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In post-pandemic era, China’s catering industry is facing new opportunities and challenges. As the leading food & beverage exhibition in

China, FHC Shanghai Global Food Trade Show, which is co-sponsored by Shanghai Restaurants Cuisine Association and Shanghai
Sinoexpo Informa Markets International Exhibition Co., Ltd., has been successfully held for 25 years. Looking back at the exhibition in

2021, there are 15 international and regional pavilions showcased onsite which are from Belgium, Denmark, France, Spain, Germany, Italy,

Canada, the United States, Russia, Japan, South Korea, Malaysia, South Africa, Brazil, Austria and China Taiwan. Professional visitors from
food, hotel, catering, fresh, coffee, baking, drinks, prepared products, bars, clubs, super retail, franchise chain and many other fields come
to visit and networking with each other. All the reliable pandemic prevention measures dedicated to a safe and smooth FHC with zero
infection and zero case in 2021. Furthermore, these safety measures also brought strong confidence and power to the sustainable and

stable development of the food and catering industry..

Introduction

E 8 Organizer
EemBEXEETlnes

Shanghai Restaurants Cuisine Association

FBEXERREBRAE
Shanghai Sinoexpo Informa Markets
International Exhibition Co., Ltd.

BE&E# Co-Organizer
FERRIBHEOBS

China Chamber of Commerce of Foodstuffs
and Native Produce




Introduction
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ZIFBL supported by

EBmEmihs

Shanghai Food Association
fmIgRELihS

Zhejiang Hotels Association

W REIRiFF IR E D&

Shandong Tourist Hotels Association
RIMHEOBRBES

Shenzhen Food Importers & Exporters
Association

BmRE&TUnE
Xiamen Food Industry Association
IR ERRERSBRAE

Zhejiang Time's International Exhibition &
Service Co., Ltd.

ASCKFHFEEEEZERS

Aquaculture Stewardship Council

PEELTIIS

China Canned Food Industry Association
FEZENS

China Cuisine Association
FEEIERBNS

China Food Association

EETIHBREBLAS

All-China Bakery Association

PEXFRESINIHS

China Aquatic Products Processing and Marketing
Alliance

IBTEREERREKRSZ H L

Shanghai Municipal Service Center for Domestic
Cooperation and Exchange

LismikiFTUHRELS S

Shanghai Tourism Trade Association Hotel Branch

RB202 1 FEFAXAIRFREMNMMNMBMIBESS !

Thank you for the participation of supporting entities in 2021!



About EXHIBITORS

SREGEERE

94.3%

EXHIBITORS INTEND TO
PARTICIPATE FHC
NEXT YEAR

BN EREERReE

98.16%

EXHIBITORS INTEND TO
RECOMMEND FHC TO
THEIR FRIENDS

T AR R AR ARIEEFHC

18,000+

PRODUCTS
DEMONSTRATION PER DAY

H18,0004REER

92.45%

EXHIBITORS SATISFIED
WITH THEIR VISIT
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SERVSEmESH
EXHIBITORS DISTRIBUTION
[ ]
BT 30, EEFS

Food Packaging and Machinery 5%

|

Hot Pot and Canned Food

KRN ERT R M 7% -

Chocolate

B RE R AR
Food Supply Chain and
Condiments

10%

IIHER EXEm 10%

Coffee and Beverages

X

ZINEIRT 22% I\l?%}szdj:?t'
| eat and Aquatic
UsISEIRT 15% Products !

Bakery and Dairy

FER. HTAIS%

28% Sweets, Biscuits and
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About EXHIBITORS

75%

ST BRUE B FT REE o
Hotel / Resort

it 12 60% TOP 10
Others

el
= A,
SREBSSHIE
SERE&EVHGEMR BRIIMSREBELH
EXHIBITORS’' TARGET VISITORS IRIRANZ IR Multiple Choices THE PORTION OF EXHIBITORS
| |
Department Store / Supermarket / Grocery }
Restaurant / Dining House LI BN
Overseas
Takeaway / Delivery =270
Bakery / Pizzeria )
Coffee Shop / Tea House 32.76%
Food & Beverage Distributor )
Contract Catering i
s S A
Food & Beverage Manufacturer Domestic



Overseas Pavilions
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FHC 2021 welcomed 15 international & reginal pavilions from Belgium, Denmark, France, Spain, Germany, Italy, Austria, Canada, United States, Japan, South Korea, Malaysia, South Africa,

Brazil, Taiwan of China, and about 300 overseas high-quality enterprises showcased on the spot.

EBRARBEERIAL120575K, AREFMRETREN:
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With an area of 120n¥, the Brazil Pavilion brought
buyers products such as beef, poultry, pork, fruit
juice, wine, sugarcane wine (Brazilian spirits), dairy
products, coffee, Mate Tea, honey, organic and
whole wheat products.

fE2021FHC LAk R mE L, AEAFINIEZER
= (ITA) FELANSRER 40T T KAIEAFIRE
BIg=E, AP EEEmINAZI 760K, MW
R mAEE, EEEh. 2. fEa.

On the site of 2021, the Italy Pavilion with the area
of 340m" which was led by the Italian Trade Agency
(ITA) appeared at FHC. Its largest individual
exhibitor has an area of 60n’. You could find

products on display include coffee, olive oil, cheese,

biscuits and bread.

BARER

Brazil Pavilion

EXREE

Italy Pavilion

202lFHC LB ERESZERSKES

(BUSINESSFRANCE) S&E58BXF, NEHRI6F KM
FBrER, HbsAh Bl ERERERIAE 736
K. HENEREAGE. BT, &ikh, 8l &
W, RIHERS,

The 2021 FHC and Business France have joined
forces to bring you 96m" of display area, the largest
individual exhibitor has reached 36n™ area. On-site
exhibits include dairy products, dried fruit, walnut oil,
vegetable oil and sausage etc.

Ik BAEREF 2021 FHC LSRR B RENZ IR,
IRUNSREHRILSEKNBARREIH, SiX33K
MEEmREIE. WPEREEHE. KB, BERE. X
*. MAERZ.

The Japan Pavilion attended 2021 FHC to bring
visitors, buyers and exhibitors a large exhibition area
of 3187, as up to 33 well-known exhibitors came to

the scene. The on-site exhibits include sake, rice wine,

seasoning, rice, leisure food, etc.
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BAREE

Japan Pavilion



Overseas Pavilions
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FHCSREKRRAGIHTIE T R EREAREERHE,
FERERIA366F 5K, MENRREDREHGE. Hm.
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FHCSMEX R R KRIWRBmES (Agriculture and Agri-
Food Canada, ZEEAAFC) &fE, EAEFIAT186MAIINE
KEMFREASEFHC, IWHRREEE,. B2, RGDRE
Flam, RIEHM. 115 BES,

(ATO) of the U.S. Consulate General Shanghai and
trade built the largest U.S. Pavilion on the spot, with a
display area of 366n7. The exhibits include potato
products, dairy products, cheese, popcorn, prunes,
dried fruits, leisure food, etc. 1,4 froag
MEXREE EERE

Canada Pavilion U.S. Pavilion

FHC cooperated with Agriculture and Agri-Food Canada
(AAFC) organized a 186m’ Canadian Pavilion this year.
The exhibits on site include honey, oats, frozen potato
products, health oil products, oysters, blueberries, etc.

&HIN

BRI tERIRIRER BERE
Austria Pavilion Belgium Pavilion Germany Pavilion
mAERER HEREB BT REE

South Africa Pavilion South Korea Pavilion Spain Pavilion




Taekyung Kim
Specialist &
Korea Food Industry Association

HERmILnE

2021 FHER R T UhESER AR T17REWSINFHCE
ERHE, #2857 E&mREXE. BEEREIRITH
feEfElE, EXRZRSARLIR, XZ2EELRE
SLHRRERE. XUENFRE—MEFRS, Tk
WA ESLRISEEF - RANGEBAER, hEEFERFEL
FRESINFHCES.,

KFIA organized Korea Pavilion for the first time at FHC 2021
with 17 companies and supported them through operating
an online biz-matching programme. Even with the
restriction on travel & quarantine measures, we were
impressed with the quality of the buyers who were mostly
the decision-makers with actual purchasing power. It was a
great chance for us to find its interest and demand of
Chinese buyers seeking new Korean products, and we look
forward to participating in the show in the upcoming years.

1 %
|
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> informamarkets

Lao Jiuchi HFHiB
Chief Delegate EIfE(XE

Danish Culture and Food Council

HAIFHCX NP EIFERR, SERIITH#E
EZHNERTIRER, FENSEMEFEY
XK. #HAR. SFERFHCN-+HREF,
BAVREXAKRRE, — Mk, —PMRS,
BEBEE_thTF, BUETERIEEBXH
Y.

We are very appreciative of the FHC platform,
because it enables us to learn more about the
needs of the domestic market, as well as to
reach new buyers, new consumers. This year is
the 25th anniversary of FHC. We believe that
such a long time, an enterprise and an
exhibition can persist for the 25 years, which
shows that FHC is very strong.

Overseas
Exhibitors Testimonials

BIMNERFE

Albert Lee ZFFZY
Consul, Consulate General of Canada in Shanghai

MEXIE LBEHHEE RiLGHE

MEALE EEREIERARFERE M N FHCR S EMINN—3 5.
RERBEHRTHE, FHIMESHERIFHCHIProWinel3#A3k155s
ZRWRENERE. MEXSEE. BAF. ZEMLAREE

JINERTWIEIEE B RMIRE T FHCEERRINFEERSIEX

HRS. F(IHEFSFHCEDTSERK/ VFREHEA T,

The Canadian Consulate General in Shanghai is honored to be part
of the continuing success of the Food & Hospitality China shows,
and despite challenges of the pandemic, we are happy to see that
there is still sustained interest and visitor traffic to the FHC and
ProWine shows. Canada, along with the U.S,, lItaly, France, and
Belgium, is very proud to be the recipient of the FHC Golden Apple
Award for International Partner of the Year. We look forward to
working with FHC organizers for the coming years for continued
success and partnership.




Exhibitors Testimonials

SEENVFE

66

66

66

ZERESNFHCEE, BEXFE—ERFE, BATRIISEPZEN
ktt, BERBARIIRFEDZHR T ESHATREE. BE, BERE
HRSIEFFHC, LIBCHNELAEFRERENLRIRS S m.

ENE (L8) TWERATHZEE, Eik
Linda Wang, Marketing Manager of Aviko (Shanghai) Industry &
Commerce Co., Ltd.

AR SFHCRIIRSGFEE+F, MERMS, XE— M RrmhiEsS
o, BHESMERRNEETE. REHNS—UWERESS. HREFHC
Ellle2garan s

ZARERITARSREERDE, FFEKR
Lucio Ricardo Kreimer, Senior VP of Sales Asia & Oceania, Mission Foods
(Shanghai) Co., Ltd.

HAWEA—RBFEFARE R, EATEREFREFR, BEHAT
Empik. XEFEIFHCXMFE, HANREMNEEREIES,
ERTRSERMBGEAE, ERABATRIERRE! IFHERBSIFHC
EXNKFE, SEEMNSFEHE!

AZEER () GRLEEELAE, PoBEL
Dr. Huiming Luo, Managing Director of Otafuku Foods (Qingdao) Co., Ltd.
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FHCIRR LIS ESIRSEELER, ILFAMREVKERD R
TITEGREKRE. SiRTHEREMR, TR BRI mA%
DRI A R EHRBHSEE T, RHAGRIKFHCEEREMHI Rmam
SR R, RITREME. BREBIIGIEIE. BEER
k., BAIBESFHCHERE, HEIERkK,

e (F5) BFaSaRNEREE, BT
Harry Fan, General Manager of ZhaiFood (Qingdao) E-commerce
Co., Ltd.

SINWRFHCRS, SGRTRSMBRIEIRITI SR, BaBIFHC
NARBHRFDEFE, iILARBIa—RiaKWSS, &1FHL
W. BR2HE, RSRNEMREENEYL, W5IBRASSEK
EaiiR. RRFFRERSEFSIEAE, —RIEESHK!

RARTEEAXTREZRERWSHAEE, TR
Jun Ma, General Manager of the Catering Business of JD Retail
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TOP 10 Domestic Visitor Distribution - Region

40.47%

A 2007
A9,
10.30%

UNHECR FR/ S R R PR T
Café / Tea Shop / Bakery / Restaurant

Bk OR/SRE

Food & Beverage Importer / Agency

BINRRRSE

Catering Service Provider

BRIEHIE/INT

Food & Beverage Manufacturer / Processing

BmIREEHER/DHE

Food & Beverage Distributor

FER/E %

E-commerce / Live Streaming

EWEIREATEERR

749% symy 7.50% Franchise Chain / Franchise Store
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Medical / Aviation

About VISITORS

WARER S LR

11.84%

11.15%

10.95%

ssauisng - uolNquisiq J03ISIA 0T dOL

2 4R F KB 3 & 4t

10.66%

8.81%

6.42%

6.86%

6.39%

3.01%

20.18%
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TOP 10 Domestic Visitor Distribution - Overseas
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About VISITORS
WRARERE &L

58.3%

VISITORS
PARTICIPATE FHC
TIME AFTER TIME

TR BES S REM

38.17%

PROFESSIONAL VISITORS
ARE DISTRIBUTORS AND RETAILERS

IR BB A S EERE

96.4%

FOUND THEIR
TARGET PRODUCT

1T BB L SERITE 7 A BT

95.31%

VISITORS SATISFIED
WITH THEIR VISIT

LA FIATT RSN

M R F B

Visitor Testimonial

RERAESTh S M AR IS S, EMEEIXASF
ERRNIRBER. SREBYRFMERIERE, &
FISESRRBLLLAEES, (BETREIARISFKTNEE
. XMIETEEBERIFSIRNAR, XRSZEMIIH
kIR, XIRLCERREREN.

| am very glad to visit such a large-scale exhibition and see so
many kinds of procurement resources. Despite the ongoing
impact of the pandemic on the economic environment and
more online business exchanges than ever before, offline
exhibitions are more efficient for business expansion. In this
process, | can also make many friends in the industry and share
my experience in dealing with market challenges, which is of
great help to both of us

~a

CIRERRERERPITN, AREXAREEDRMN
BT T RN EEAL, HEIFEER, FEREIEE
Efe. BT ERNERAT RSN TIVEERS
, BRRETRRITUAOEEER, IENTRSSRITRRM
A,

The livestreaming of FHC forums is very helpful.
There are many suppliers to visit and brands to learn
about during the three days, and the time is very
limited, so it is difficult to stay for a long time.
Through the replay of the forum’ s livestreaming, |
can listen to the speeches of several familiar industry
guests, which can not only understand the trend of
the industry, but also rich the topics when |
communicate with peers

FHC
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TOP 10
Visitors’
Favorite

About VISITORS
WRARER S &N

B#l@  Meat

iR Tea
{KIB & Leisure Food
[ : Coffee

e Seafood

HEEREE Bakery & Light Food

1552/ Chocolate
ZLHlan  Dairy
e Candy

xEl Beverage

2R R IR 17 i B
Vv N T S

rrlglm

TOP 10
Visitors’

Favorite $£=+=/F FHC FEERSTE AR

The 23rd FHC China International Culinary Arts Competition

2022 tHRMHARUATE P E XSRS
China Cup Tasters Championship

BIE B - 1 5SEPEEIRNEEIR
Innovation and growth -
The 15th China Catering Innovation and Entrepreneurship Forum

2021 FHCEPREEH ARESIELR
2021 FHC Import and Export Meat Forum

FNELBERHRIREEIRHIERE - LE0EK
The 9th Shanghai Fashion Drinks Competition - Shanghai Division

MEIRIE - 2021B=BHFAIZWAE
Explosive Flow, 2021 The 3rd World Takeout Industry Conference

2021 CFCA FEKERISRNIAR / FENHEERES
2021 CFCA Chocolate Talent / China All-Star Shanghai

PEESIKFTRAEHEIER -5 IRFED
China Catering New Media Marketing Summit - Unlock Youth Power

B=EFERKIERIES
2021 The 3rd China Catering Industry Trend Summit

FBERFIKEMAE
2022 China Gelato Championship

~a>

FHC

FOOD & HOSPITALITY

CHINA

4
2



FOOD & HOSPITALITY

Themed Display and Interaction Zones .é FHC

A SHENERRIENKX

CHINA
FHC LisERrmMEE R X T5 BUSENSR B F RSMERISEIE (M5HEm)

FHC Shanghai Coffee & Food Festival Bakery Impression, Season 6 Themed Pavilion for Domestic and Foreign Trade Intergration
N _ ~< S S
-

FHCEFISRHEART 2021 FEEIXHMHESHEERK FHCIXR RIBEE D E—X

FHC International Chocolate Festival China Catering Supply Chain & New Retailing Zone FHC Happy Cheese Day

A FHCERSRNZRT —
«—|CHOCOLATE FESTIVAL

i FRDANEHERAT [ E4aHo4 | 9
=5 e
S |

T Sex Gem Gek
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Themed Display and Interaction Zones e FHC
CHINA

A SHENERRIENKX

LigxO#EkibXisaamER FHCHIIFEEK=ER FHCHEHYERERX

Feature Product Zone for Shanghai Support Regions FHC Sustainable Seafood Zone FHC Plant-Based Food Tasting Zone

silexpS™ag FHC
informamarkets CHINA

== v SRR EFITREX

Shenzhen Pavilion The 3rd World Takeout Industry Conference Theme Display

"k
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Online Broadcasting and Interaction

% FEEEL)
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6 selected events + 8 major forums

I EEMEERE

achieve full network broadcasting

— BExR —

SUMEKOLTHRRAL, SB5EIRE

Several social media influencers(KOL) visiting FHC and live-streaming on the spot.

HEEmE R LRESGAE

views Of TikTok PV of Online Exhibition

200W+ 11,732 A :F_”' - A - 13:30 - 15:30
EETEWEE

Views of Livestreaming Shows

60,296 EREL EFTHYERIN. . R 10:00 - 16:30

BEE- 1< 5515 /m R IR A ... Al 10:00 - 17:15

2021FHCEE I HRitinEEE. .

I\\\%E
Thumb-ups

12W+
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2021FHC GOLDEN APPLE AWARD
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FHCEIERIZ

—

2021FHC GOLDEN APPLE AWARD

2021FHCZ SRR 1k
|

RT3

EREMNHFFEFNEMMABNIEAS. FHCEHRE (FHC Golden
Apple Award) BFHCEBTKRRRAZLENMBITE, SERE LKA
BTSN RN A EARI, XERIUSH— SRR
=G AR EFEREW IARTRIEES TANRER. SRR B mhEE N AR
FHCHSEMETEENERIAA, FALSRHEX &I TIAISTI ST,




~ FHC

=, GOLDEN APPLE AWARD COMMITTEE e EHS.
ey TEEEIRER

558 ik R—1A iz B5E IR HE2 PROK(E BBEKZR

XQ Zhang Helen Fan Clinton Zhu Jacqueline Qiu Benny Dong Simon Tho Louie Ye Jerry Chen Shao Qinghong
] e SKEH T i/NE FFEM k)2 REE B XU
Du Xifeng Zhang Yuzhong Hong Zhaolong Pan Xiaofeng Yin Qinlin Xia Jinlong Eric Sung Dong Yuzhen Liu Boping

HET

XK 8 BRHE Eduardo VOE FiE

PR, R KR
Liu Yongzhong Jack Bao Vargas Shen Bin Wang Pei Du Jianing Liang Fan Liang Wei Zhang Jiezhi
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BEST INGREDIENTS MEAT BRAND OF THE YEAR e FHC
CHINA

BH4E
LERmERREZERAT
NIEEARBIRAF

I MZRENHEEEEIRAT]
LEEMERZERAT
LERSEERERAT
MEREMREZERAT
PRt R
EEMARERIFFEBRAT

FEREMTARRE

Beef Emporium

Shanghai Podun International Trading Co., Ltd.

SHEN ZHEN BEEF MEAT CO. LTD

ANZ Finefood Supply Chain Limited

Shanghai JAC International Trading Co.,Ltd.

Chen & Hui Foods Co., Ltd

LEADER & OCEAN BEEF

COFCO FOOD IMPORT CO., LTD

Zhaotong Zhongsheng Agricultural Development Co., Ltd

BEST PROCESSED MEAT BRAND OF THE YEAR

BLZENRRERAT
ZHREMm

RS R MmN BIRAE]
RIS EERRERAT
LERZRRRBRAE
IAMERRRERAT
TEEMEE (L) BRAR
M PERIR R ARAE
EREHRR (L) BRAR
B EMRERAT

BBRh=ANESRURRARAT

Angliss Foshan Food Service Limited
Tyson Foods

/

MUDANJIANG TOWORD FOOD CO.LTD
Shanghai ChaoXiangYuan Food Co.,Ltd.
Jiangsu Yurun Meat Food Co., Ltd
Wellbright Foods

Guangzhou Siwinfood Trading Co., Ltd.
Greamax Food Co., Ltd.

Yancheng Feishi Food Co.,Ltd _

Qinghai 5369 Ecological Animal Husbandry Technology Co., Ltd




FEREKTBEEmE ~z

BEST AQUATIC SEAFOOD BRAND OF THE YEAR e FHC
CHINA

NI FH RN BIRAT ZHEJIANG OCEAN FAMILY CO.,LTD.

bt (E8) BRRAE BEI TENG INDUSTRIAL (SHANGHAI) CO., LTD.

KNEENERERAT Dalian Kowa FOODS Co., Ltd.

REBEHRS (L) BRAR IS Seafood

ENERERMEREEAT /

FEREAWRMME

BEST CONDIMENT BRAND OF THE YEAR

IINRmRERERAE Guangzhou Kangying Food Co., Ltd.
KZEER (D) BRAT Otafuku Foods(QingDao) Co., Ltd
LBERRERATE Shanghai Chu Dao Food Co. Ltd

FEREH R mamhd

BEST PREPARED FOOD BRAND OF THE YEAR

E)IRIVERARNDBRAE] SNOWVALLEY AGRICULTURAL GROUP
EIAEERBIRAT LANDUNXUMEI FOOD Co., Ltd.

THEER (D) 8Rag Comfortly Food (Qingdao) Co., Ltd.
BERXARER (EB) BRAT Aigere Food (Shanghai) Co., Ltd.

EEEHR TAO HEUNG GROUP

— R/ \EE YI CHUAN XIAO XIAN
WERERRRBIRAE Shandong Meihuan Food Co., Ltd.
RAB&R (E8) BIRAE Fanfan Food (Shanghai) Co., Ltd _
ZEREHR (L8) BIRAE Mission Foods (Shanghai) Co., Ltd
FEEHERRBIRAT ShangHai XiangShangXiang Foods Co.,Ltd
TRAUER MERAE Wuxi Yuanwei Siji Food Co.,Ltd



FEREISEHMmmE ~z
BEST PASTRY & BAKERY BRAND OF THE YEAR e FHC
CHINA

VERmROHBRAT
IHRERRERAT
IMEEREERAR
IRIR S EM EIERR
=gEsRE (F15) BRAE
EtRFRIEERMRERAT
DNE=FRBRAT
OmBm (L) BRAS
WEANERRERAR
Fram N RmERAT
HehteRmERAT
BRUMEMRARAT
EER (FAR) REBRAT

FRRERNRmmE

Ligao Foods Co.,Ltd.

GUANGZHOU HAODAO FOOD CO.LTD
Guangzhou Aokun Food Co.,Ltd.

/

SAN NENG BAKEWARE (WUXI) CO..LTD
Beijing Niushi Yunchang Food Co. LTD
Suzhou Franca Technology Co.,Ltd
Fantasia Food (Shanghai) Co. Ltd
Henan ZHISHI Food Company Limited
Ji Nan GoBei Food

Ruihua Foodstuff Co.,Ltd.

Qingdao Kesong Food Co., Ltd.
XIEWANG HAOEN (NANJING) FOOD CO.,LTD

BEST SNACKS BRAND OF THE YEAR

KERmM (£B) BRAS
e e 2 4= L SEil

BRI FRAERAT

INEE (ItR) RERMERERAT
B (BMN) RRERAE

A EEHEBRAT

R EEEMREREEAT
FER/NMERU BT A REIRAT

TenwowFood (Group)
SHENZHEN AMOS FOOD GROUP
/

BOBOT (Beijing) Food Tech Ltd.
Lanhe (Suzhou) Foods Co., Ltd

VANDERGEETEN _

Yunnan Dianyunmiyu Biotechnology Co., Ltd

Xinjiang Mini Bee Agricultural Innovation Development Co. LTD
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BEST DAIRY BRAND OF THE YEAR

RERESFIN (KH) RIGBIRAH /

= 1EFHan /

HERERREHERAT

ZERERAFmAHOBRAT] Aishichenxi Dairy Products Import & Export Co., Ltd.
REEFLRERRMNBIRAT PANDA DAIRY CORPORATION

BHAF (L6) EfRRZERAE Prospersun International Trading Co., Ltd.

HALFLALY Jollycow

FERERLRMmE

BEST CANNED FOOD BRAND OF THE YEAR

ITREMKREERBRAE Beijing Ziweitianxing Trading Co., Ltd.
LEEREMBRAE] SHANDONG YUQUAN FOOD CO., LTD.
IKEFBRAE Li Xing GROUP CO., LTD.
INEEHERERAGRAT Guangzhou Eagle-Coin Food Group Co., Ltd.
TRSHERBIRAE NINGBO TODAY FOOD CO., LTD.

FERAEMIHER IR fnanh®

BEST COFFEE & BEVERAGE BRAND OF THE YEAR

PAREREVRHARAT ZHONGHE BAOSANG BIOTECH CO., LTD.
EERERMNERIERAT] Fujian Faceonly Network Technology Co., Ltd.
IMNEESAREFWBRAR Guangzhou Wang Lao Ji Great Health Industrial Co., Ltd.
NI RBEEESR AT HangZhou KeGuo Brand & Management Co., Ltd
fmem (BI) BIRAE Rich's Product Suzhou Co., Ltd

K FEZERSELT Dali Yangbi Walnut Co. LTD

~a>

FHC
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CHINA
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BEST HEALTHY FOOD OF THE YEAR e

BEEE
KEFIN (EiB) RRMERAT

EhEiERm (L) BRAR

BIFERIZ

R ERRER]
BRRERRROHBRAT
EEREHERRARATE]
THERARBARARAT
LEERMeEmMRRINEIRAR

InmlhE T EMRIBTT A BIRAR

FEREERRKAE

~a>

FHC

FOOD & HOSPITALITY

CHINA

Plant Plus

MetaMeat (Shanghai) Food Tech Co.,Ltd.

Ocean Spray

Beyond Meat

YouKuai Group International

Qingdao Wolong Food Co.,Ltd.

Shanghai Liang Food Co., Ltd.

WuXi GrainMeat Foods Technology Co.LTD

/

Ruili Golden Land Biotechnology Development Co., Ltd

INTERNATIONAL PARTNER OF THE YEAR

EEE EERMEERSL
[ R SIS S Z TP S
BAFRIMNEZERS

BERBRZBIRXUE
EEM HBRMEBEERIEZAL
Bt LisEWSIE

AZEEEEFEMEE
MEAE LigRSSHE-RILEmMA
EERIR =1 TR 2 B

Business France China - Shanghai Office

Economic & Commercial Office of Spain in Shanghai - Embassy of Spain
Italian Trade Agency

JETRO SHANGHAI

Agricultural Trade Office U.S. Consulate General, Shanghai
Consulate-General of Brazil in Shanghai

Royal Danish Consulate General in Shanghai

Consulate General of Canada in Shanghai-Agriculture Team

Flanders Investment and Trade
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BEST COOPERATION PARTNER OF THE YEAR e FHC
FOOD & HOSPITALITY
CHINA

ASCKF=HFEEERERS Aquaculture Stewardship Council

EEmEIREE TS Shanghai Restaurants Cuisine Association

FEERLIEHEHOBS China Chamber of Commerce of Foodstuffs and Native Produce

FEZRENS China Cuisine Association

FERIERENS China Food Association

SETHEREV S All-China Bakery Association

REKFERBSINI S China Aquatic Products Processing and Marketing Alliance

EEmEREERRIRS D Shanghai Municipal Service Center for Domestic Cooperation and Exchange

FemeRihs Shanghai Food Association

imIgiREl S Zhejiang Hotel Association

I FRBIRFRIENS ShanDong Tourist Hotels Association

AmHEOREES Shenzhen Food Importers & Exporters Association

PEELTI IS China Canned Food Industry Association

MBNERCBEEERNERAE] Zhengzhou Haiming Huibo Exhibition Planning Co., Ltd

NI ERESRSERAE Zhejiang Time's International Exhibition & Service Co., Ltd.

AT AIEEN L S HRIEFSIEN(E

WItEmST DEPARTMENT OF COMMERCE OF HUBEI

WIEEST DEPARTMENT OF COMMERCE OF ZHEJIANG

WERERST DEPARTMENT OF COMMERCE OF SHANDONG

EEERST DEPARTMENT OF COMMERCE OF FUJIAN

BEERST DEPARTMENT OF COMMERCE OF HAINAN

SREEST DEPARTMENT OF COMMERCE OF YUNNAN

ENEEST DEPARTMENT OF COMMERCE OF JILIN

TREERST DEPARTMENT OF COMMERCE OF HENAN _

LB ERIIIIEIER R JIANGSU PROVINCIAL CENTER FOR AGRICULTURAL FOREIGN COOPERATION & COMMUNICATION

b ST LS ZHUHAI MUNICIPAL COMMERCE BUREAU
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BEST FOOD EXPORT ENTERPRISE OF THE YEAR e FHC
CHINA
TR A REIRAT] AHCOF INDUSTRIAL DEVELOPMENT CO., LTD.
INIERHEERHEEORDERAT ZHEJIANG CEREALS, OILS & FOODSTUFFS IMPORT & EXPORT CO., LTD.
NI ERHERARNDBIRAE ZHEJIANG TEA GROUP
IREFILBRKEHEOERAEGRAS ZHONGSHAN FOODSTUFFS & AQUATIC IMP. & EXP. GROUP CO. LTD. OF GUANGDONG
I RUEERBIRAE GUANGDONG SHANTAI FOODSTUFF CO. LTD
R ERED TZROBIRAE SHANDONG JIANYUAN BIOENGINEERING CO., LTD.
IIAERHEERBEEOSERODEIRAD JIANGSU CEREALS,OILS & FOODSTUFFS I/E GROUP CORP.
Bz A ERnBIRAE HAINAN XIANGTAI FISHERY CO.LTD
EBrEEHEERBIRAE HAINAN QINFU FOODS CO.LTD

B (8F) KeRBmERa

all

TONGWEI HAINAN AQUATIC PRODUCTS CO. LTD.

RIRZTR RIZA
FERERED Chef of the Year S
FRERIERIT Chef of the Year REs
FRERIESERD Young Chef of the Year GRS
FEREFERT Young Chef of the Year Hhes
FER{EERRE Corporate Chef of the Year BRKAS
FERFTBUE Executive Chef of the Year e
FREREMIST Baker of the Year AR
FER{EFET Pastry Chef of the Year F15 _
FERER{EMIEET Barista of the Year Fiz
FERERTIT Beverage Master of the Year G
BRERTAZ Lifetime Achievement Award S N
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THE 23rd FHC CHINA INTERNATIONAL

CULINARY ARTS
COMPETITION
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The 3rd National
Contract Catering Competition
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Event Review e FHC
CHINA

E 4= E S|

$£—+=E FHC HEEFFZIT
ZARLLECSTF 2021 £ 11 B
9-11 AFE=+HRE FHC t i
SR A RRRNRET. :

s
BR.WF®F Or. Rick Stephen

FWBIEE VICE CHARMAN BWRBER VICE CHARMAN
1

PRSI SREERESERATED, KEHRETEAS (World
Association of Chefs’ (Societies) A REFEEREHIANE, HEBRTLESE
BRSNS, FITEES. SHARATHHIRS. RETREE
RIS, BTSSR A L R R A K SRR s
BRI AR, FHC EERSEEARIRE 1998 FEAEEUE, |
—ERERSIIL, AFEFRENZ UM ERE— MRS, <o e gm A ———

DRSS, AR, BT Es  © M o BOEFHCHEEREAZALRASS
B, SRRSO, e, EREAEASIHIENESIURSE
T ERNEEATISET, CEMNFERE—Fan A REFRE,

BEDER VICE CHARMAN WRATHBI  EXECUTIVE SECRETARY

WL CUlikg,
o ”,
& e 2

& )
# 2 ponn®

BREET A ES RIS LS IRE, X ERE S AEEC AN S == A LT
SERSNERESITHE, FEEEEAFHCERESITINE. FHCER #5/ / fn
R SIEHRE. FHCERERMRIEE. FHCERE SIS L SE e -
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Overview of FHC Chinese and Western Cuisine Individual Competition
FOOD &HOSPITALITY

CHINA

FHCHREENMAZEFEME ~‘é FHC

2021FHCHEERRIEZALRE, EPRENAES N ERfRERAETNERTNRINE, SRTPENIMERESR, Hit2117088
IH. WXHERESEAFERHTWEINRERMIETENE, ERAAENEmEF. 2TERBEER, ERNRSHREFHCBARILALET
IEST16A, EEERAIRGTIA.

MATRERXTERT, BEETEMENRTIE100A, EEMERFIRIVGHITRIF. SEHE4AINRIRR, RBEFHL100 NRZRE, fEh#
H135 NIREREE,

2021 FHC
EIF5EE U Z T AR

2021 FHC INTERNATIONAL
WESTERN CUISINE CHALLENGE

5
¥ anrs cowt®

A. Western Culinary Art Displays B. Western Hot Cooking -Under 25 Young Chef C. Western Hot Cooking -Professional
BEAZISA - BiTx BN MARIT - 255 LA TEFA ARIATIT - TIAH
Western Three Courses Menu — Display Young Chef Team Challenge Prg)fessional Atishtdrfllian Wagyu Western Main Course
A =IEXK - BI¥ SEEIMAIZEE (HH) N IA AN ERTITE - TE
Tapas/Finger Food — Display Young Chef Western Fresh Pasta Main Course Professiona[ U.S._C_hicken Western Main Course
IR / FAVFER - BT AXFIREERZT - BF4E EERSAFERTIT - Tl4E
Western Three Main Course Dishes-Display ~ Young Chef Australian Lamb Western Main Course Prpfessional Kuhlbarra Barramundi Western Main Course
ARNZEEXK - BT EMFEARANERTIT - FFE M ARERTElEKRIT - Tl
Young Chef Icelandic Arctic Charr Western Main Course ProfessionﬂWestern Pork Main Course
KSR REEE PR ERTIT - BFAH AATVEREXRRIT - TWA I

EHIRZEEEEE: shelly.bao@imsinoexpo.com




Overview of FHC Chinese and Western Cuisine Individual Competition FOOD &HOSPITALITY

FHCHARENMAZESIME 2 FHC
e CHINA

“ 2021 FHC
EfFth Z TPk k2

2021 FHC INTERNATIONAL

o, ‘&3 CHINESE CUISINE CHALLENGE

D. Chinese Culinary Art Displays E. Chinese Hot Cookin

RREESA - FTH St 0

Chinese Three Cold Dishes— Display Chinese ChuDao Cellophane Noddle Cuisine U.S. Chicken Chinese Main Course

P =B - BT PRHE LRI SEEMSAPAERZIT

Modern Chinese Three Main Course -Display Chinese Icelandic Halibut Main Course Chinese Pork Main Course

PR =EEK - BT KBEEEEFHERZE P ERERTIE

Chines\e FOl\Jr Dimsum — Display Australian Grain Fed Beef Chinese Main Course U.S. Potatoes Chinese Cuisine Main Course
FEUIHERD - R M EF AT E R ZEDREFRERE

Fruit & Vegetable Carving — Display
BREVKREEZ - BT

REXPY @ FHC
informamarkets CHINA"

EHIRZEEENEE: shelly.bao@imsinoexpo.com
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Data Analysis of Candidates in FHC Chinese and Western Cuisine Competition

MUATERARE, AEFEESHRRF, BT

1) FEESZLITHEF SRR, BEAFRGEFEELEFRIGINE C/Y
ZIKFE;

2) MT D RE, ERGHBRIFFBTE (20205Em50%) , &1/
RIS BIEERNBILL BT T

3) REK=AXINEFNRARER, ESEALZEXRE AAEaXFER
BIaXEMANSEF,; &, IERFILARHIISSRIEFEIFET LT

it FHIX 575
0%
20.0%
15.0%;
10.0%;
5.0%
0.0%
FFSEEAES G PES IS IPEEF S
- i

BRFERERSH
61%
16% 19%
182 05 26302 31E-40%
wmFTI S
26.44%
12.34%

5.41%
1.92%
0.48% . 032%

PISIS SO

~a

FHC

FOOD & HOSPITALITY

CHINA

4%
|

40==0L F

45.35%

5.45%
1.28%

EHIRZEEENEE: shelly.bao@imsinoexpo.com
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The 23rd FHC China International Pastry and Bakery Competition e

7 - 2021 FHC
lhﬁiﬁh‘uum&!

FHC

FOOD & HOSPITALITY

CHINA

" 2021 FHC
ERER A

& 2021 FHC INTERNATIONAL
BAKERY CHALLENGE

. 2021 FHC INTERNATIONAL
" <" PASTRY CHALLENGE
ws?

KRUBHFNSEIE, HPRITRMIVZHIEES4IN, LR
AE1189, HLFEAIR214, 20205E3MRMAY "Bhn\fkiL" TNH, 1EEE
—FZEH2021LEF, RE|NXRETHE. s, AIREEEE.
I55e NERUR ETEHmEFIE I FEIN B 52 TiRF IRV S
5, SBHE2 NRGFE, REHI1IONRGRE, a0 NRGRE, [
B, HEERAIRFITFERASBENAIEN, AREETFERZITEIET0A.

HERBUELLE
Fondant Cake — Display Plate Dessert -Live
EEE: - BT EIEHm - PFHEUE
Petit Fours — Display Chocolate Cake — Live
BRENR - B I55e I ERE- TUABIE
Theme Afternoon Tea — Display Cake Decoration — Live
FETFER - BIF FHIARN - IFHENE
Buffet Showpiece -Display Bread Baking & Display -Live sindexps ~ggg FHC
Eﬁﬂ%ﬁﬁ _ E'\L$ E@*ﬁ\:ﬂ\%&gﬂ_‘ _ fmiﬁﬂ?WﬁDEW ‘- informamarkets 7 EHINA

EHIRZEEENEE: shelly.bao@imsinoexpo.com
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Data Analysis of Bakery and Dessert Competition Players e

FHC

FOOD & HOSPITALITY

CHINA

EFFREESTH

MATFEETRE, FEHEESEHET, WRUT:

o 1) ERIE255 T SR DR,

2) WFIHTERE, $REIFIEERIAK, M TIEERERRBEOLA)
2% ot BFREK;
] m 154 3) REKSABRNSEFRREER, ESERSERE BEAK, FsEE

18%5-25% 2625-305 315-40%5 4051 XFNFrigtEE/REAUEF
EFTISH
EFMX ST
44%
13% 150,

8%

>% 4%4%"6%5%
IIII

% 4’% X 2 & 42 & L o Jo B o 2 o % B & & & b %
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EHIRZEEENEE: shelly.bao@imsinoexpo.com




2021 FHC LiSEIRE 285

2021 FHC Shanghai International Culinary Championship

GuaL
o ur..'
Ic

. 2021FHC LiBEER
GEL T

2021FHC SHANGHAI INTERNATIONAL
e, & CULINARY CHAMPIONSHIP
Ay Clll“°’a

RRsEtrE(EAXER T EIDRY
BIEER, AINEEEI 7 REERA
EitXaIHteXAMREER, 85
ZAE, FEENEERNTRK12
ANHERESR, BFERK. £3X
NEim. B ETENER4BA
RAR, PRR3EEWEIR1E
[EFHENIE, IREEEIPAISIRE
2021FHC_LigERRE ZBingEas
F, N TIERLEERIH MR ERTR
M, HRELCERN EIE T
Black BoxZ &} Common TableZ
HEREHIERNE, Sx<BAE
R ERERYITIRINIERERRY
B, SaB85NtEIEGERM
MRV TR, HIRITEEME
G, TR,

Marriott International, Greater China,

Culinary Team

BEERR, KX, FZE

Shanghai Bolexfoods Glory Culinary Team

J::g :Zﬁn |:|7|< LEEM

Hangzhou Cuisine Association

mMERIENS

Shenzhen XINGSHAN Culinary Academy Team
R TRERIREAFB AR

Guizhou No. 7 Western food cooking team

SM7STHETIEN

Tibet Autonomous Region Cooking, catering and

hotel industry Association

—_ S sindexpd g
ﬁﬁ E ; I:?\TE ’EIX,IZ&}_‘_ J.I_T}J Aﬁm?\lff.l-j] 2 informamarkets

EHIRZEEENEE: shelly.bao@imsinoexpo.com
.
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China Gelato Championship — Shanghai Division

AT IR RECEHE AR, BHEHERIGelatoltl RESIA, £
75 HEE 20 3EFRA HISERRF TACEMAITE, BITOREETLe -
BUTE, IMAEKEHELMA RIS, BIICBETLREE 5N
HAEEF, E—RAYE, HEF—RCelatofTH, LRMETEKEME
WER,

In order to promote the development of China's ice cream industry,
promote fresh and healthy Gelato to more people. Sinoexpo has held
the 2022 China Gelato Championship since 2013. We strive to build a
professional platform for people who love ice cream and doing the ice
cream business to showcasing and networking. We also look forward
to all the new talents in the industry to show their talents here, set off
a new round of Gelato mania, and jointly promote the development of
China's ice cream industry.

RREF A

TE: #LE
FE: =55

BHIRZEEENSE: stephen.zheng@imsinoexpo.com
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2021 CFCA Chocolate Talent

FHC

FOOD & HOSPITALITY

CHINA

CFCA Chocolate TalentttZR AR . FBRITFENEXMGERILDRIIRREX,
MARFERF=A TR BRI IIRIHITR, BRIGRATIZINE. BEaTaiR
BAMRMNREIMMMIZITE., AENNEEERANENASERITRONLE, 17
HEZBERNTE XS FHEWLTES,

| :
I .
| mFREEs HE THS) UE ST SE B@E |
i !

EEIRGIHBESE:  blue.yu@imsinoexpo.com



2021 REISRIINARE FHC
2021 China Chocolate Application Competition FOOD & HOSPITALITY
CHINA

SEENEEBRENLRONAAE, ATWITRAOEARASES

EEIRBIHBESE:  blue.yu@imsinoexpo.com
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The 9th Shanghai Fashion Drinks Competition — Shanghai Division

i

mEIRFIERSE (B FR"Fashion Drinks”) |, 2014 fFji2, H L

FELEERIRIXRBEE
BELEFREARATRESRD. AFCHIEHRFRR, BIEEREMAH

ZEFERIRR A, BEARBMEAARNEERESN, BOTERIIRRNENS
N, REAFALINBRETLS, BEXHRRGBMERNTES, REEEHIRR
X, mRRmTHAR, SIGRKES . KEARESN TEBXK, NEHS
B AERE, BRFESEREES, RUBRRANES.

Do

oz

B ER a8 AR I 1E K

"ASHION DRINKS COMPETITION.

AR %P

HEME [T oo Enr @ Q‘“‘ﬂ

i i 2 Y
P = BEMWE) OD g 8 o EIFIREE
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Sindexps "o
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SiNdexps ~“@g FHC
CHINA Informamarkets CHINA

sindexpd @ FHC
inf

EEIRZEENE1E: miya.zhong@imsinoexpo.com



2022 CHIA LATTE ART CHAMPIONSHIP-SHANGHAI DIVISION

FOOD & HOSPITALITY

CHINA

2022t RIMHHEE A A BRERERE- LSHER 'é FHC

CHINA LATTE ART CHAMPIONSHIP—SHANGHAI DIVI¢

ZOZZT!ﬁWJIIIHHALTEZ*Xg':FEI"*!ﬁ% LEi5a! HRMHREZAREZHEFRMESEINEEK (World
Coffee Events) ETiEmIHFARKEMHEAST, SEHAE

KRS, BENHHIEZANESRERE.

et T -

EEIRZEEREIA: blue.yu@imsinoexpo.com
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2022 China Cup Tasters Championship

2022t RMHHAIAFZPERX- SRS >

tH R IHFRUAZIEXIE AR B0 AR —R AR hE, TieEE W i :;g g E .
MIHEBEIMNERZ:, ERZFERIRRENIE, N—ERNX EFRiR, HFRMHFRRIA R :
EREH RIEEEMANE RE

— . K p— =
IHERRIBD 2—IRE A ee. —fpERY, thE—FhRE, (EIHEmA/REEss#HE5! % g D ER %_g . ?_&
XERRZERIRIEED, MYTHE "“HzEL" FOXER M), HFRIEER . .
KBRS ERES. F_HR: B SEPU%: Eehf
T B—FhEK G EE RIE YA SR RERAMEE XA —F A, 88
EEEN—HBH, BHEMMHERS, HEHREARRAIBEE—, HBIRER.

AR D221 F M HHF N X R hE RS

iman | MELLOWERCOFFEE e msmsm | AIR COFFEE| o imRman o mzmen | [

a1
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BEIRZEEEISIE: han.geng@imsinoexpo.com



2022 China Brewers Cup — Shanghai Division FOOD & HOSPITALITY

CHINA

2022t RINHEPEAEREREEE- LSS ER ‘é FHC

R L E R R AR AT E, E S S0 BSUarE, B0
SRS R RIS LS AR IR T 23 M,

R AR AT T AR T, B OTET IR E TR

B ANIRSS, RES TR E—  EE R, FH. A, Kk & G
B NRESER, BRI, L SR, T
201 9EE M R R E N BT S TSt R S AT, FohERits
M RREEE, I AS TR, WA F R R R 20221t -
RN EA RS EEE S, R ES MR ES S !

CHINA BREWERS CUP -SHANG HAI DIVISION
M ZoxtmmnsEABHERERE LN ER
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informamarkets CHINA

BEIRZEEEISIE: han.geng@imsinoexpo.com
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The 3rd National Contract Catering Competition F H C

FOOD & HOSPITALITY

CHINA

BoREERAEARET2021F1189-1MB5E " +HEFHC LIS EEBRE
BT, ZMBRSHTERENETD, FERENEARERSFED, 8
T EEHERTIEHTIM S, DSEEERRSARAT. EITEBRKF
KERMABRAT. miRERmEEERATEIRSEHTIINERIATISR.
B014F8DEER, £EREXEEUET T AR ERIRS BANESRE
RIRSEEKFNGEIRSEEE], BAOHEN T ARESIMERIFERNE, Pk
17 "ERTE" SEREHREEIESRERRME TR, WERE
cEHABAZFCARNIREIIRSEERS. REKX. REFATIL
BRES. EENEARUNEERE. REMRET I ER. 1DE. KRR
BElTFEa.

BEEFREER. SR RE=ARIM, A85E90-1007 KRGS,
80-89.990FRIKEHR, 70-79.9953K R,

The third national group meal competition was held simultaneously with the 25th
FHC Shanghai global food exhibition from November 9 to 11, 2021. The event was
hosted by China culinary Association and hosted by the group meal Committee of
E PEREHS ‘ China culinary Association. It was strongly supported by Shanghai catering and
] AL FENSARSRAS I7- — cooking industry association, Shanghai Bohua International Exhibition Co., Ltd.,
-3 m\é,'xf_m; Ul Cans ons tha v BB EEOEEE R : Zhanjiang Guolian aquatic Development Co., Ltd., YIHAI KERRY Food Marketing Co.,
- *ﬁg \[ o T  ’ i N Ltd. and provincial and municipal industry associations. Since the first group meal
p R ™ competition was held in 2014, the national group meal competition has effectively
‘ h 4 improved the management level and comprehensive service capacity of group meal
service units, strongly promoted the continuous improvement of group meal
ecological environment, and made positive contributions to the implementation of
the "healthy China" strategy and the high-quality development of group meal
enterprises, It also means that the national group meal competition has become a
professional boutique event with the highest gold content, the largest scale and _
great influence in the industry. The event provides a broad professional platform for
managers and cooks of catering units to display, compete and communicate.
Each event has three major awards: Special Gold Award, Gold Award and silver award.
The score obtained is 90-100 points, and won the special gold award,80-89.99 points
won the Gold Award and 70-79.99 points won the silver award.

sindexpd ~geg FHC

informamarkets CHINA™




2021 CFCA HEEmISRARE

2021 CFCA Chocolate Talent

202218 RAE S AR FREX ERE- LR EX

2022 China Latte Art Championship — Shanghai Division

LigEIRFIKHRXITE-LigFX

China Gelato Championship — Shanghai Division
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The 9th Shanghai Fashion Drinks Competition — Shanghai Division
FOOD & HOSPITALITY

EhE LEEFERREEHEAR- LESER ® FHC
e CHINA

FoREEREXE

The 3rd National Contract Catering Competition

Hkroia

2021HEISROMBAE

The 3rd Group Meal Competition




TRl L S o e IniE R 'é FHC

Forums & Events for Various Industrlal Sections Eolzi‘iis\lm;\m

B HEIR-58 1 SIE P IR ENE FHC LBk R mEMFI R Ritn
Innovation and Growth-The 15th China Catering Innovation FHC Shanghai Global Food Trade Show Prepared Foods Forum
and Entrepreneurship Forum

2021 (B=E) TERRHIHEAS
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China catering new media marketing summit — unlock youth power
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