES, BENHTRIES KEGRHES. BT
HEEpIRAN, SRLEHERT L5 5 EE, BTSN
HET, RS T BN R FHC,

I'm vary glod to attend FHC 2020, We got in touchad with many
suppliers of high-quality ingredients and learmt a kot on new frends in
cooking. We were got fenw daals today. | will come to FHC for man
yaars in the future. We hope to have the opportunity to vist FH
again next year and kook forward 10 seeing an even batter show.

Foster James / PEIRE=2EBINEIEE

HihErEERET L, MEHIREEX, SUaTLRARBIES
i k. M~ mill F , Bk 2 B OO B . @H S ER T, 1
GRS EREL. TN SESTREn.

I think that FHC is o very professionol food trade show with large scale.,
It's o good plotform to provide opporfunities ond negotictions for
people who work in the food industry. There are lots of products
which we can choose on site. The securty and anfi-infection
measures are very detabed on the spot, I'l visit the show again next
WEar.,




SPEAKERS
ERDICIERE

FHC EXCLUSIVE CUSTOMIZED THEME FORUM

FHCEREHXERCIE
= 2020FHCEFIhEIEICIE

2020 FHC INTERNATIONAL OLIVE OIL SUMMIT
P = 2020FHCEfF#EORXBEILIZ
J:E‘Iﬁtﬁﬁﬁ 2020 FHC INTERNATIONAL IMPORT AND EXPORT MEAT & SEAFOOD FORUM
SERETIERS - 020rHCHmARBIEE
2020 FHC INTERNATIONAL LEISURE FOOD FORUM

= 2020FHC2 KA B mitin

2020 FHC GLOBAL DAIRY FORUM
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FHC AQUATIC & FRESH SERIES THEME FORUM

FHCOKF=S8 R E/Mits

- 2020 EKF ISR

CHIMA SEAFOOD SUMMIT

- FE - MeEXE~EREIECE

CHINA — CANADA SEAFOOD INDUSTRY DEVELOPMENT SUMMIT

» 20200 E R FEK BRI IE

2020 SEAFOOD SUSTAINABLE DEVELOPMEMT SUMMIT FORUM CHINA

- BEBHA  RREFKERELSEBEEECE
E-COMMERCE CONSUMPTION OF AQUATIC
PRODUCTS INDUSTRY CHAIN OF JD FRESH IN THE POST EPIDEMIC ERA
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FHC FOOD & BEVERAGE TRENDS SERIES FORUM

FHCEIZREARVNERICIE

= 2020FhERIRF A RS

2020 CHINA, CATERING INDUSTRY TREMD SUMMIT

- LBRERLUNSIELCE

SHANGHAI CUISIMNE INHERITANCE AND INNOVATION SUMMIT

= 2020 EBBERRIXBECE — " ] " HBRHKE

2020 SHANGHAI HOTEL & RESTAURANT SUMMIT FORUM

« 20209pEFEb RS - “HES. MR BIERREICE

2020 FOOD DELIVERY INDUSTRY COMFERENCE

« WEFRIE - 2020 FWiIXR LU WL

2020 CATERING INDUSTRY INNOVATION AND ENMTREPRENEURSHIP

- RAWA - 2020FWIREMINBAE

BORROWING EAST WIND AND BREAKING TEM THOUSAND -
2020 CATERING CHAIN & FRAMNCHISE COMFERENCE

« FE2§ "B” H —— 2020BYEHEERHAS

YOUTH POWER OF FOOQD INDUSTRY

« IREFSIE—2020R SRS EICE

CHAIN THINKING AND EMJOYMENT MEETING 2020 F & B NEW RETAIL FORUM
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FHC CATERING DESIGN & BRAND MARKETING SERIES THEME FORUM

FHCRIRZITRmEEHRIERILE
- IP & i@itHiAE - 2020FHCHIR AR AR S EHBHICIE

IP & DESIGM ART EMPOWER 2020 FHC GLOBAL FOOD INNOVATION
DESIGN AND MARKETING SUMMIT FORUM

» HEEHIRIGRMEAR & RESHES B8 [ FRigit ]
BRAND UPGRADING OF CHINESE CHAIN CATERING & FISSION MARKETING
SUMMIT [2ND ZIRAN DESIGN]
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AMERICAN INTERIOR DESIEN SUMMIT DESIGN INNOWVATION - FUTURE
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THE 22"° FHC CHINA INTERNATIONAL CULINARY ARTS COMPETITION

&@G@@%

Rick Stephen =, Alan Owreal

EWIN L LT Haa+RERERREE ﬂﬂﬂ'lﬂ J:ﬂﬂ:l‘f’ﬂﬂﬂtlﬁﬂl‘ Foa=l mx‘l‘mﬂ
HARRE A EAE R HREAT SEENRANFELN LANECTEAEME  WOTTRREE
BENRSREER mEEIR MM i
BRI
WA ER M Calé Gray Delue BVHE  BERIIARE HRERD S ERERRER
HAERDNEON T b=l MTE T WmEpmEn

ER R A SRR

FHC CHINA INTERNATIONAL PASTRY & BAKERY COMPETITION
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FHC International Import and Export Meal &
FHC Infernational Olive O Summit Seafood Forum FHC Global Dairy Forum FHC Infernational Leisure Food Forum
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FHC HEEFZITZSALLE

O +86 21 3339 2229/2234
= shelly.boo@imsinoexpo.com
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2021 FHCEIFAR Z TP A
2021 FHC INTERMATIONAL WESTERN CUISINE CHALLENGE

2021 FHCEPRP L Z T Hk AL TR
2021 FHC INTERNATIONAL CHINESE CUISINE CHALLENGE

2021 FHCEIFrAA = EH an b AR 28
2021 FHC INTERNATIONAL PASTRY CHALLENGE

2021 FHCEIFrAa U S PR AL TR
2021 FHC INTERNATIONAL BAKERY CHALLENGE

2021 FHCEPRH £ IMPLALZE
2021 FHC INTERMATIONAL YOUNG CHEFS CHALLENGE
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FHC 2021 EXHIBIT CATEGORIES

R E. MR

BAKERY & LIGHT FOOD,
COFFEE & TEA,
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MEAT

MBEREZIAEEH, AEBREETETRER
BEEENES, Bit, 3FENSNERGERY
. FRE—F R P P R A0 BT B AL E S A0
Eet, pEGEHR FEENABEHHZ—,
ERFEMT R E AT RO, BREIE
B ST EROTERES R T EXNHE.

With the improvement of people’s living stondords,
people poy more and more attention to the quali-
ty of life and the concept of haalthy life, The
requirements for meat products are getting higher,
Ching’s one-yaar meaat consumption excesdead
the sum of the EU and the United States. At the
same time, China is also one of the impaortant meat
markats of the world. The boorming morkats of
Chinese meat provides huge opportunities for
domestic and foreign importers, distributors and
top producers from many countries.

= HEERERE o ERSNE o ESEVETE o BEREEH « ERIEEATR « SHRE « ENEET
= JGEDOTERS] = PRI = PUMREE = RSEUTIRE

= meat and finished products ® fresh-cut meat » ecologica ® organic meat food
® high-end beef and mutton ® poultry and poultry products = frozen food = fresh meat series
= flavour meat series ® meat cutting @ meat preservation ® meat cooking equipment
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SEAFOOD

PEHEEtR LEENESHHr—, #BHOZ8H
STEHBHEHE. BRANMCEESHHER
W, HHRE. AEEEFEREINENES
HRHEOSHRETHRINGS. RH. #FR.
RE. mMEX, FEZARAFEFREHHEON
EERRBD FHABNPEESHTHEHERS
B OMIRHT EXENE.

China is one of the important seofood markets in
the waorld, The total of imports and exports hit g
record high due to Chinese people’s demand for
abundant protein and pursuit of a healthy.
high-quality life, thare is a favorable market for
imported saafood in Ching. ASEAN, Russia, the
United States, Conoda, New Zealand and Australia
are important sources of Chinese seafood imports .
The booming Chinese seafood market provides
huge opportunities for international seafood
exporters,

m B e D¥ e SHE e« Hiok™8 o BUNTERER o SRS
G w RYUBE

s fish m shellfish m seafood w other aguatic product » deep processing aguatic products
= agquaculture technology and equipment » refrigeration & freezer equipment
= fishery machinery & fishing gear

42
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BAKERY & LIGHT FOOD, COFFE

E&TEA

BEEE, MIHESRIR

BAKERY & LIGHT FOOD, COFFEE & TEA

RS R — U B R 0 B
HErHEHRETRAETRAFENAKEEEEE,
HiEReiTEMNEEEEEREH. E 2024 F, &
T FEER AR5 3,80012m, FHERRKNE
MR ML WS,

FEFTHE, BTTHR. MERCLHTER
rFaAMaaEeSRENBEXE, FilaE
HEH. EAHSHEEEENHEERER,
fEARREAE, REFRFRHARBOTSBETR,
WHEHR T HRE P OAET. i3 2024 5, B
EleIROnETE AL S 3,30012 7.

In recent years, baking has become a fashionable
trend advocoated by the young generation .The
phenomenon of replacing traditional breakfast
with short or medium shelf ife bakeres are increas-
Ing significantly. and the penetration rate of
baking industry is gradually rising os well. By 2024,
the retail sales of this industry are expected to
excaad 380 billion yuan and maintain the high
growth frend in the next few years.

Tea originated in Chinga and pravall all over the
waorld. With the continuous proamotion of tea
culture and peopla’s increasing attention to food
safety and health, tea drinks are accepted by
more and more consumers due to its natural and
healthy characteristics. As a big country of drinks,
Ching not only ranks among the top in tea con-
sumption, but also has increasingly fierce competi-
fion in coffes consumption market, It & estimated
that the size of Ching's coffes market will excead
330 blion yuon by 2024,

" EAEEERSN v MHET e BT e SOEUHESTREA » RRE e GEER w R0
= BUAEE = BREGR e jUERE e FERE e FEHE e guRinmg

» coffee machines and utensils = coffee green beans m roasted coffee beans
s coffee roasting design and technology = specialty tea = traditional tea = tea franchise
= baking ingredients » prepackaged foods m baking equipment m baking packaging
s home baking w bakery franchise
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SWEETS & SNACKS

MESFHEENETEMER, HRENFH
HARSEBHNSENRRFH LA, PEHETS
HIHMEBERRT X, BIERT, WE 2019 F&
FERITLEEER 11,430 27, EhREaRR%E
T. AEFIREARGNLGRAONBER, AFR
EPETHHHERAETRS K, EFRERER
i db 75 o E ik RIS 5 T S48 Y Sl 5
EiAR MR,

With the development of economy and the
improvement of living standards. consumers’
demand for the quontity and quality of snack
foods continues to ingrease and the scale of
China's snack food market continuas ta Qronw.
Data shiows that Ching's snack food industry sales
are 1143 bilion yuan in 2019, Under the category of
snack food, chocolates and sweats, which ane also
fast-maving consumer goods. hove maintained o
steady growth trend in the Chinese market, Inter-
national confectionary giants occupied an abso-
Iute dominant position in the Chinese chocolates
and sweets market and grasped the shar in the
channel of suparmarkets.

e Bfle Eie BFECe Blle FHle GROe FEHGe SHE e BAERe R
n S e PEURHGIR w E{EAER = AEMTA e EERATR

m pastry m candy = preserved fruit = biscuit & kernels = nuts = dried fruits = chocolate
s cocoa products m bean products s vegetarian fruits and vegetables = jelly m preserved fruit
» western pie w puffed food = meat and poultry snacks w seafood snacks
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CONDIMENTS & OIL

VI am A%

CONDIMENTS & OIL

E+EFsHaRlNaHERRKBEHER, R
E. Bl MEE A Dt A B EAE =8,
20195, HESTRMMHEEREEERE—,
SEREINNEN 19.06%. MEXEARESSHA
HitE, TREEFRTEERRIGER, HRIEM
Y ER RPN M LR, #—FF
T RAAAR RN,

In the past ten years, the global consumption of
edible vegetable il has been increasing signifi-
cantly. Ching, the European Union and India have
become the top-three consumers. In 2019, China's
annual consumption of edible vegetabla oil
ranked first in the world, accounting for 19.08
percent of the fotal global consumption. With the
improvement of the guality of life of Chinese
people. the consumption of edible vegetable il
continues to grow on a large base whether in
horme cooking of food consumption, which further
stirmulates the demand scale of edible il,

B35 / CATEGORY

o fESHe AEHe FREHe HiHe EHEh e S{THe BFEHe AilEDe TEHe FEGH e WFHe JERH
BRI m WEATE e EREYEe EETEe gite gite wiie R e SR e  oe Ehe O
m O e WEEEe SSEEE e HEEERE e §2E e LREE

s peanut oil m soybean il » sesame oil m olive oil @ walnut oil = almond cil m coconut oil
m rice bran oil = linseed oil m kale oil w camellia il w tea seed cil w rapeseed oil w sunflower oil
s grape seed il m cormn germ oil = wheatgerm oil = salt = sugar = vinegar
= monosodium glutamate = chicken essence = soy sauce m oyster sauce m fish sauce
= fermented soybean wm seasoning wine s compound seasoning w western seascning
= spices m hotpot base seasoning
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HIGH-END INGREDIENTS
SUPPLY CHAIN

EEGRRUDETTS, KXCUNAGRER  In fraditional cotering supply chain, the role of
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2 and solve the

nall and medium-sized

catering ¢ .:nrnpc:rugs In th Iy chaln link from

high quaolity raw mate arous semi-fin-
ished products and finished products.

B3R f CATEGORY

w EDEEVHIE o SRAEE o SUREAR o R « EEEE « SRS « SERAEInH
s TRNTESE « SERE o SE0E « E0EESHE « ERtaEEE « Z8RmE

u ready-made meat products s food raw materials m frozen semi-finished ingredients
m pre-made dishes w fast food w catering condiments m technical additives m food processing packaging

s cold storage equipment w cold chain logistics w logistics network system service provider
m supply chain park = trading market
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CATERING AND INTELLIGENT STORE DESIGN

BN HEEFRIT

CATERING & INTELLIGENT STORE DESIGN

HENRTSEHATARGHESRINENE Y,
MIEHR BT, MMM EEBIH. ERY
PO R~ HE, NESNRES, #BAFR
MW iEtHE. FRRERENITENRARE, FHC B
AF A LTERHTNENEES, Sl
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kL EmiE, FEDEZEmEEE, BiNlLRa
FiRMTRE—2NFie 2N, XEERITE
ERNE, FEESHBSEWTNE, HhE
igiteIERE S R,

Excellent design gains insight into market trends ond
consumer peychology. captures Consumers focus
and stimulates their desire of purchasing. Good
design helps to highlight the walue of products,
craates new possibilities of best sellers and ossists
custorners in creating volue in the retail market. As
the barometer for the food aond catering Indusiry,
FHC offers more detolled services for reloted
industries, lounches cotering design ond store
decoration, bhings together mulliple modules of
cotering design, and holds related fomms 1o ossem-
ble the best designers to exchange their ideas,
discugs the value of design, continuoushy explone
and inspire new creative forces, and promote the
developrment of caterng design.

» BEET o FEE « PEEET o REEER] « EEE « AEAR « AnaEER
w [FEE = EEERN « BUER » EERE « EEEH

» packing design = space design = soft decoration design = brand planning = chain franchise
s tableware = visual creative display = lighting = intelligent system s dining furniture
= kitchen equipment = security




BEVERAGE

ESETLEEBERNRHTLE, BREHE
AR ER SRS, MERE, eI
meydk. MEEERAEL, BERE. WHETL
HiEREMT e, REEATZWEER. ENH
FEMABET, BAHESPHEKENRER
WM, FEREEaRRENEESS
EhHE.

Ching's beverage industry is a newly developed
industry. @ hot spot and new growth peint in
China's consumer products With the changes of
intangive and large-scale devalopment of the beer
and beverage industry, the beer and beverage
Industries have also been adjusted accordingly,
and its development has token a new turn in
Ching, Under the general trend of consumption
upgrade, domestic consumers' demand for
mid-to-high-end beer will increass continuously.
which maans the developmeant of homea-brewed
b will grow ragidly,

fRii25 / CATEGORY

s BE = EE o« B0 o« GEREF « B
o B e BN « BESUUH = DDEEIOH e REIHE « SEINE « EEDEE e HEDEETE
» EHEEEEREE « 85 o« B o« EEE « NTEE

m hops = malt = additive = enzyme = preservative m yeast m high-end water
= carbonated drinks » functional drinks m fruit and vegetable drinks = fruit vinegar drinks
w solid drinks wm plant protein drinks = bottled or bagged water-containing drinks juice
= vegetable juice m packaging container s processing equipment
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DAIRY

SRASIRITLSP, PERRESAEERBEA
E. EFE, RELNETLTHRELR, HE
FmEmEfabHEl, BFEAAMERE
EBRFELESEER, HEERTFRELNGNHE
RiLEFMEND, MO~ S6AWRE M.

In the global dairy industry, Ching is both a magjor
praoducer and consumer. In recent years, Chinese
dairy industry market has developed steadily and
has gradually transformed into a high-end dalry
product market. In addition to the foctors thot
demand is much higher than cutput, consumears’
requirgmeants for high-end dairy products are also
greatly increased., so the demand for imported
products will abways increasing.

BEH¥ES / CATEGORY

S om 0 e R e R0 e ORI e O e UNE e IOED e 0 e BRI e RTL e FlilE
w EHBT o» BB (EE) = IE e ILEHEINA = BFEaE

m soymilk = milk = goat milk = coconut milk = cream = cheese m cream = milk powder
n milk tea m condensed milk m frozen milk m whey powder = sterilized milk
n fermented milk (yogurt)|milk powder = dairy additives w facility & equipment

(56 )
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KIDS FOOD

LERm
KIDS FOOD

HEES) I\ aathHild-—HS LAA%, 28
RENFER+IARNO—TFk, BEETPEE
TELEEAUTENESTERETRNEFABE
AT e — .

BRAGRNHEHTLESHT, EREH)LaRiT
R—THEHBARERYENTYE, CHEHERE
BiapEd) HatFHERENEX. EUNYRE
AHREMATHNE, ERRLEETHHARENR
AR, FRBSTHONE, DPRERKS
LARRAREMTLNSE.

Thie scale of kids food market hos been on the rise
im Ching. Kids industry is waery populor in recent
years, and it is one of the few industries in China
that can maintain relatively high growth through
the wihole economic cycle.

Despite the fierce competition in the foad and
beverage industry, this industry has a lot of davel-
opment opporunities, especially the complemen-
tary food market which is still in the transition perod
with huge development potential. Enterprizes
should maoke full use of the curent market opportu-
nities, choosing the best way to the morket
research and development mode and products,
lecking for market segment opportunities, and striv-
ing to quickly grow intd O unique industry leader.

B8] f CATEGORY

n BE m (REGRE « Hi o EREERE « D8 « B0 « 55 « FEE « RERENRE
s REREYNG « BERE « BRTE « THRENER « THERIAR » Hera

m milk powder m snack food w supplementary food = health and nutrition products  milk powder
m snacks m pharmaceuticals = raw materials = natural and organic food
= natural and organic drinks w nutrition m vegetarian products
m natural and organic seasoning = natural and organic products w featured products

(580
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FOOD DELIVERY CHAIN & PACKAGING

JpsEr=dlaE R 3

FOOD DELIVERY CHAIN & PACKAGING

IEER, MEEE. TETHROMNGR, HRER.
BEMARA-BZ®OWEEE. WRARER
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sHERBAZLR. ERETANMEFLEHEIEE
BRI EF R, m kS
fTdeRRHS, MENGIBRETRGE. BIRlsS1Em
BiEEE.,

In recent years, tokeoway delivery hos become an
important woy to solve the problem of three meoks
a day with the acceleration of life and waoark
fhythm. Food and beverage takeaways are
becoming o new trend in the future development
of catering and a hat spot for gold mining. The
sactor of takeaway in FHC exhibition hos devel-
oped rapidly. There s a thousond takeaway indus-
try theme forum and large area of takeaway
industry chain, which provide good solution to
grasp the pulse of the industry, access o innova-
tive: solutions, establish communication and coop-
erction,

[RS8 | CATEGORY

s RESERE « BUEE « BERR » PRERE « BEEE « GEEE « TEERER « REEA
» FEE o SEEEL « SO0 « ENEE

» fast food takeaway ingredients » food and beverage distribution = group food = central kitchen
= aluminum foil lunch box = fast food packaging = bicdegradable fast food box fast food cutlery
= insulation box w takeaway packer m sealer m heating sterilization equipment

—
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HOT POT INGREDIENTS
AND SUPPLIES

KinR12 5 Ban
HOT POT INGREDIENTS & SUPPLIES

ABERES. ORTESE, 2HTEBALN TR,
BREEHHESHERTFEESHN—M 2. EH
BFEMENH , #ELERREEFESN. W
Eead, ROMEHE, AN ASRHSIRETE
4, AE TS ELERE NS,

Hot pot hos been favored by countless people
because of its variety of styles and tastes, and it
already has its own place in many cities. If s
persistent in various forms of innovation and spares
no effort on this basls. The selected ingredients
make peopke have a high degree of loyalty to the
hot pot, and the consumer market has therefore
become brooder.

FRiiER) / CATEGORY

o ERERASR o JCOUEE « BREEEEET « EEGE « KFEEH o BEEH « GREE
s BNAE o EFES o FREE o 81 e JSEKET « ERRRSUEMEIRES

s hot pot preparation products = hot pot base material m surimi and minced meat products
m meat ingredients m aquatic seafood w meal seasoning w food ingredients wm poultry food
= quick-frozen noodles m vegetable mushroom dishes m tableware w hot pot related equipment
n brand hot pot and restaurant chain franchise logistics services
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sYgle (www.sygle.com) is o hotel and catering, high-end
food and beverage industry vertical B2B website, as the
original "Digital & Exhibition Integration” professionol B28
platform, resting on the powerful footing of HOTELEX
Shanghal Intermnational Hospitality Equipment & Food-
sanvice Expo and the HOTELEX series. together with the
prefmiumm resources of FHC Shanghai Global Food Trade
Show, S¥ghe has become a crucial and effective platform
for the B2B business frade in food, beveroge and
hospitality industries.
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industries. VIP users can have their own onling shop in
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EXHIBITIONS
R RES

ProWine

Intemational Trade Fair lor Wines and Spirts
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ProWine World 8T #5E=, ProWine Shanghai
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HETES.

As o member of the ProWing Werld family,
ProWine Shanghai is China's leading interna-
tional trade fair for wines and spirits. It creates
a platform both for international dealers and
praducers and for local suppliers o present
themselves, establish contacts and get to know
the Chinese market.
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Fonuma & Maoster Classes
Wine Educoion Foum
Champogne Lounge

Shanghai Intemational Conmed Food and
Raw Matledals, Machinery and Equipmeant
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The Ching Canned Food Industry Association
jointly hosted the exhibifion with Shanghai Sino-
axpo Informa Markets International Exhibition
Co.. Ltd, The exhibition will become an annual
eveant for all cannad indusiny.
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Ratal canned / Matemsal ond child connad | Pals canned
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shanghai Intemmational Fronchise Expo

LiBEFEEUMEARES

SFE LimEiFEaiine s s nehiEnmeT
LiEaFLERNTHELTENEET &, SFE
mEBATRDERMBITLELR, FoHmEER
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SFE - Shanghai International Franchise Expo is
one of the important communicate platform for
franchise industry. SFE aims 1o pramote the
developrment of franchise industry and set up
bridge between brand and investors.
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Ciatadng indusiry | Fost food [ Cosudl dining / Loege catedng |
‘Westem food & Jopanesa and Korean food § Retal industny |
Sarvices industry f BEducation and training / Chain sewvice
[proviciens & supplions
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iFresh

Asia Fruit & Vegeiable Indusiry Exoo
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iFresh IEMMEF LT ERPEHLHKRS™
LERREs, AERIEARGETERRN. th
& BREUFRRFMAESHRT . ~RHEE
HETS.

IFresh Asla - Fruit & Vegetoble Industry Expo is
the China leading frode show for this industoy, it
has become the ona of the most important plat-
form for govermnment, associations. leading com-
panies to promote thair product and find the
purchaosers.,
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Fresh Tt / Impsorfad feuits | Fruit and vegalable deep
processing products | Frult presensation ond paost-horvest
processing acuiprment | Fresh delivery ond cold chain logisiics
fechnology | Fockoging technoiogy ond equiprment |

Frash ietall and fachnical equipment | Breading /

Nursery and pianting fechnigues | Acvanced ogicutunal
technokogy
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shanghai Hot Pot Ingredients and Suppdies Exhibition

LiSkAAHRARRES

HPE BEfRAR S e, SORmE RilvEG . k
PR, AR, ARG, e RnE. T ®
EERSSES A RERT %, BUHTEER
R A IRE I RRE.

HPE focuses on the whole chain of hot pot, set
"hot pot base ond condiments, hot pot dishes,
hot pot equipment, hot pot drinks, Brand hot pot
franchise. IT caterning manageament senicas” and
other subdivided hot pot categonias in ona. It i
committed to creating a professional hot pot
category exhibition in East China,
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Hiot pot bose Ingredkents and seascnings | Hat pot rinsed
products f Hot pot equipment ond supplas |

Frozen prepared food [ Coledng drinks [ Biond hot pot
franchise | Minced fish meat products / Caterdng manoge-
mant and services
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shanghai Intemational Modermn Agriculhural
Brand Preducts Exhibition

LSEFRARLERFERES
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The exhibition will highlight the theme of pursuing
natural, promote the transformation of agricul-
tural products into healthy food, enhonce brand
reputation, enrich brond culture. ond expand
the market share of participating brands in the
Yorgtze River Delta city group.

BRFER O AFER F ENEFER f R ENER
BRETR/ I DEERETR S
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Nutrificnal products | Food heeopy products | Organic
oghcultunal products | Nahurol gresen ogricultundl products |
Fealuwed ogrcuhual products / Agicuthecl products along
tree “Bedl cnd Rood™ countries [ Mool ceganic focd
produchon equipmant | AgricuBual products pockoging
machineny
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FHEE | INQUIRY
L +8621 3339 2546
= cathy.cao@imsinoexpo.com

Preferred business matching

In order to better promote the resource connection of
supply ond demond channels, the organizer of FHC
and senior profassional partners jointly organize offine
business matching meeatings during the annual exiiti-
tign. To create o convenient business exchange
spacea for buyers and exhibitors and achieve more
efficient results during the limited exhibition perod.

Rich advertising types

FHC prowvides exhibitors with more online, printed .ond
on-site advertising opportunities. . Mot only to increcse
the expaosure, but also for your company to gain more
business opportunities. Multi-channal selection of
cotegories can meaet the promation needs of exhibi-
tors in various environments and enhance the effect
of market promotion.
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iFtliEia | INQUIRY
L +86 21 33392234
= shelly.bac@imsinoexpo.com

Upgrade sponsorship plan

How to make your products and brands stand out
amaong the exhibitors? Relying on the platform of
professional forums, competitions, theme areas of the
FHC. we can provide you with targeted strategic solu-
tions to moximize your company's industry reputation.
Cn this stoge where leoding companies gather , the
focus of everyone's atention, enhanceas the populori-
ty of visitors to the booth and achigves a better exhi-
bition effect.
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THE 25™ SHANGHAI GLOBAL FOOD TRADE SHOW

LigwEESERC (HRREEMEE 2345 8)

Shanghail New Infemational Expo Cenbie (Mo, 2345, Longyang Rood, Pudong)
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MARKET LEADING FOOD & HOSPITALITY EVENTS

HE_]'EL.E.()-
JAxB8-4818
Hotelex Shanghail

5H12-148

ProWine Hong Kong
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4HE-118
Fispal Food Service
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Expo Food G
424248
Expo Food Guangzhou

HOSPITALITY, FOOD AND BEVERAGE PORTFOLIO
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Hotelex & Finefood
Chengdu
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TRIF-38
Seoul Food & Hotel
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INDONESIA

7HIE-31H
Food & Hotel
Indonesia
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ABASTUR

#A1-38
Abastur
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Food & Hotel Wietnam
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Restaurant & Bar

A GOURMET
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Gaurmet Asia

Motural &
‘Organia
A
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Matural & Organic
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Food & Hotel
Bangkok
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$EZ-248
Food & Hotel
Malaysia
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Hotelex & Finefood
Tianjin
Bl

i FHC
CHINA
1nA*ng

Food & Hotel China
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Food & Hotel
Myanmar
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Hotelex & Finefood
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Food,Hotel & Tourlsm
Bali
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FHA - Food & Beverage
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IA10-138
FHA - HoReCa

SH10-138
Pro\Wine Asia
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i HOTELEXPO
INDDNESIA

TE2r-1%E
Haotelexpa Indonesia,
Specialty Food
o
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TR27-298
Hatelexpo Indonesia,
Specialty Food

lBaz-E
Food & Hotel Hanoi
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