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Food Business is Boundless and Unlimited
FHC Performing the Rhapsody of "Food Era"

According to the China Food Import Report 2021, in
2020, China’'s food imports exceeded US $100
billion, reaching US $107.73 billion, a year-on-year
increase of 18.6%.

With the growth of residents’ income, consumption
patterns are also upgrading. Residents’ requirements
for food have changed from basic need to upper
requirements on food nutrition, health, leisure and
multinational.

At the same time, the development of logistics and
Internet has not only promoted the popularization of
various consumption modes, but also supported and
promoted the steady growth of China’s imported con-
sumption scale. Since China’s accession to the world
trade organization, import tariffs have been continu-
ously reduced, involving almost all imported food.
The reduction of taxes and fees enables more and
more ordinary residents to consume delicious food
from all over the world.

This is an era of miracles!

From 2001 to 2021, the output value of China's food
industry increased from hundreds of billions to more
than ten trillion. In the past two decades, the growth
power of the food industry has changed greatly. In
the recent two years, new consumption pattern has
become the main driving force to promote the growth
of the food industry.

Delivery Apps, live-streaming ecommerce, new
media marketing... Under the background of coexis-
tence in diversity and individuality, innovation and
demand, the pattern of food consumption has also
undergone qualitative changes. Products are no
longer “hidden in the market”, and online channels
organically combine consumers with internet traffic
economy to achieve a win-win business.

This is an era full of challenges!

As an industry platform, FHC Shanghai Global Foed
Trade Show has always injected a steady stream of
vitality into a broader food dream! It not only culti-
vates in the field of food and catering, but also focus-
es on the upstream and downstream industrial chain
of the food industry, in order to present a rich and
professional trade fair for the majority of practitioners.

In 2022, the scale of FHC and its co-located exhibi-
tions is expected to reach 200,000m?. In addition to
the continuing product segments of leisure food,
coffee drinks, bakery & light food, dairy products and
high-end food supply chain, FHC will focus on many
potential fields such as prepared food, hot pot ingre-
dients and supplies, canned food and equipment,
local high-quality agricultural products and so on.
Main themed exhibition areas, series of international
competitions, multi theme and cross domain forums
will comprehensively meet the needs of domestic and
foreign visitors for international food, services, busi-
ness trading and market development at FHC.

Break through the market demand and give priority to
obtaining business opportunities! FHC Shanghai
Global Food Trade Show in 2022, delicious online,
ready to go!
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Over the years, FHC has invited exhibitors from more than 50 countries and
regions around the world to bring selected delicious food to Shanghai.
Reviewing 2021 FHC Shanghai Global Food Trade Show, we welcomed the
international pavilions from 15 countries and regions from Belgium, Denmark,
France, Spain, Germany, ltaly, Austria, Canada, the United States, Japan,
Korea, Malaysia, South Africa, Brazil, China Taiwan, and over 200 overseas
enterprises exhibiting in FHC. Over the past 26 years, thanks to the rich expe-
rience accumulated in holding professional trade exhibitions and the global
resource network, FHC is committed to building an important exhibition and
exchange platform that meets the needs of China's food and beverage market
and provides excellent exhibition services for the whole industry.

L I *
K3 - = 1 1 OF B
B e
BRAZIL
B

AZERBAIJAN ARMENIA AUSTRIA ARGENTINA BELGIUM BULGARIA CHINA
(G =% RISl Bt PItREE n ]l fRINFIIE PE

CZECH CANADA CHILE CYPRUS CROATIA DENMARK ECUADOR FRAMNCE

EU
#%e IE 7N HF EREET R EHIF A EREd BRZR i=E
.= - = —
+ 1+ iSSsSS|
GERMANY GREECE CEORGIA HUNGARY ITALY INDIA JAPAN KAZAKHSTAN LITHUANIA
=E s BEREE S F BAF ENfE H&E e ] kvi LT
i1 = -}
— | —
MOROCCO MEXICO MALAYSIA MOLDOVA  NETHERLANDS
S E EaH BRI BEIRZR, o=
el
&
e ——
RUSSIA SPAIN SOUTHKOREA  SRILANKA  SOUTHAFRICA  SINGAPORE SERBIA SLOVENIA TURKEY
HEEHR FaisF FE A=+ e Fhrhnis FEIRAETD Hrig s ek THH

THAILAND UK UKRAINE U.s.A
%= Z[E Sm 23

FHC 5 Z XK I & KA & & & (Agriculture and Agri-Food
Canada, 485 AAFC) &1F, ERERIA 186m AIINEXERRE=E
FHC. IZRIRmAEE JE QFDR B Hlm fRriiimm 1% EEF.
FHC cooperated with Agriculture and Agri-Food Canada (AAFC) orga-
nized a 186m? Canadian Pavilion this year. The exhibits on site include

honey, oats, frozen potato products, health oil products, oysters, blueber-
ries, etc.

FHC S5XEXRBLASETET R2NmEREANEERER, Brmil
& 366n, MZMNERBEDR B M. AFE ZT J8KE. A TR,
RRERE.

FHC cooperated with The Agricultural Trade Office (ATO) of the U.S. Con-
sulate General Shanghai and trade built the largest U.S. Pavilion on the
spot, with a display area of 366m?. The exhibits include potato products,
dairy products, cheese, popcorn, prunes, dried fruits, leisure food, etc.

EARABERIA 120, ARMUIRMNEEHREN: SN . BAJEA.
Rit. BEE. HEE (E/EXE). AHm. M. DERx. #E,
BNEEEFmE"m.

With an area of 120m?, the Brazilian Pavilion brought buyers’ products such
as beef, poultry, pork, fruit juice, wine, sugarcane wine (Brazilian spirits),
dairy products, coffee, Mate Tea, honey, organic and whole wheat products.
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Sweets, Biscuits and Chocolate
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Meat and Aquatic Products
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Bakery and Dairy
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Coffee and Beverages

BN ERERE

Food Supply Chain and Condiments

KimiERE m

Hot Pot and Canned Food

BRI

Food Packaging and Machinery

BELSS

Coordination
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Exhibitors” Comments

ik / EFE (L) XUBRATDHIHEE

Linda Wang / Mr:lrke’rin? Manager of
Aviko (Shanghai) Industry & Commerce Co., Ltd.

ZEHREZSI FHC 25, BIXF—IMERFS,
RATHRMNSERZERMNE, B tAFII5L
RPEHHHRTESHTENE. BF, BEKE
KARIEF FHC, LIBEHNELCAZEFRREIRE
RAYRESS 57 .

Aviko has participated in FHC for many years.
Through such an international platform, it not only
improves the stickiness between us and customers,
but also brings more possibilities for us to take root
in the Chinese market. Next year, Aviko will still join
hands with FHC to show customers better services
and products with our own ingenuity.
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FHE / ERERRTARSREERISH

Lucio Ricardo Kreimer, Senior VP of Sales Asia &
Oceania, Mission Foods (Shanghai) Co., Ltd.

ZAR5 FHC RIIRSESFCETF, WEH
ﬁ%: izx%_’?‘ﬁﬁnnﬁl—ﬁfrﬁ, t‘%iﬁ'—iﬁﬁﬁﬁ
MAVBEFE . REEKMNB—WNEFSS. RE
FHC RIS/ o

Mission has cooperated with FHC series exhibitions
for more than ten years. For exhibitors, it is an
excellent platform to display brands and products
and enhance communication with customers. We
will continue to participate in the future. | wish FHC
series exhibitions better and better.

Sl / XASEAR (55 ) FRADEFREEE

Dr. Huiming Luo / Managing Director of Otafuku
Foods (Qingdao) Co., Lid.

HIMEA—RBFAEFRKM T, 2ATEER
KB PR, BREANFEHHRE. XEFEBIY
FHC X1 ¥a, HMNNmENEERMIES,
ST REEAMBASFEKEE, ERATEEETR
S£RE! IEERG FHC XAMKFES, SEFEN)
SfFEHRE!

As a condiments enterprise with a history of 100
years in Japan, even though we are well-known in
Japan, we entered the Chinese market late. Over
the years, through the FHC platform, our brand
awareness has been continuously improved, and
we have met many well-known domestic partners,
so that the company has developed steadily! Thank
you very much for FHC. We will continue to exhibit
at FHC in the future!

B / e (85 ) EFESERARSERE

Harry Fan, General Manager of Zhai Food
(Qingdao) E-commerce Co., Ltd.

FHC RZBLI2FNESRSEERER, 17
MekiE & KERDER T EGEKE . Sinfas
KERR, ERNNERERELUF AR ORI
MEHRBRKET, BHERIK FHC FEKE
MHREmEE “EFER" R, R5IT7TRSHIE.
BXEBNSHEKE. REBERK, BIIES
FHC £E#HE, HeIxRE.,

FHC has always been serving vertical customers
with a new attitude. With its effort, it makes Lihe-
Taste & ZHAIFOOD fully demonstrated the achieve-
ments of composite condiments and high-end
prefabricated dishes. Under our strategy of always
adhering to the product-centered R & D and market-
ing strategy, FHC awarded us the “Golden
Apple” for the Best Prepared Food Brand in 2021
amid FHC, which attracted many enthusiastic and
interested partners. We hope that in the future, we
can make progress together with FHC and create
the future together.

51 /| ST EEAXFERERERIESH2EE

Jun Ma, General Manager of the
Catering Business of JD Retail

SR FHC B, SRTRSNENEIXGT
WEEkEE, B FHC AARRBHRIEFANDE
Ea, EXKXBIE—REKILSS, SFEHR.
EeiiE, REREARBEMIE, ®a|H
RASEFEESNHTAR , RERRERBGEF
Bk, —RIBETHK!

After attending this FHC Shanghai Global Food
Trade Show, | met many excellent partners in the
catering industry. | thank FHC for providing us a
good communication platform and giving us the
opportunity to negotiate business and achieve
win-win cooperation. During the exhibition, JD
Catering booth was equipped with interactive games
to attract more than 10,000 visitors to participate in
and receive awards. In the future, JD Catering will
work with partners to expand its business together!
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Cafe [ Tea Shop / Bakery / Restaurant
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Food & Beverage Importer / Agency
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Catering Service Provider
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Food & Beverage Distributor
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E-commerce / Live Streaming
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Franchise Chain / Franchise Store
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Supemarket / Retail Shop / Grocery
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Medical / Aviation
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Visitors" Comments

BT =8

Suning.com, online comprehensive shopping platform

REXEEESMIXFAMENRELED), BN
BIXAZFEMERNAIRBTIR. 228%EX
ZFFIMRRZMIDERLL, % EWSRRBELE
EZ, B TRENMBUSZRIIERES. X
PMIRPREBERFSIANAR, HRSZ
RIS THiAHkER VLS, XRILERRBHED .

| am very glad to visit such a large-scale exhibition
and see so many kinds of procurement resources.
Despite the ongoing impact of the pandemic on the
economic environment and more online business
exchanges than ever before, offline exhibitions are
more efficient for business expansion. In this
process, | can also make many friends in the indus-
try and share my experience in dealing with market
challenges, which is of great help to both of us.

T2 TSR
Ding Dong, online fresh produce shopping portal

ICIEEHEEREFPNTEN, EREXMEKRE
IARIBEN AR T RN REA LD, BIEHEEBR,
RERNEEEERTR. EEYERNERANT
JUWAERTIRERS , B TRTIAES
EE, BENTRESEITRRANER.

The livestreaming of FHC forums is very helpful.
There are many suppliers to visit and brands to
learn about during the three days, and the time is
very limited, so it is difficult to stay for a long time.
Through the replay of the forum’s livestreaming, |
can listen to the speeches of several familiar indus-
try guests, which can not only understand the trend
of the industry, but also rich the topics when | com-
municate with peers.

LBASNHERAT
Shanghai Seesaw Coffee Co., Ltd,

SHFERE—RE@KE, FHC HRSTHRRZ
RE. REEXMEHRE, MAMEE B
BEAEEDHNERTHAGFEAG. FHC &
mipEFT e, BammE—NEEE. BPMREIE
LEAFNERNER, URFEPHHFN
FHC 7.

As the last one professional food exhibition been
held this year, FHC gave me a lot of surprises.
Although in this special period, the audiences and
exhibitors can also be organized in an orderly way.
The exhibit categories of FHC are very comprehen-
sive, and the quality is as high as in previous years.
The whole exhibition was showed lively and pros-
perous, which makes me look forward to FHC next
year.

B HHEREEGRAT

Suzhou Sweet Seven Catering Management Co., Lid.

KEBFHEXRSI FHC, NAERS EEEREUE
7, EmE—UBREIRF BT, XEXLDMIE
N, WHEHREETROTASEHEIE, =X
HESEAEKTRRSKEE, FEESSU.

| come to FHC every year. Now many exhibitions
have been cancelled. This global food trade show is
held smoothly as always, which is a demonstration
of FHC’s strength. There are information and part-
ners | want to know on the spot. The three-day exhi-
bition can bring me a lot of benefits and is very
worth visiting.

L BERESRINEERTIRAT
Shanghai Lao Sheng Chang Catering
Management Co., Ltd.

KRB —RSMXMAMENERE, SMERY
BREIFEFE, ILABFRE. —HLUREMm
BEANBNKREER2ERHAIZHAIS, BE
FHC #AFSMHuBHIRWERMT 2754/
FaRS, RIERRE, SR ESERXHF
HNES.

This is my first time to participate in such a
large-scale food fair. The exhibits in each hall are
very rich and dizzying. For a long time, food exhibi-
tion often give people the impression of foretasting
and sampling, but FHC has built a comprehensive
platform for many suppliers and buyers, which can
make me totally indulge in. | will participate more
exhibitions just like FHC in the future.
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The FHC Digital Technology Empower Catering Industry Forum

FHCEIZFRE B DEIREKICIR
SNBSS R A RIS

Digital Transformation and Upgrading of Catering Seminar

* WFRIRENRMIEMEESIEIRIEILIE

Summit on Digital Technology Supports Food Supply Chain Efficiency

» 2021 E#ERERmEAHLSEMARICIE

2021 China Canned Food Technology Progress and Innovation Development Forum

° hEZIRHEFSHES—SIBRFEED

China Catering New Media Marketing Summit - Detonate Young Power
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» 2021 (B=E ) PERmANEXS
2021 (The Third) Chinese Food Supply Chain Conference
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Explosive Flow, 2021 the Third World Takeout Industry Conference ERMEANERLSEE SRS SEEEDS FERREESY  EShEETE W& A A
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o "ERZI 2021NEFRSHMDES (MESLHEH )

"Qutside Boundedness" 2021 China Baking New Force Brand Sharing Conference .

(Baking localization)
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Re-discussion on Shanghai Cuisine Inheritance and Innovation Summit
*E§, BEER

- . Y h - e ¥
ZR AARE, A B =LER)

FiEEL BLEEERE ERPRUESS IESTIRE R 23 IEFTIER BEE+E

iLE SR BikA HEEIE thTIRELETE B2 A




The FHC Food Industry Brands Hub Forum
FHCRMmITI MR R EKICIR
2021FHCERE E ORXSIEICIR

2021 FHC Import and Export Meat Forum

KRR RIES - BRHiESRI RYIRE

China Sustainable Seafood Summit - Diversifying Markets and Reducing Food Waste

FHC LB KR mEME Romitlz

FHC Shanghai Global Food Trade Show Prepared Foods Forum

2021FHC2 I #l mitizBa R RINED

2021 FHC Global Dairy Forum and Happy Cheese Day
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2022 China Brewers Cup — Shanghai Division 2021 CFCA Chocolate Talent
202218 R MHEpEXEFREIX EIRTF-LBREX 2021 CFCA PEBEmISRAIKXE

The 3 Group Meal Competition ¢ o & e s e

2021 E]I5RINAKXE
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China Gelato Championship — Shanghai Division
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The 3 National Contract Catering Competition

F=E2EREXE




ERTHICIZNES
Leading Thematic

Forums & Competitions
o

8l3F - B - 5 15 BPEEIRNEICIE
Innovation and Growth-The 15™
China Catering Innovation and Entrepreneurship Forum

AKX RAERIES - S his SRS BIRE
China Sustainable Seafood Surmmit -
Diversifying Markets and Reducing Food Waste

2021FHC 23 $ImitizEaE RIEED
2021 FHC Global Dairy Forum and Happy Cheese Day

SFFHR O R RN E AR IEICIR
Summit on Digital Technology Supports Food Supply Chain Efficiency

Bie LEREReIFTRRIEIR

Re-discussion on Shanghai Cuisine Inheritance and Innovation Summit

2021 FE#EE R REARLE SEIERIEIR
2021 China Canned Food Technology Progress
and Innovation Development Forum

MEZE - R - PERRRIMRMERRAS

China Food Conference on the Integration of Domestic & Foreign Trade

2021FHC EfrtHORESIEISIE
2021 FHC Import and Export Meat Forum

FHC LB kREmERRRICE
FHC Shanghai Global Food Trade Show Prepared Foods Forum

2021 (=R ) FERMHTNEXS

2021 (The Third) Chinese Food Supply Chain Conference

B ARBR I A RIT&

Digital Transformation and Upgrading of Catering Seminar

MmERE 2021 FZEEREFI A
Explosive Flow, 2021 the Third World Takeout Industry Conference

FEERNFEREHES—SIIRERD

China Catering New Media Marketing Summit - Detonate Young Power

‘BRZHN 2021 FEFBIETENAEBS (MERLTHER)
"Qutside Boundedness" 2021 China Baking New Force Brand
Sharing Conference(Baking localization)

S=EREENTIESRES

2021 The 3 China Catering Industry Trend Summit

FHC BBREXI=

FHC Business Match-making




B"+=E FHC PEEFRZITSARLIE
The 23° FHC China Intemnational Culinary Arts Competition
BEFEEE. shellybao@imsincexpo.com

B+ =E FHC FEEFFIHRBISELE
The 23" FHC China Intemational Pastry and Bakery Competition
REXEEE. shellybao@imsinoexpo.com

2021 FHC LiBEprEZ RinE
2021 FHC Shanghai International Culinary Championship
HHEEW B shelly.bao@imsinoexpo.com

2022 HFAmuEEhEAEPEXKKE - LS ERX
2022 China Brewers Cup - Shanghai Division
BEEEEIE. han.geng@imsinoexpo.com

2022 HRIMEHFANATEFEX SURE
2022 China Cup Tasters Chamypionship
BEFHSE: han.geng@imsinoexpo.com

2022 B RAEZAXRBHEXIEKLE - LiBHEKX
2022 China Latte At Championship - Shanghai Division
EFX1HEi8. blue.yu@imsinoexpo.com

FNE LBEIFHRRRIEHHERE - LiBSBRK
The 9" Shanghai Fashion Drinks Competition — Shanghai Division
HEF B miya.zhong@imsinoexpo.com

2021 CFCA hEEmITRAXE | TEMHESERRS

2021 CFCA Chocolate Talent / China All-Star Shanghai
BEFEEE: blue.yu@imsinoexpo.com

2021 hEISZAIMAAE
2021 China Chocolate Application Competition
blue.yu@imsinoexpo.com

EIEERRFETKERAE
2022 China Gelate Championship
HHEiXEB19. stephen.zheng@imsincexpo.com

FoE2EHAEXRE
The 3@ Group Meal Competition
michael. guo@imsinoexpo.com
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2021 FHC Pastry and Bakery Challenge Review

e 2021 FHCItEEFNEH aa bk Z o] P

w—1=JE FHC

_Eh * = INTERMATIOMAL
:I:IE"EIBEH" EZ)*HSE EORRETITON
S M HmitiEESEME ‘. 6 S5 tIEE mE A F
Categories Professional judges
@ 18oMubkEmEF 214L6BE AR
Contestants Participants
2021 FHC Chinese and Western Cuisine Challenge Review
2021 FHCH#E Lb £ o] iR
‘ 22 S M%F 19¢RIei%F 40{Rgi%F
21‘?"FEE§EI§E . 95{&*&&?!&&% Gold medals Silver medails Bronze medals
Categories Professional judges
S516{itbEFixF . 673LLEAIR
Contestants Participants 0000002000000 0000000200007

2021 FHC Shanghai International Culinary Championship

FHC L8 El[FE SminE

A9 (U heiEF 100 (z5R It F 135 AgitF

Gold medals Silver medals Bronze medals . %___E FOHORERER CRED . SERL / The Fourth Place

BERER, KX, FZEA TR IR R B UERAA
Marrioft International, Greater China, shenzhen XINGSHAN Culinary Academy Team
Culinary Team

@ ===/ The SecondPlace @ =52/ TheFifth Place
LBEMRmEEZIER =M 7 SEEZITEA
Shanghai Bolexfoods Glory Culinary Team Guizhou No. 7 Westem food cooking team

@ ===/ The Third Place @ =<2/ The Sixth Place
N ZEEhE A A XZTERRIRE L h=AE = Th<
Hangzhou Cuisine Association Tibet Autonomous Region Cooking,

catering and hotel industry Association
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FHC 2022 Prospect
Vs 4

FHC 2022 B33
FHC 2022 Exhibit Categories
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B R HAR

Condiments & Oil

Aquatic Products

SiRAFHAERAHR R

High-end Food Supply Chain
& Prepared Food

Kids Food

HHERE . IEEZRIR

Bakery & Light Food;
Coffee & Tea

/IR BEEERRLT

Catering &
Intelligent Shop Design

EmBENIEt
Food Packaging & Design

KRR, R, IhRh

Leisure Food; Sweets;
Chocolate

SR

Beverage

KRBME A

Hotpot Ingredients &
Supply
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TEIEUR EERAZETHLE, 2018F1 2019 FH
HKHEREBIBIMBNEENDH. FAAOKE,
B RS EWARIEINMED R EREFTRFEER,
FEGTUmBHERENDEKXR. BXEIHER, FE
Y28 B il an i O AR KRR, 2020 Fi# 025
303.4 {2%5T, FLLBK 60.6%; 2010 £ 2020
Fia, E518KER 29.8%, Ez_T 14.8% M+
EHORBEASESIBKE,

TRy =11

China is an important meat market in the world, with
meat consumption exceeding the EU and US combined
in both 2018 and 2019. As a populous country, the
increase in residents disposable income drives the
continuous growth of meat demand in China, and the
industry has huge market development potential in the
future. Relevant statistics show that China’s imports of
meat products have grown rapidly. In 2020, the total
import value was 30.34 billion US dollars, a year-on-year
increase of 60.6%; from 2010 to 2020, the compound
growth rate was 29.8%, much higher than the 14.8% of
China's imported food overall compound growth rate.

B i LY 2

ARREMK | REDEIRN | EEBIRR. | ST FA | RENBESm | RFRm | EEHRRS [ RRNIAZRS |
RZELDE | PIZEIRET | BERTITRESF

Meat and finished products | Fresh-cut meat | Ecological organic meat food | High-end beef and mutton |
Poultry and poultry products | Frozen food | Fresh meat| Flavoured meat | Meat cutting | Meat preservation |
Meat cooking equipment and etc.
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FEREHR FERNBH K™D, BRAREE
KFERF, KEmERNRENESIEZ ERSE
AHD, LUBEARERNKTRIBETBERIRRE.
BXFIHExR, BEKEBFREH G 2020 FitO
DEN 128.812357T. HRIBHESERKAELDNTTN,
2 2030 FHEMHBHEBESILKERIE
A9 38%.

China is also an important seafood and aquatic products
market in the world. The domestic consumption level
has improved, and the nutritional and health value of
aquatic products has been recognized by more consums-
ers. The aquatic product consumption market represent-
ed by seafood is developing steadily. Relevant statistics
show that China’s total imports of aquatic and seafood
products in 2020 was 12.88 billion US dollars. According
to the forecast of the FAO (Food and Agriculture Organi-
zation), by 2030, seafood consumption in China will
account for 38% of global consumption.

E&%EU / CATEGORY

g2k | N2 | igiEE | Btk | M IEK™m | FFERATNRE | @FSHEIRE | @ERF

Fish | Shellfish | Seafood | Other aquatic product | Deep processing aquatic products | Aquaculture technology
and equipment | Refrigeration & freezer equipment | Fishery machinery & fishing gear and etc.
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Bakery & Light Food, Coffee & Tea

MEEE. MIHESRTR

2000 FLAfe, PEBUSTUFRENRERRER.
EFER, HIEEmELRAFRE—NIBEREREHN
A iEigin, MRESEEESRELEFRIER
mCERREEREE. BXEFERER, 2020 FhEM
BT A E S 2,358 {275, 2015 £ 2019 £
TR MRIZ RSB 9%, BT 2EMETI
TIAHIRISIE ..

MEEmT2SRROMNSHEIEE, ERFKL
ERFEEr IREPIEATESHERNEED. MR
MEmBEEXAR, BENSRRS|IBSRKESAYHE
#2E, PERNERSMT 2B (ERRmKXE,
bEEFEK A REZMEEEZETH, BEAMHT
WERHENRREZRENER, IR, BRI E
HEEZIELABE 15%~20% IRERK, Z8T2
BK 2% RUSFI9IEE .

After 2000, China’s baking industry began to enter a period
of rapid development. In recent years, baked goods have
become a fashion trend advocated by the young genera-
tion of consumers, and more and more consumers choose
to replace the traditional breakfast with short and medium
baked goods. Relevant data show that the market size of
China's baking industry was 235.8 billion yuan in 2020, and
the growth rate of the industry market from 2015 to 2019
exceeded 9%, higher than the growth rate of the global
baking industry market.

With the spread of the concept of food safety and health,
traditional tea culture has injected more fresh and fashion-
able vitality in the continuous promotion process. Tea prod-
ucts are attracting more and more consumers because of
their natural and healthy characteristics, and China’s tea
consumption ranks among the top in the world. As a bever-
age country, China has also become an important coffee
consumption market in the world, and the domestic coffee
industry has entered a stage of rapid development with
promising prospects. At present, coffee consumption in
China is growing at an annual rate of 15%~20%, much
higher than the global average growth rate of 2%.

Etﬂ%ﬁﬂ / CATEGORY

BUERE | MBERm | BUERE | BUE8E | RESS | BUENE | REMEALEREER | MNES | RS | SRt
RIZA | ¥ | (&5 | RIXNBF

Baking ingredients | Prepackaged foods | Baking equipment | Baking packaging | Home baking |
Bakery franchise | Coffee machines and utensils | Coffee green beans | Roasted coffee beans |
Coffee roasting design and technology | Specialty tea | Traditional tea | Tea franchise and etc.
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Leisure Food: Sweets: Chocolate

45
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AHZR. HR]. 155D

KAZRRZ KEREEE, FUMEAHIEE.
WEETRE, BRE. BUX ATETESEF. B
BRIXEIRMEZSRELEFTERSEEKERS
AEZREFHR2RNSTHRE, BEENTARER
mAIFERAMIEM, MBLEBELAEERREMK,
HMARERGTURERR. EHIT, 2016 =
2020 F, PEARAERTIHHZMEM 8,224 12
TCIEKE 12,984 27T, FESIBKERIAE 12.09%.

REFEARRBEROBERMNLRD, —BEXEE
RAMNBEBERIRID, EFEXR, AT HEESHES
MEK, BRNL=HHREBEEMSHEL. O
REMZ . ERREFESFIDT, BERMIS
eANTUHBBERGFESHIRREOERE.
KEE\ER, 2020 FHREDLZHAFREHHMAELS
204.3127t, miHpRERIRAM.

Leisure snacks are loved by the majority of consumers,
and the common categories of leisure food are bakery,
roasted dried fruit, candy, puffed, dried fish and so on. In
the process of economic development and improvement of
living standards, residents’ eating habits and consumption
patterns are increasingly presenting diversified styles.
Consumers’ demand for leisure food is increasing from
emotional satisfaction to nutritional properties, which
promotes the steady development of the leisure snack
industry. According to statistics, from 2016 to 2020, the
market size of China’ s leisure food industry increased from
822 .4 billion yuan to 1,298.4 billion yuan, with a compound
annual growth rate of 12.09%.

Sweets and chocolate, also fast moving consumer goods,
have been welcomed by consumers at home and abroad.
In recent years, in order to meet the needs of more
consumers, sweets and chocolate products have become
more diversified in type and taste. Under the influence of
the concept of healthy life, the market of sweets and choc-
olate industry will gradually develop towards high-end and
healthy direction. Relevant data show that the size of
China’'s chocolate retail market in 2020 is 20.43 billion
yuan, the market development prospects are considerable.

JEH£E) / CATEGORY

B | HER | B0 | T Z | BR | FR | DRA | vJal#lm | Eflm | REeRR | Rk | RIBEE | Azl <K |
AL Rm | ABETR | KBFanEiTRF

Pastry | Candy | Preserved fruit | Biscuit & kernels | Nuts | Dried fruits | Chocolate | Cocoa products |

Bean products | Vegetarian fruits and vegetables | Jelly | Preserved fruit | Western pie | Puffed food |
Meat and poultry snacks | Aquatic snacks and etc.
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Condiments & Oill
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‘BUARAX. RLIKASL". RIRBRNGEE. @
FREEFERR, RERAKRIERSERIKEE.
BERZELIR|mINTHFREIFEIRK, BARH
FEAOQRHEH—SEDNFRETIAROYT X,
FEBEREHBHFEERNLZRE .

EREVRHEERETNEFHOLTERZ—, 2F
RATUHIBER LB, KRR 8. i 8XEUEE T,
2015 = 2021 FHERBAEWHAOSERZE EF
BE, 2020 FHER|BEYRHEOEN 1,169.5
HE; 2021 F L34, #HOSKE 630.3 K,

“Food is the nature of the people, taste comes first of
food” . The category and quality of food and drink are
becoming richer and richer, which promotes the continuous
growth of condiment usage in catering consumption, home
cooking and food processing. The huge consumer popula-
tion base further promotes the expansion of condiment
industry scale, and there is huge development potential in
China’s condiment market.

Edible vegetable oil is one of the necessities in the diet of
the residents. Relevant data show that China’ s edible
vegetable oil imports are on the rise from 2015 to 2021. In
2020, China imported 11.695 million tons of edible vegeta-
ble oil. In the first half of 2021, imports reached 6.303m
tons.

EHZER / CATEGORY

W | KSiM | Z R | B | 20k | 4580 | B | KR | IARE | IS | WSk | 36 | 3286 |
WEATH | TXREZFH | NERER | |5 | |8 | 258 | WR6E | 2855 | & | 558 | 88 | 28 | ArREHE | SRR |
FIERIERE | 38 | iR

Peanut oil | Soybean oil | Sesame oil | Olive oil | Walnut oil | Almond oil | Coconut oil | Rice bran oil |
Linseed oil | Camellia oil | Tea seed oil | Rapeseed oil | Sunflower oil | Grape seed oil | Corn germ oil |
Wheat germ oil | Salt | Sugar | Vinegar | Monosodium glutamate | Chicken essence | Soy sauce |
Oyster sauce | Fish sauce | Fermented soybean | Seasoning wine | Compound seasoning |
Western seasoning | Spices | Hotpot base seasoning and etc.
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High-end Food Supply Chain

& Prepared Food

EREERNNIEMHMNED, BOX. FRSFATE
ZHBREWBTAE, XREM. NIFLRE
HEZREPHRIT. KAITERUMMNERT, N
MS—LRBERNEREW, KBoEMNRERD
HEBERHNEEVEESS, MURSTFREF
AirEL, MER—S{EHERMAOMELRRE.

M EmELEE RNEmEEER, B8,
B, EFE. BE. TWINERREF. BFAND
BT RIEHEMEEETE, EmRAMEET B0
BEHRALRAR. HXEERR, PEBBMAE
FKhipFELN 3,000 127t; URZFESF 20%
MNESERKEEGHS, KK 6-7 FPEMPIKHH
SRFHEADIZTRE, BAmERRA "F—158
ZERTIE .

In the supply chain of traditional catering ingredients, the
distribution, research, development and other links usually
should be undertaken by catering enterprises themselves.
As for the dishes production, processing and other steps are
also carried out in catering stores. Different from the
traditional supply model, now some large catering enterpris-
es cooperate with food supply chain companies to help
circulate their ingredients. In this way, it can not only
improve the standardization of production, but also further
promote the large-scale development of the catering brand.

Prepared food has showed itself in a wide range of food
sales channels, including restaurants, supermarkets, conve-
nience stores, e-commerce platforms, professional delivery
channels, etc. It not only saves cooking and meal time, but
also greatly reduces the raw materials and labor costs of
enterprises. Relevant data show that the stock of China's
prepared vegetable market is about 300 billion yuan.
Estimated from the compound growth rate of 20% per year,
China’s prepared food market may enter a scale of one
trillion yuan in the next six to seven years, so it is called “the
next trillion catering market” in the industry

sl / CATEGORY

BIEAHR | BREEH | FFRR | MEIES | Zeeq | #IKEKRSR | FINTE X m | RAREFMA |
EmINTE% | $ERE | SR | EEWRSH | RRUNNERX | ZBHiHF

Ready-to-eat meat products | Food raw materials | Frozen semi-finished ingredients | Prepared food | Fast food |

Catering condiments | Pre-processed potato products | Pre-made dishes | Technical additives |
Food processing & packaging | Refrigeration storage equipment | Cold-chain logistics |

Logistics network system service provider | Supply chain park | Trading market and etc.
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Catering & Intelligent Shop Design
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HEMESM=E=4ERST, EEEEEEAHENEERMN Under the wave of Internet digitization, the transformation
CREAOREE. 2021 &£ 7 B, BEDBHLAF and upgrading of physical retail and the trend of digital
A+ o ¥ [=]M3 i 5 : i e

development are becoming increasingly significant. In July

EDE (SEFERERAER (id17)), EESIS 2021, the General Office of the Ministry of Commerce

,¢ sﬂf‘“‘“\..

p—
(
- r

= g = 0 & 3 = + issued the Technical Guide for The Construction of Smart
:&W@%?ﬁ%‘“ﬁx BREWMENERMS, B Stores (Trial), aiming to guide the digitalization, intelligent
WEHFERENRERK. transformation and cross-border integration of physical

retail, so as to better meet the new demands of consumers
HFHESERLBZREANBEERNREEEERT in the digital era.
NigRES, HFRITTNREDBESMBRES O In the process of digitization and intelligence increasingly
BYHy, BFibtERGESERaEYE, EFHE penetrating into catering and intelligent shop outfit design,
excellent design starts from insight into market trends and

HAR, NvRAF@MBHNE. FATLHRIX consumer psychology, better displays the brand and prod-
BR¥ES, FHC HAOTF hiBExXxMmE iR HiRSE, uct characteristics, activates new marketing hot spots, so

v 0 e s <7 i as to enhance the market value of products. As a profes-
IsRIXRBREE =T ERIRR, [LRRS WA sional food and beverage business platform, FHC is
manh%, J: in&y [ committed to providing services for enterprises in relate
RILREMME, AhEREEEFEEFRNEENREA itted t idi ices f ises in related

fields, creating a theme section of catering and intelligent
shop decoration design, gathering high-quality brands in
many fields, and providing more cutting-edge information
and resources for the market.

B HESF] / CATEGORY

BFeit | FEigit | TRt | me@sRk | EDNSE | SEmAR | NEIEET | BBeA | HeERE |
BIXRE | HERE | EHEHF

Packing design | Space design | Soft decoration design | Brand planning | Chain franchise | Tableware |
Visual creative display | Lighting | Intelligent system | Dining furniture | Kitchen equipment | Security and etc.
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Beverage

XTI X E R @B R R R RS
BR<. BEEmIWVRERRE, ERBEESM
HBRBREREBEREWN, BREENTRE i I
BXRIFELF . REFERIWESFORHBHE
REIREIEER, 2021 FiIRETI 1~8 B2EM
RLLEIXEHhSEWE IR 3,470.6 1278, B
1B 16.6%; F2IAH 12,815.1 AlE, ELLIBK
14.3%.

Beverage industry is the development hotspot and new
growth point in the field of food consumption in China. With
the rapid development of the food industry, residents’'con-
sumption concept and consumption pattern usher in major
changes, and consumers’ demand for high-end drinks
continues to rise. According to the data collation released
by China Light Industry Information Center, from January
to August in 2021, the operating revenue of beverage man-
ufacturing enterprises above designated size in China was
347.06 billion yuan, with a year-on-year growth of 16.6%.
Production reached 12,8151 million tons, up 14.3 percent
year on year.

BRI / CATEGORY

B | 5 | 0 | BERE | BEHIR | B | Suwak | BRERUNEL | ThEethal | Rigitkel | REathiel | BRRE | EEn
IR | R AKIRE | Rit | Rt | 8= | NTRES

Hops | Malt | Additive | Enzyme | Preservative | Yeast | High-end water | Carbonated drinks | Functional drinks |
Fruit and vegetable drinks | Fruit vinegar drinks | Solid drinks | Plant protein drinks | Bottled or bagged
water-containing drinks | Juice | Vegetable juice | Packaging container | Processing equipment and etc.
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Dairy

2HIFmiTd, PERREFKENZEEXE.
TR, PEAF@TIUDZFERT S, FEHES
imFLHmm iR, BEREERRRE, EREREE
BE@n MERENT ISR R DEE™ mEIEKE
DNBEER. EEXEBUESRIT, 2020 FHEIAHEOD
BUX 124 {23€7T, FEEEEK 6.5%; 2010 FLIKS
Lo FPEFEOR AR OFHRRI=.

In the global dairy industry, China is a big producer and
consumer. In recent years, China's dairy industry has
steadily expanded its market and gradually transformed
into a high-end dairy market. The quality of life of
residents is improved, and the demand for dairy prod-
ucts and cheese products is more vigorous under the
influence of the concept of healthy life. According to
relevant statistics, in 2020, China's total import of dairy
products reached 12.4 billion US dollars, with a
year-on-year growth of 6.5%. Since 2010, China's food
imports have been ranked among the top three.

4S5l / CATEGORY

S0 | 490 | 300 | 8395 | e | 908 | 900 | 540 | 955% 3L | 7RAL | 2LiB% S | Rl (832L) | 20 |
FLERianns | RPEIREE

Soy milk | Milk | Goat milk | Coconut milk | Cream | Cheese | Cream | Milk powder | Milk tea | Condensed milk |
Frozen milk | Whey powder | Sterilized milk | Fermented milk (yogurt) | Milk powder | Dairy additives |
Facility & equipment and etc.




2 EHm
Kids Food

HEAm
Kids FOod

EFLRBEEZGIHBREEHHMNRFTRLET
S, ESRASRRAMERETERZAS, L
HOZLmiTk b, 24))LECT 2L LAK LIRSS
RAEELTFEL, 2020 FHOFILT 50.6 12
%£7T, GOSN 40.9%. £#RENZLEF5H,
PERRTELASERIESXEHRERETER
FROEERREEEK. 2021 £7 A, PERIR
mENsEERTEIERESBEEREERES
AEBFERNBERRERSFM. 2021 £ 12 B,
FESIFIERFRZEEMERZERRBHTED
SOFEERREFITENGE. REREHILEMR
HipBENEL. REESA/H SR,

China’ s infant supplementary food consumption market
plays an important role in all kinds of subdivided food
fields. Taking imported dairy as an example, volume of
infant formula milk powder reached US $5.06 billion in
2020, accounting for 40.9% of the total. Quality and
safety are coordinative standards for kids food, requiring
stricter supervision and management. CNFCA proposed
at the 1st China Children’ s Food and Education Summit
in July 2021 that food safety traceability system shall
escort infant food production and consumption. In
December 2021, China Children's Health and Safety
Food Management Committee launched the primary
food nutrition standard for adolescents and children. In
the future, infant food market is expected to be further
upgraded towards standardization and health.

B Rl / CATEGORY

ks | kAR | R | RERESFD |08 | T8 | 55 | RisE | RARBIER | A2EKF | RARBIIRER | EF
m | KR m | RARBIVAEAK | RARBVAR | 5B~ aF

Milk powder | Snack food | Supplementary food | Health and nutrition products | Milk powder | Snacks |
Pharmaceuticals | Raw materials | Natural and organic food | Meat and aquatic products |
Natural and organic drinks | Nutrition | Vegetarian products | Natural and organic seasoning |
Natural and organic products | Featured products and etc.
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Food Packaging & Design

RmEERIgT

Food Packaging & Design

ERBERQITNANZ, AR, B8, I EMH
5515 RMAET I, AXETLAESE A SE LR
Bk, TREEMREXUNMENRTFHIR. BE
SZFNRERRMNEETRENFEIRS, AMINR
mBERBRETHHEKR. EmBERRITSHN
AR, RESHEINLFEE, ZLUSHELRENR
RAFTREBEXNEETIK; B, XTE. . T
HHEEREERRENHEE, HREMEEND
fE. MEBEEFVNRRSRNEELEHLER
MAtLRmBENREBES,

Food packaging and design are widely used in catering,
supermarket, delivery market and other scenes. Applica-
ble package can not only enhance the beauty and inter-
est of products, but also a good carrier of brand cultural
value. With the rapid development of economy and the
continuous improvement of the quality of life, people also
put forward new requirements for food packaging. The
diversified development of food packaging and design,
its concept also shows new characteristics, to meet the
needs of different levels of modern consumption with
diversification; At present, aseptic, convenient, personal-
ized food packaging trend is a new fashion. Now the
popular trend of food packaging is to expend the function
of food packaging, reduce the pollution of packaging
waste and advocate green package.

BE42E5] / CATEGORY

EERE | RERE | TERRER | RER | FMEREY | HOM | INARERE | (REQE | 1 B5E% | TEEE |
FetE | Btk | HECEXR | BiRRlT | &gl | Bl | R8RS

Aluminum foil containers | Fast food packaging | Biodegradable fast food containers | Insulated containers |
Delivery packaging machines | Sealing machines | Heating sterilizing equipment | Fresh packaging |
Frozen packaging | Aseptic packaging | Green packaging | Smart packaging | Convenience packaging |
Logo design | Packaging design | Graphic design | Packaging color design and etc.
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Hotpot Ingredients & Supply

KBfErFERENERZ—, BREFEN. BH.
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As one of the original Chinese cuisine, hotpot has
become a type of cuisine suitable for all ages and
favored by many consumers due to its varied styles,
ingredients and tastes. In recent years, with the rise and
development of hot pot takeaway, catering, super and
other enterprises into the local hot pot track, further
promote the development of China’s hot pot industry.
Industry competition is increasingly fierce, in addition to
adhere to the selection of ingredients and ingredients,
many enterprises of hot pot track are also committed to
the innovation of taste, ingredients and supplies, and
attract more and more young people’s attention, the
consumer market has become broader.

lIIIIIIIIIIIIIIIIIInEﬂ%ﬁmﬂEﬂHﬂﬁﬂIIIIIIIIIIIIIIIIIII.

KEREEH G | KREE | 8RR ABES M | AR | K=iBEE | BREN | fRREH | BX8m [ HAER |
ARER | A | KIRRXIRE | MM XRRBIEMINBYIRRS

Hot pot preparation products | Hot pot base material | Surimi and minced meat products | Meat ingredients |
Aquatic seafood | Meal seasoning | Food ingredients | Poultry food | Quick-frozen noodles |
Vegetable mushroom dishes | Tableware | Hot pot related equipment |
Brand hot pot and restaurant chain franchise logistics services
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ZMBEH L ESFRERREERATED, RS
tt B B I B & < (World Association of
Chefs' Societies ) A RERESEHIAMLE, HR
EAE—— N RBIZIUAERNERRES.

6XZE L& SKHLEKE
6 Culinary Associations 5 Challenges

EEHEIRFE TS

Shanghai Restaurants Cuisine Association

AMIHEEnS

Shenzhen Cuisine Association

SHEIREUHRRS

Jilin Cuisine Culture Research Association

KEDRERXZIEDE
Changchun Association of Hotels,
Restaurants and Cuisine Business Catering

PRAEERITR RTINS

Shaanxi Cuisine Industry Association

ol Bia X Z RIS L the
Tibet Cooking Meal Restalrant Trace
Association of Autonomous Region

* B A R%ER inno particular order

: SOCIETIES
tRNAIRS S
INTERNATIONAL

COMPETITICN
EFEEEE

The 24" FHC China International Culinary Arts Com-

petition will be held during November 8-10, 2022 at
the 26" FHC Shanghai Global Food Trade Show.

The event was organized by Shanghai Sinoexpo Infor-
ma Markets International Exhibition Co., Ltd. and was
the only officially certified the international Level-A
event by World Association of Chefs' Societies.

Qo <p
QO N~
6XESEHXG 291 S EIRE

6 Categories 29 Projects

FHC EFRAVZIE kAL

FHC International Western Cuisine Challenge

FHC BRI Z Ik

FHC International Chinese Cuisine Challenge
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FHC International Pastry Challenge

FHC EfRstiEikiezs

FHC International Bakery Challenge

FHC LiBERFEZHinE
FHC Shanghai International Culinary
Championship

Organizing Committee
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2022 FHC GOLDEN APPLE AWARD
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SYgle — Free B2B Sourcing Web

Creating Value Online 5 i'l i_ff
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SYgle is a B2B trade platform for hospitality and catering,
food and beverage verticals. For attracting more buyers,
suppliers can create SYgle store (CN&EN) to showcase
their products and company profile. SYgle has become a
crucial and effective platform to help you create value
online.
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Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd.
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EZbuy — Buy Food &
Beverage Online

“BIREEEWIE" INEFKIE HOTELEX JBi[EZ&  Food & Beverage EZbuy is an online one-stop sourc-
WMER FHC RBERESE, [(BRERIISEHE in? pl;tform for high—:ednd ;Dnsifeverage and Hospi-
» o & . talit uipment worldwide. customer can open

RIRE R REHE S — RS ERWF A, IRFE 0 P | 5
their own online shop in EZbuy for free and upload all

EHIA. —N—ELER. 365 TRMWEMN. products to attract potential buyers. Buyers can place

an order and paying directly on EZbuy. To reopen your
business, EZbuy could be a good option.
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IMsinoexpo Digital Services Co., Ltd.
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F AR DOMESTIC MEDIA
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Concurrent Exhibitions

ProWine Shanghai 2022

EffRaEisZligRmREe

ER2KMENEBESZIBEREBRES AT
ProWwine World £ &~ & % & &, ProWine
Shanghai B 2013 FE&RFELIK, BERMIEK
hEMREBSSPEHHREIES W SEAENME
E&. B+ E ProWine Shanghai &3 2022 &
11 B 8-10 BE L8FHEMRE S LED.

EAEPREXETHXNEEBESZIBERZ00E:L
B<, ProWine Shanghai 2021 ¥ 11 B 11 H
E#E TR . EFsEBhAREIT2ER/
&% T, Prowine Shanghai 2021 {32A8E105
ST T X R, FFANEEEED, BEERE AL .
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ProWine

ProWine Shanghai, as part of ProWein World, the
world’ s leading wine and spirits trade fair, has grown
rapidly since its entry into China in 2013 and has
grown into a true qualified platform for international
exhibitors to establish important business contacts in
the Chinese market. The next edition of ProWine
Shanghai will be held during 8-10 November 2022 at
SNIEC.

As the leading wine and spirits trade fair in Chinese
mainland, ProWine Shanghai 2021 came to a
successful conclusion on November 11, 2021. Given
the current COVID-19 pandemic situation, it is
undoubtedly inspiring that ProWine Shanghai 2021,
the industry trendsetter, took place as scheduled.
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Red wine / White wine / Sparkling wine / Rose wine / Fine wine / Organic wine / Spirits /
Forum and wine education / Fortified wine / Other alcoholic beverage / Fruit wine /

Wine-related equipment & service




The 36™ Shanghai Internatfional Franchise Exhibition
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SFE EBEREMNNBRKE=EIDT 2005 F,
B LBEUZEENS. LBEEERFRREEERA
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EEEELiMaM&ERSE. RERSER. BE,
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RBEFRIB RIS HINN R ECXT AR5

FRLERFTFHHHNTIHHDRETS, F5
AHERINBREHE, NEBIDES, E2ES
HpkIDED> 45 pES, IRSSEMEBT 6000
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SFE Shanghai International Franchise Exhibition was found-
ed in 2005 and is co-organized by Shanghai Chain Enter-
prises Association, Shanghai Sinoexpo Informa Markets
International Exhibition Co., Ltd. and Shanghai Ibison
Exhibition Co., Ltd., and strategically supported by China
Commerce Association for General Merchandise. The
exhibition covers 120+ market mainstream subdivisions in
the five major sectors of catering, retail, service, education
and chain resources, providing accurate and efficient
franchise matching services for high-quality chain franchise
brands and professional visitors and buyers.

The exhibition has always been adhering to the concept of
marketization and professionalization, continue to cultivate
the domestic franchise investment market, from its inception
to the present, successfully held 45 exhibitions throughout
the country, serving more than 6,000 participating brands,
receiving more than 2 million domestic and foreign profes-
sional visitors, is the domestic chain brand investment
business development and investor project inspection of the
preferred platform, but also recognized in the industry to join
the investment market vane.
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Food franchise / Retailing franchise / Education franchise / Hospitality / Franchise resources

Shanghai International Canned Food and Raw Materials,
Machinery and Equipment Expo 2022
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Since 2008, the China Canned Food Industry Associa-
tion has regularly held the Shanghai International
Canned Food and Raw Materials, Machinery and
Equipment Expo in Shanghai every year. So far, it has
been held 11 consecutive sessions. Its customer satis-
faction has been increasing year by year, its profes-
sionalism has been widely recognized by enterprises
as well. The exhibition has become a platform for
industry exchanges and cooperation. During the FHC
2021, the China Canned Food Industry Association and
Shanghai Sinoexpo Informa Markets International Exhi-
bition Co., Ltd. in the 200,000 square meters exhibition
scale, the 10,000 square meters. At that time, it will
attract a large number of professional visitors from all
over the world to gather together. The exhibition is
bound to become an annual industry event for all
canned food, raw and auxiliary materials and mechani-
cal equipment in the food industry

LELLELLLEILLELLE LA ELLL LI LI ELL LI LI LLLLLLLLLLLLTLL LA i1 7

FERL R R R R Bl K REE Sk [ Kk / KPRk [ SRk [ RREL | Bk | Bk | RE&

KiEm | BFEmEF

Production companies of canned food and raw materials canned fruits / Canned meat / Canned aquatic products /
Canned vegetables / Canned nuts / Canned foods for mothers and babies / Canned foods for pets /
Agriculture products / Aquatic products / Livestock products, etc.




Salon Du Chocolat
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The famous Salon du Chocolat tradeshow is the
world's most prestigious chocolate industry exhibition.
Since its creation in Paris, France in 1995, it gathers
plenty of companies in the chocolate industry chain,
such as cocoa-growing countries, chocolate and
dessert manufacturers, etc., which can be called the
World Cup of the chocolate industry.

Shanghai Sinoexpo Informa Markets International Exhi-
bition Co., Ltd. was granted the exclusive authorization
of Salon du Chocolat (Shanghai) in July 2021. Co-lo-
cated with FHC Shanghai Global Food Trade Show,
the inauguration of Salon du Chocolat (Shanghai) will
be held in November 2022. To better promote the exhi-
bition, the organizers will plan chocolate festival and
fashion show. Salon du Chocolat (Shanghai) and FHC
Shanghai Global Food Trade Show are committed to
creating a professional and efficient chocolate trade
platform and exchange event for domestic and foreign
chocolate manufactures and the upstream and down-
stream supply chains, as well as creating a unique
chocolate kingdom for chocolate lovers.
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Chocolate / Cocoa raw material / Chocolate producer

Asia Fruit & Vegetable Industry Expo

TMRFE~IFES

iFresh WM R &K= RPEMTAIKR
FIERBRSESR, HERAERRREFK
WiF. M. BEAEVERRMEESEHET .
FmiHENEIEFES.

iFresh Asia - Fruit & Vegetable Industry Expo is the
China leading trade show for this industry. It has
become the one of the most important platform for
government, associations, leading companies to
promote their product and find the purchasers.
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Fresh fruit / Imported fruits /

Fruit and vegetable deep processing products /

Fruit preservation and post-harvest processing equipment /
Fresh delivery and cold chain logistics technology /
Packaging technology and equipment /

Fresh retail and technical equipment / Breeding /
Nursery and planting techniques /

Advanced agricultural technology
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Shanghai International Modern
Agricultural Brand Products Exhibition

L BEFRAR S~ mREES

FERRBBRXABELTH, K™ mOaRR
EmEE , BAmEEEE , FEMMEXWK,
T RERGMER=ABHHEFNTHHHE.

The exhibition will highlight the theme of pursuing
natural, promote the transformation of agricultural
products into healthy food, enhance brand reputation,
enrich brand culture, and expand the market share of
participating brands in the Yangtze River Delta city

group.
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Nutritional products / Food therapy products /

Organic agricultural products /

Natural green agricultural products /

Featured agricultural products /

Agricultural products along the "Belt and Road" countries /
Natural organic food production equipment /

Agricultural products packaging machinery
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Value-added Services
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= Viviliu@imsinoexpo.com

Business Matchmaking

FHC matchmaking will create more resource exchange
opportunities for exhibitors and buyers, expand market
demand for exhibitors, improve exposure, and assist
purchase companies to create a better visiting experi-
ence, so as to promote market resources and informa-
tion circulation and empower the trade fair’'s profes-
sional level. Achieve more efficient results within limit-
ed duration.

Rich Advertising Channels

FHC provides more brand publicity channels for exhib-
itors, online platforms, various printed materials, exhi-
bition hall site and other advertising space. While
increasing the exposure rate, it will drain more poten-
tial business opportunities for enterprises. Multi adver-
tising channels can meet the promotion needs of
exhibitors in different backgrounds and improve their
market publicity.

FRSIENG =
FHC Jr k2 RERHEH NG 1#ETS
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i¥15&Ei8 [ INQUIRY
O +86 21 3339 2234

shelly.bao@imsinoexpo.com

Upgrade Sponsorship Project

FHC provides targeted comprehensive sponsorship
project for the majority of exhibitors, including many
exhibition spaces such as large-scale events, profes-
sional forums and themed areas. Enhance exhibitors’
popularity, expose the brand to the greatest extent,
and strongly push the products into the market to
achieve the best exhibiting effect.
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shanghai New Intemational Expo Centre (SNIEC), China
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CHENGDU - CHINA

TIANJIN - CHINA
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MEXICO
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Shanghai
3H28-318
Hotelex Shan ghai
hE- Fig

HOTEL & SHOP PLUS
Shanghal

3H20H-4H1H
Hotel & Shop Plus
Shanghai

FE- L3
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e ﬁ”& HOTE

3A298-4A18
Food & Hotel
Malaysia
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FDOOO AND HOSPITALITY
SOUTH CHINA (BUANGZHOU)

5825278

Food & Hospitality
South China
(Guangzhou)
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687-108
Fispal Food Service

ZREM

India

BRAZIL

o FISPAL

6A7-108
Fispal Food Service
ZHREM

""é SFH
FOOD & HOTEL
SEOUL

687-108
Seoul Food & Hotel

roreLex] | Finefood
Changdu Crangs
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Hotelex & Finefood

Chengdu
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INDDNESIA

JRZ26-298H

Food & Hotel Indonesia
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HOTEL, E{
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7H256-20H
Hotelex Indonesia
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2 SPECIALTY

FEID
INDDNESIA

7R26-298

Hotelexpo Indonesia,
Specialty Food
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THAILAND

H MALAYSIA

VIETNAM

2 FHA

FOOD &
BEVERAGE

¢H5-8H
FHA - Food & Beverage
FONLEE

oH5-88
Prowine Singapore
FONLE

ABASTUR

8H318-9H2H
Abastur

705 - |

@GGURM ET

oH&-88
Gourmet Asia
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ERBLIK,

9H6-8H
Restaurant & Bar

FE-FE

Natural &
Organic
Asic
9Hé6-8H
Natural & Organic Asia
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Hospitality, Food & Beverage

SINGAPDRE

INDONESIA

HOTELEX | Finefood
Tanmn Tanin

9H16-18H
Hotelex & Finefood
Tianjin
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""é EHT
FODD & HOTEL
THAILAND

9B21-248
Food & Hotel Bangkok
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FDOO. HOTEL & TOURISM
BALI
eH22-248

Food,Hot el & Tourism
Bali
ENEEMmIT

-
FHA
HoReCa

10825-288

FHA - HoReCa

)1

11H8-108
Food & Hotel China

hE- 35

1188-108
Prowine Shanghai

hE- 138

SHANGHAI - CHINA

SOUTH KOREA

GUANGZHOU - CHIMNA

HOMNG KOMG - CHINA

ﬁ Ell]ll-]{& HOTEL

128798
Food & Hotel Vietnam
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HOTELEX )
Shanzhwan §

12814-168
Hotelex & Finefood
Shenzhen
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5R10-128
HOFEX
FE-&FE

5810-128
ProWine Hong Kong
bE-&FiE

)
FOOD & HOTEL

11A21-23H
Food & Hot el Hanoi
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Shanghai Sinoexpo Informa Markets International Exhibition Co., Ltd. is
the first joint venture exhibition company in China founded by Informa PLC
- world's largest events & exhibitions organiser and Shanghai Sinoexpo
International Exhibition Co., Ltd. in 1998. The total area of our trade shows
covered 1,500,000 sg.m. in 2019, which provided countless trade opportu-
nities for millions of buyers coming from all over the world. The Online
Marketplaces include 8 B2B portal websites, 2 B2P sourcing mini
programs, 4 information related Mini Program platforms and 2 APPs. Sino-
expo Informa Markets is headquartered in Shanghai and consists of two
wholly-owned subsidiaries — BoYing Electronic Commerce and CIE.
Besides, it operates two branches in Beijing and Guangzhou and two joint
venture exhibition companies include: Guzhen Lighting Expo and Guang-
zhou Bohong. The total headcount has exceeded 470.
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