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Exhibition Overview

FHC LB R RREEERERBIXITIBERRANEEYS, BREKEEEWHNFES
BEEIFMETEL. Bef E8hERREH TS EsELERRE AR AT,
FEERIEHHARS. ERMEIVARIKEED, HEPRWEKESSDI.

FHC Shanghai Global Food Trade Show is an important platform for international food
and catering industry trade exchanges, as well as an important gateway and
showcase for global food enterprises to enter the Chinese market. The exhibition is
hosted by the Shanghai Restaurants Cuisine Association and Shanghai Sinoexpo
Informa Markets International Exhibition Co. Ltd; jointly organized by the China
Chamber of Commerce of Import and Export of Foodstuffs, Native Produce and
Animal By-Products, Native Produce and Livestock, (CFNA), and the Al-China
Federation of Indus- tfry and Commerce; and is assisted by the World Federation of

Chinese Catering Industry.
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Exhibitors' Message

CHINA
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REXSIRFHCRESR, IZHhENAETEHZERN, EMHESNEWYE., WRERSAIEINT N SIT kS
BRmAS, BERIRZHOBIAY, EENHTIIENTERENOE. KK, ILHRISFHCEFLH, hEebkiE
BETREZSARRSEWR.

I'm delighted to participate in the 2024 FHC. The meticulous details of the on-site setup reflect the

effectiveness and professionalismm of FHC. FHC not only increases our opportunities to communicate and

interact with industry partners but also gains recognition from numerous exporters, demonstrating the power

of the "Shan Zha Shu Xia" brand. In the future, let's join hands with FHC to bring more health and delicious
options to consumers worldwide.

LFIE Zi Wenjun

KEBSEALERHRE

ikﬁ—%q: National Marketing Director of Tianjin Guanfang Group

INF—RFERAR—R “‘RABFRFEF A8, SERRINFFNELE, BEKHANLKE, RITRLEBEFSD,
REEFA. SERREFERINNFAF-RE—REEFHCESR, TS, T, FRLBEFNT BMNESENR
R, HAIFRRUSEMFHCHALEEIE, WEHREHRELZERA. RENFR~5HR.

Adopting a Cow Group is a company dedicated to 'raising good cows for our users." This year marks our

10th year of cattle breeding. With the development of the company, we now offer not only high-quality

milk but also excellent beef. We are honored to showcase our beef products for the first time at the FHC

Shanghai this year, gaining new insights and exploring cooperation in business, market, and product

development. We look forward to continuing our collaboration with FHC in the future, to bring more high-
quality and safe beef products to consumers.

XUFR Liu Huan

RSV ERR IR

CEO Manager of the Meat Business Department

RIS =6

FHCRA®EFINME, FIVREHT. WRITIESTEREAR, FRSHREA, STTRKRLEER. PSRRI
WOZIEE, =MBIRk, HRAREH. BIRYIR, FIT7TH 7 ESHHBRNES. AREDHEEE
%, BFE, PEEMELIRENE. BFSFHCESFHM, iLHRE FhEEik!
As the FHC Global Food Trade Show draws to a close, we are filled with gratitude. This industry event has
brought together a myriad of culinary delights, where tradition and innovation interweave, and diverse
flavors shine together. Zhongbei Egg Tart made its debut with sincere offerings, meeting new and old
friends to explore unlimited business opportunities. Through in-depth exchanges, we have gained a better
understanding of market demands and trends. Thanks to the meticulous preparation of the organizers,
Zhongbei Egg Tart was able to showcase its charm on this platform. We look forward to working hand in
hand with FHC to make the world fall in love with Chinese egg farts!
HIEF Huang Yanping
FiEREm (RIX) BRAE EHEPORERE
Marketing Center General Manager of Zhongbei Food (Wuhan) Co., Ltd.
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BREEBSEARARNHIKERE, HEARXPEEMFHRBENENEEALGTRBESSERRESESR,
fhc Ak B B UESUNERINE. TAHARER, HRINEUEXDMTEEL, AMUBRTRGR A REILS
mEEGENSEFMEARRS SRR~ 60, TRAUBRZE T 2R REFBENKE, F3IRNAZSNFEHCL,
IRFZVAREBURE “SEREL” WITLHR, SNMEERSMEXIRFT VA ST AHFRIERRN
WE, REBIMNESFEFLELSRET R, FTLEFREEMERCH—ARUBRE R, BRESThIFIkERER
LIREENHETF, HOERITLEMEFENAXR,

It is an honor to participate in the FHC Global Food Trade Show and 1o serve as the chief dairy sponsor
for the 2024 FHC China International Pastry and Bakery Competition. The FHC Shanghai Global Food
Trade Show, with its outstanding international perspective and professional organization, has allowed us

to showcase not only Dairy, but also to deeply feel the pulse of global food innovation trends on this
platform. We would like the latest R&D achievements and high-quality products in the dairy ingredients
field of Mengniu Professional o express our special gratitude to the organizing committee for their hard
work, which has enabled Mengniu Professional Dairy to receive the industry accolade of the "Golden
Apple Award." We also extend our deepest thanks to all industry partners who have shown interest in
Mengniu Professional Dairy during FHC. In the future, we will continue to develop more high-quality
products and provide industry clients with more customized integrated solutions. We look forward to
joining hands with the FHC Global Food Trade Shpw and global partners to create a more brilliant future
for the food industry.
#7EERE Jianli Yang
SHEEWF RmhEas
Brand Representative of Mengniu Professional Dairy

E SR

ERFIMBERENEFSRE ‘2T , XERIEASNMFHCAXERER S, RITNHFRME MBEX
TEERSMGWE T RENHIHIFTURES S, FHIERBITRZIZRRZET FHC ERRESITUHE WM LR
[OZMERREmMT, RERITESEMA. IRSFHCHEE, AmiA. ATLHERE SRR~ 5.

It is with great pleasure that we, as a century-old heritage brand "Bee Cheng Hiang" from Singapore,
participated for the first time in the FHC Global Food Trade Show. Our new brand "De Fu You' received
numerous positive market feedback and business opportunities at FHC. Through this experience, we
have deeply felt the professionalism of FHC in the food exhibition industry and its extensive international
influence. We will continue to increase and deepen our cooperation with FHC in the future, bringing
more high-quality products to the market and industry.

‘ ‘ HERH, Jean Ang Sock Peng
B4R

EIL‘:\—IEE
’ Group General Manager

L A4 4
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Oversea Pavilion’s Message

Bl Austria

iR ZER—BES5FHCLBESR, X—RABARINEHE, SENFHCERLT AHKRRZ, SRENMHEMESL
N RREHMIEFTHE, InformafBLETIE—MEEEME L, FEX—RamARMFIEW, JFF2AEM~RN
e, MAETIRTINEETS, FHCARINNESERRETTEZHINE, BtABEE—E2BASE.
BRIFIRT - BRIFBKFEFES
Austria takes part since many years at FHC Shanghai and it has always been a very good show. This year
the FHC has been even more impressive, the variety of exhibitors and the quality of products presented
have been outstanding. The organization by Informa is always very professional and the show definitely
was a great platform for Austrian companies, especially with new products, to present them to the
Chinese market. FHC provided many business opportunities for our exhibitors and Austfria will definitely

take part again next year.

Advantage Austria - Austrian Federal Economic Chamber

=Kl Italy

BEAFMMPERAXMCIEANER, 5‘2757‘%% MFEERELIY, ITARXBAOTRESE, BRREIZEH
B, SERZAERELT KEETE, #—PEREAFERXN. BRER, EAFIEREN X T600(1ERR
¥, 29,

BRAFWIMRBER R LEHRL

Italy and China are both countries with rich cultural traditions and share a deep connection through

cuisine. ITA not only focuses on promoting trade fairs but also actively supports culinary education. We

have built long-term partnerships with several culinary schools to further spread Italian food culture. On

the first day of the exhibition, the Italian Pavilion distributed 600 tasting samples, which were very well
received.

[talian Trade Agency, Shanghai Office

FHCRAMERERNZ—IERRESR, BRE ERUBLELAENUSTENEET R, BEAFEREERAMK
FRERBXMNRI, WRENAPEERERM T REARRRAFEMANEERNN S, EEIERAMTHREAFIMN
A=)
BAFE SR MEE
The Italian Pavilion at FHC is not just a food festfival but also a platform to promote sustainability and
social responsibility in cuisine. Italian food has long been a symbol of high-quality culinary culture. This
event provided Chinese consumers with the chance to experience Italion ingredients and flavors
firsthand, helping them gain a deeper understanding of premium Italian food products.
Consulate General of Italy in Shanghai
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Targeted Visitors Analysis
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The 7th China New Catering Industry "e
Conference and the 2024 China
Catering Red List Award Ceremony

'SNEER FLtRPEHREIXFUWXE

Organizer
ENRAL PEFEIRTWEE. EBEEEIRREERAF

Facing the current market pattern, how to achieve the adverse growth of catering

brands and draw the internal impetus for growth from the development experience
of leading brands has become the focus of attention in the industry. To deeply
discuss this topic, the Seventh China New Catering Industry Conference emerged

timely.
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Conference and the 2024 China CHINA
Catering Red List Award Ceremony
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The 7th China New Catering Industry Conference and the 2024 China Catering Red List Award Ceremony
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Ground hugging and stealth
—-The 20th China Catering Innovation and

Entrepreneurship Forum

naith - 17 FE20EIPEZIRWNEILIT

Organizer
EDBA (BIRF) k. DB ERRRSERAT

In the face of the double attack of decreasing passenger flow and rising costs, how
to find vitality in the adversity of catering enterprises has become the focus of
common concern inside and outside the industry. On November 13, 2024, "Catering
Industry" new media and Sinoexpo held the "Ground hugging and stealth—The 20th
China Catering Innovation and Entrepreneurship Forum" was successfully concluded,
and the conference invited more than 500+ people in the catering industry to gather
together, and launched an in-depth discussion on how to adjust business strategies
according to the actual market situation in the era of internal volume stock, and

how to achieve scientific growth!

EXNERERLD. RALANNESRS, BREWIMEEZERPIF[EN, BRATIAINEE
KENER. 2024F118138, (BIRF) MREEF LBEEENR M6t 7B17 $20/=E
RERINENIEE” BBKE, ASERBIE 7BS00+BITIWALTICR—E, MREEFEN
£, BREWNERETZKR, HELEREMEMETT, SUMFERKEF T RNRIY!
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—-The 20th China Catering Innovation and e
Entrepreneurship Forum
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Organizer

EDBA (BIRF) k. DB ERRRSERAT

Ground hugging and stealth——The 20th China Catering Innovation and Entrepreneurship Forum
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Transformation - New Retaqil - New

E-commerce 2024 Innovation Retail Summit

(EE - TEE - MEE)) 2024RfiZESIEIRIT

Organizer Co-organizer
Tl TEFLTES. EEEEERREERAT e RUTER

FOOD & HOSPITALITY

CHINA

14+

Speakers D EEE
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The [Transformation - New Retail - New E-commerce]| 2024 Innovation Retail Summit
was a resounding success! This summit focused on five new trends in the retail e-
commerce industry: discount stores, membership stores, content e-commerce, local
retail, and omnichannel marketing. It invited more than ten industry leaders, senior
executives from well-known brands, and experts to conduct in-depth thematic
sharing and roundtable discussions. The participants included representatives from
companies such as Tencent Smart Retail, Douyin's Ocean Engine, Nielsen, Le Er Le,
Hotmax, Bai Guo Yuan, Youzan New Retail, and Sitecore Software, as well as several
retail e-commerce industry experts. The conference attracted thousands of bosses,
executives, and precision practitioners from the retail e-commerce industry. The
venue was packed with professional audiences from related fields such as food and

catering, all of whom were fully engaged in this industry "open course".

(TR FMEE -MEE) 20240 BESIEICIEEFHAT! ARESRESEBHTULNE
AFRE: F{IE. SRE. REBERH. FMBE. 2EH, BF7 +ZUTLOAT. N8
mESERERHTRENTIANDZNERITIL. SEEREEBENESZE. HEEE5IE.
BR#HF. FRE HhE. BRE. AERZE. FENMRASFEIHAER, URBAZSES
BITIER. RER5| T EFREEEHTUNER. SENMEEMLAGESS, REMIZE
ERE, KERm. BENFTURXITEZ LR, BEEHMSEXGITI “RFR .
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The 2nd China Hard Discount "e

Supermarket  Summit &  Golden
Diamond Awards Ceremony

#_EPEETERSELIZE S 1632 M2 B8

Organizer N Efii: EEWRE. BmARALE. LBEEEFERIBRAE
Co-organizer Bf\&E#H: FRKE. FRE
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The hard discount model is a retail strategy that optimizes supply chains and streamlines
operations to drive cost reductions, thereby enabling the delivery of high-quality,
competitively priced products to consumers. This model has been well-established in
infernational markets. In recent years, it has gained significant tfraction within the Chinese
retail landscape.This summit will convene industry leaders, corporate executives, and
subject matter experts to engage in comprehensive discussions on the hard discount
model, providing a platform for authoritative insights and in-depth exchanges. Key
themes will include emerging frends, innovative business models, and cutting-edge
marketing strategies.
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FUTURE FOOD Shanghai International "é
Food Design Conference

FUTURE FOOD LiBEIenigitXe

Organizer
EDEBM: +86BYNRITEXER. LBBEEFRESBRAT

On November 13th and 14th, 2024 FUTURE FOOD Shanghai was successfully held in

Shanghai New International Expo Center. Under the theme of “Sustainable Future”,

this year's conference featured 4 thematic forums, a total of 23 keynote speeches
and 3 in-depth roundtables, with 41 guests focusing on the three major industries of
agriculture, food service and food processing, addressing 4 major issues, namely,
innovation in the food and beverage industry and the needs of diners, the social
impact of food and health, the role of the food system in global ecological issues,
and the sustainability of food ingredients and packaging design. They discussed how
to meet diversified needs in the fast-changing food and beverage industry, how to
promote health and equity through improved food production and consumption
patterns, how 1o readlize sustainable business development in the context of climate
change and biodiversity loss, and how to promote environmentally friendly and

efficient development of the food system through innovation and cooperation.
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FUTURE FOOD Shanghai International
Food Design Conference
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FUTURE FOOD Shanghai International Food Design Conference
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The First China New Tea Industry e

Conference and the 2024 China Tea
Red List Award Ceremony

NFEEE ) BEMEMARIXFUXRE

Organizer
ENEM: REFFINULEKRE. EBEEERESERAT

In the face of the fierce competition in the catering industry, the first China New Tea

FOOD & HOSI‘ITALI TY
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Industry Conference "Breaking the roll and reborn" came into being. Focusing on the
innovation and change of new fea drinks, we bring together industry leaders and
brand founders to discuss industry trends, future development and progress. Insight
info new opportunities in the market, stimulate innovative thinking, and jointly

promote the continuous progress of China's tea industry.
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The First China New Tea Industry e F

Conference and the 2024 China cHINA
Tea Red List Award Ceremony

NFEEE ) BEMEMARIXFUXRE

Organizer
Fhg: PEFHRFRFLEE. DEEEERREERAT

The first China New Tea Industry Conference and the 2024 China Tea Red List Award Ceremony
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2024 Chaser Conference and FHC e F

Leisure Food Forum CHINA
2024 IEH EXLEFHCITRRILLE

Organizer Knowledge Partner

DM BRE. LEEEERREERAT RBESFEUHF: H=1EE0
Co-organizer Function Partner

BKexXh: 4R FEA SRR WERER]. FEEE

In a lively atmosphere and abundant harvest, 2024 Chaser Conference and FHC
Leisure Food Forum was successfully held on November 12th at the 2024 FHC
Shanghai Global Food Trade Show! This conference is co hosted by New
Consumption Era and Shanghai Sinoexpo Informa Markets International Exhibition Co.
Ltd, co organized by NASHI, and strongly supported by industry partners MEJOUR
GROUP and Xinchao Media. Xiao Young, the founder of New Consumption Erq,
served as the moderator of the conference and gave an opening speech.
Subsequently, representatives fromm brands and enterprises such as HOTMAXX,
OCEAN SPRAY, JIANFA WHEAT, etc. gave keynote speeches. Heavyweight speakers
such as Bebedouro, EGGLAB, CHU LOVE ORGANIC also parficipated in the
roundtable forum, discussing the food industry from product innovation to market
trends, fromm changes in consumer demand to optimization of supply chains. Each

topic closely followed the pulse of industry development.

FHC EBMIXEmERFREN! AEASHBEREL. LEBEERRESERARDLEFEN, P
BRI, HSEMREERMFRAEERAUS WS IERFRIRTISH . HBRLEm ABEFE
FERSEFAN, HAETHINE, WBEIFHESE. KEh. BERZEESFmEME xR 5
7 TBEH, BHBebedouroRit. EGGLAB. ¥IBENFEBLAERESS5ERICIR, HFE
EoaamiTi, HiI7TMNFmtlfEmizEs, NEEFREUWRHNENRK, §—NE
FRER E 1Tl & R RIRKIE,




~a

2024 Chaser Conference and FHC e FHC
Leisure Food Forum

2024 B EXRESBFHCINR R &I

Organizer Knowledge Partner
DM BRE. LEEEERREERAT RBESFEUHF: H=1EE0
Co-organizer Function Partner
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2024 Chaser Conference and FHC Leisure Food Forum
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2024 Winning In Distribution Channel e

Food And Beverage Innovatfion
Channel Forum

RREIAIR-2024 B IXBIFERIEIRIE
Organizer
FhBEA: HBSE. LR ERRREEARAR

In order to jointly explore how to enhance brand competitiveness and achieve

FOOD & HOSPITALI TY

CHINA

market breakthroughs through innovative distribution channels, marketing strategies,
and consumer insights, 2024 WINNING IN DISTRIBUTION CHANNEL Food and Beverage
Innovation Channel Forum, jointly organized by Social Fun Neighbors and Shanghai
Sinoexpo Informa Markets International Exhibition Co. Ltd, was successfully held on
November 12, 2024 at the 27th FHC Shanghai Global Food Trade Show.

This forum invited nearly 20 brand leaders from Haoshigi, Maocheng E-commerce,
Lao Jin Mo Fang, Kangnuo Food Group in Wudao, Letiko, and others to share their
successful experiences and deeply explore the future development trends of the
leisure food industry around the core topic of "winning the channel'.
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2024 Food E-commerce Growth Summit "é f

and Channel Buyer Forum CHINA"
20240 mEEMIEERSEREIFILIE

Organizer
ENEMN: EEEEERERERAT. AFEIK

This summit is co-hosted by Shanghai Sinoexpo Informa Markets Internationa
Exhibition Co., Ltd. and the well-known e-commerce organization Congzi Stars.
Committed to building an international, professional, and efficient platform, we aim
to provide opportunities for exchange and collaboration for enterprises in the food
and beverage industry, thereby fostering the development and innovation of the

sector,.
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2024 Food E-commerce Growth Summit and Channel Buyer Forum
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New Chain, New Quality, New Future - "é F

SFE Chain Franchise Summit

wmiEd RREEAR RiRkSR — SFEEHiNIERIES

Organizer Co-organizer

ENEBEA: EBEEEFREERAT BKEED: Zkit

The SFE Chain Franchise Summit for New Chains, New Qualities, and New Future was
held on November 12th. The summit focused on various aspects of new quality
productivity and gathered authoritative guests from fop and emerging brands,
industry media, and more. Nearly 20 brand or enterprise executives closely discussed

hot topics in the chain industry.
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2024 Super Franchise Conference

2024 EH N8BS

Organizer
FHEA: EEBEEFREERAE. BAEHE, HESRE

The first Super Franchise Conference of 2024 will be held on November 13th, inviting
many top catering brands such as yogurt cans, Uncle Park mixed rice, rundown
barbecue restaurants, Jasmine Milk White, Yulian Tea House, and Fengxiao Elder Hot
Pot, covering various popular categories in the catering industry. We also invited
Lucas, the founder of a popular restaurant in catering marketing, and super
franchisees from Jiangsu, Tianjin, Inner Mongolia, Shenzhen and other regions to
share their experience in chain franchising and discuss the "super brand in the eyes of

super franchisees".
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2024 China Prefabricated (Canned "é FHC.
Food) Equipment and Packaging CHINA
Iechnology Innovation Forum

20240 EH (iFiBRom) RESEFRFHIEIRNLIE

Organizer
FHRMA: FERATINS. DEEERERESERAR

2024 China Prefabricated (Canned Food) Equipment and Packaging Technology
Innovation Forum was successfully held on the afternoon of November 12. With the
theme of "Science and technology leads innovation, equipment enables the future”,
this conference gathers industry scientific research resources, strengthens scientific
and technological exchanges and cooperation between industries, builds a bridge
for the transformation of scientific and technological achievements, and leads the

industry to a new journey of high-quality development.
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2024 FHC International Catering & "é FHC
Chef Industfry Conference

CHINA
—SR eSS LT
2024FHCEIREIRZ IEFIXE
Organizer
FHEN: LEFEERREERAT

The 2024 FHC International Catering & Chef Industry Conference successfully focused
on 3 key themes: "Crossover, Innovation and Sustainability." Through cross-industry
collaboration, it broke down industry barriers, promoted product innovation and
service upgrades, and paid atftention to environmental protection, health, and safety,
jointly building a green and healthy catering industry ecosystem. The conference not
only presented a review report and development trends of global dairy and fresh
meat imports and exports but also summarized the application of cross-industry
infegrated products and explored innovative ideas for technology in the kitchen and
the development of Chinese and Western cuisines, providing new directions and

momentum for the future development of the catering and cooking industry.
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2024 FHC International Catering & Chef Industry Conference

2024FHCEIFF & IRZ T LA S

»

ZEENF Dr. Rick Stephen
XEDPEBEFE 2024 FHC EBERZIE Z8X%¥ 0% Sumerians HREMKES FHC REEZE
FERER FZWinE BFRRA BERSREDEFTME SRARBI%AA & CEO BIERE ZREEERERE

f 2

L [R5 1
=) 4

ot il

OE 3zl REEHFFEAN LBREERRRATRAE) IFAE /RS AL SR ER LS8 HEE PEZED SRR E
BEILE @hE RIZ5 o3t [CEI2=¢=3 PR AR B2 TRERE 5HEETFERS
BB ®IRARA ISR S




2024 Shanghai International "é F

Conference on  High  Quality CHINA™
Development of Prefabricated Food
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Co-organizer & DA EEEIBEEHL

The 2024 Shanghai International Conference on High Quality Development of

Prefabricated Food, was held successfully on November 12, 2024, at the Shanghai
New International Expo Centre in Pudong, concurrently with the 27th FHC Shanghai
Global Food Trade Show. The conference has injected new vitality into the
development of the pre-made food industry. The conference focused on innovation
and high-quality development in the pre-made food industry. Through authoritative
selection, Ziyan Food's "Fragrant Bone Abalone and Black-bone Chicken Soup Meal'
won the gold award, demonstrating excellence in quality, taste, packaging, and
restoration rate of pre-made food. Meanwhile, the '"Tasty Shandong" promotion
event showcased the development level and advantages of Shandong's pre-made
food industry, promoting exchanges and cooperation between Shandong's high-
quality pre-made food and agricultural product enterprises with domestic and
international counterparts.
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2024 Shanghai International g

e FHC
Conference on High Food Quality CHINA
Development of Prefabricated Food
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Super Cacoa&Chocolate Forum "é

ROl n] &IN5 N1iRiE

Organizer Media Support
FHEA: EEBEEFRREERAT  EAKERA MHERN. e
BKEXN: LEREEERKARAT
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On November 12, 2024, during the Salon du Chocolat Shanghai, the inaugural Super
Cocoa & Chocolate Forum was successfully held. The forum brought together
executives and founders from leading companies such as Barry Callebaut, Fuji Oil,
Shanghai Jia Hui Trading, Cocoa Info, Suzhou 18 Degrees Foods, Yudou Cocoa Lab,
and Huai Xioaohai Chocolate. Parficipants engaged in in-depth discussions on the
impact of rising cocoa prices on the chocolate industry and explored strategies to
address these challenges. The forum also examined market trends, innovations in

chocolate products, and their applications in the foodservice industry.
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Moving Forward Together “as

The way to break through the situation e
in the cafering industry

BFairT X TWERRZIEIRIE
Organizer
FHEMN: EEHERZE TR, EEEEERRESBREAT

Since the beginning of this year, due fo the changes in the external environment and

FOOD & HDSFIT‘\LITY
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consumer consumption habits, catering enterprises in Shanghai have generally
found it difficult to operate.Under the current situation of the catering market, how
can enterprises break through the business difficulties?On November 12th, Shanghai
Restaurants Cuisine Association and Shanghai Sinoexpo Informa  Markets
International Exhibition Co. Ltd will co-host a forum on "Moving Forward Together The
way to break through the situation in the catering industry". Industry leaders from the

high, middle and low-end business formats with great influence in the catering

industry will be invited to share their experiences and views on the spot.
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LERRSBRAFDRBERED “BFai1T BRITUKEZE" i, MHBIETEIXITIL
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2024 Distributor Growth Conference "é 3

2024 FHHE I8 kXS

CHINA
Organizer
FHEN: REFE. EBEEERRIARAT
ANBL: FERIVRE
IR MR RE O

The 2024 Distributor Growth Conference
has been held on November 12, 2024,
at the Shanghai New International Expo
Center,  organized by Kuaixiao
Academy, a new media platform in the
J FMCG industry, in collaboration with
Shanghai Sinoexpo Informa Markets
Intfernational Exhibition Co., Ltd. In this
forum, celebrity speakers gathered to
share real successful cases and interpret
frends, providing clear guidance to
many professional audiences and
helping companies achieve counter

frend growth.

, -
| zmpr FHC

D tprmamies

2024F118128, WHESITUHREE—REFEREF LiBELT LisE PR E 8 FOMINE
T024ZHEER AR, XRILIR, KIIFFER, BOEKBRINENDZEREB#ESE, "G
R OB IRAR T REBIHBIIES], BINSKIEIEBIEK,
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Saladplate Business Breakfast in Shanghai e
FHC x Saladplatelil§2 &2 Ligi

Organizer
FHEA: EEEEEFFREBRAE. Saladplate
Co-organizer

BEFED: MBEEEIBAT (Euromonitor International)

In this rapidly changing food and beverage market, every subtle tfrend change can
potentially nurture enormous business opportunities. In this era where challenges and
opportunities coexist, mastering industry opportunities is crucial for the growth of
enterprises.

On November 13th, at the annual food and beverage industry event "2024 FHC
Shanghai Global Food Trade Show', Euromonitor partnered with the organizer of
FHC —— Shanghai Sinoexpo Informa Markets International Exhibition Co. Ltd. to
successfully hold a business breakfast. At the meeting, Harry Han, Senior Analyst at
Euromonitor, presented an exciting content sharing on "Unlocking growth in food
and beverage in Asia Pacific: China and beyond'. Here are the links to your

highlights review and speech report.

EXNBREATHEREIETIZP, S— M ARNEET IR EEEZEEERNHUE, £
XN STBHENEN, ERTLAENNFEURKEXRETE,

118138, EFEERMITILER 2024 FHCLEBVHKERE" L, MEEFFHCREENA
Informa Markets, FINEDNT —17HBEREES. &L, RESEKSMTMHarry Han®wRT (##
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2024 FHC GOLDEN APPLE AWARD
2024 FHC £F 822

Organizer

sincexpd

FRERA: HESEEERREEIRAT]  informa

Good food requires good ingredients and excellent artisanal talent, and the FHC
Golden Apple Awards, which were created by the organizing committee of FHC
Global Food Expo Shanghai, are designed to recognize outstanding achievements
and performances in all mainstream categories of the global food and beverage
industry. These awards are a great way for brands and products to expand their
visibility and gain recognition in the industry. Winning brands and individuals will be
recognized at the FHC Opening Ceremony and will be able to highlight their
contributions to the F&B industry. It's a great way to get your products and brands

seen by a wider audience.

ERNBIEREFNAMTIRANTEAS. FHCRPEL (FHC Golden Apple Award)
BFHC LERHRRBAZLL NSNS, SERYSRERERTIENERRAENS
HAUBAIE ARIL, SRR — BRI S A= S AR B GLPIAFT O
BEANRE, FRE WM ABEFHCH B PEENRLAT, FILI AR
TSRS, BT RREIHRES AFTER,

6 FEEA 67/ TREL Al AR

Award Awarded companies, partners, persons of the year

CHINA
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GOLDEN APPLE - FINE PRODUCT @ £lic.

2024 FHC £ R -

BBERFIERAT
TAREENRIGERAT

IGHT (FEB) EMREARAE
INEREEEMRE AR E]
FEeRFSEEERAT
LEMLRERERAT
NERHEHINLARRERAE]
ERmTRERERRERAT
[[ANAES
KEBRRERBIRAT
ITRIER R RRHBIRAT
NEE S i S S /N
SREEGR (L8) BRATE
<REMEE (£8) BIRAT
Bt BIRAT

—iEB (ItR) REREEIRATE
FFRE (Lig) RmEHERAT

FE SRR RAL

Qingdao Longming Cattle industry Co., Itd

GUANGXI AGRICULTURAL RECLAMATION JINGUANG FARM

CO., LTD.

Hass (Chengdu) Bio-technology Co., LTD.

GUANGZHOU KINGLAND BIO-TECHNOLOGY CO., LTD.

Shanghai Jincheng Refrigeration Equipment Co., Ltd.

SHANGHAI CHAOXIANGYUAN FOOD CO. LTD.

Inner Mengoka Shu Du Kai Da Food Co. Ltd.
Zhucheng DragonFritoPack Co. Ltd.

Leader Meat.

ZHUHAI KINGZEST FOOD CO., LTD

Guangdong Jiameiwei Shipinkejiyouxiangongsi
Inner Mongolia Mengniu Cheese Co., Ltd.
Greamax Food Co., Ltd.

Caffe Carraro (Shanghai) Co., Ltd.

Shanghai Shiheng Industries Co., Ltd.

Yi Kao De (Beijing) Food Technology Co. LTD

Lihoo's (Shanghai) Food Technology Co., Ltd

2024 FHCE¥EX

2024 FHC GOLDEN APPLE AWARD

FRAEMTE QAL

"t) g
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GOLDEN APPLE - INTERNATIONAL

FODD & HDSPITALITY

PARTNERS OF THE YEAR cHinA
2024 FHC €F R & - FENiEEMRMIEKRE
%IEQIfF,%Qﬁ%TERﬂE%ﬂ‘ SAth;I:;J::Il'Gl Trade Office U.S. Consulate General,
%j{*”ﬂj’ﬁhf%éi’% [talian Trade Agency
HAR SR> _EEFRGE Jefro Shanghai Office
BEFIE g RShEETE Consulate General of Austria Shanghai
EERI A R AR German Federal Ministry of Food and Agriculture (BMEL)
+EHIT FiERhEE Consulate General of Trkiye in Shanghai

CYPRUS TRADE CENTER BEIJING MINISTRY OF ENERGY, COMMERCE AND INDUSTRY REPUBLIC OF CYPRUS

Commercial Section, Royal Thai Consulate-General,

T EH HgRAEERSL

Shanghai
ﬂﬁjﬁ_ﬂ Uﬂiﬁ*ﬁ% World Association of Chefs’ Societies
BIMAER AUSSIE BEEF & LAMB

2024 FHCE¥E 8%

2024 FHC GOLDEN APPLE AWARD

g%ffﬁ@
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GOLDEN APPLE - BRAND INFLUENCE OF e F

THE YEAR
2024 FHC £F 82

LBERAEMBRAT
i DAF—LFRRERAT]
2% E

ER (FE) RABRAF
PR
DS AESTg I SE
rfRREER (L8) ROBRAF
REESFAN (RHE) BROBRY
BEERM (KE) BRATE
HmBm () BRATE
EefEfe
LLITER T

4l

2024 FHCE Ry
2024 FHC GOLDEN APPLE AWARD
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FOOD &HOSPITALITY

CHINA

- FEmMERINIIRER

SHANGHAI AIC PORK FOODSTUFF CO. LTD.
ZHEJIANG ADOPT A COW FOOD CO. LTD
MONDELEZ CHINA

Hormel ( China) Investment Co. Ltd
Mission Foods

Jiangsu Yurun Meat Industry Group

Namchow Food Group(Shanghai)Co. Ltd.

Inner Mongolia Mengniu Dairy (Group)Limited by Share
Ltd.

SU BEE HENG FOOD (LONGHAI) CO., LTD.
RICH PRODUCTS(CHUZHOU) CO. LTD.

Chobani

sinbexpm I e FHC

- informamarkets CHINA™
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GOLDEN APPLE — RETAIL CHANNEL BRAND e
OF THE YEAR

2024 FHC £ R - FENARERIERME

Itk ERERERAT Beijing Yongjia Trading co., Ltd.

B EHRIERAT FUJIAN BLACK SWEET TRADING CO., LTD
FEEREERIKBIRAT ACGBOX

PR ERREERAT Shanghai Ewen Foods Technology Co. Ltd.
hEEAE (FE) vandergeeten
EEERRERRERAT Shanghai Delgarden Beverage Co., Ltd
EE—THEmERAE Shanghai Yifu Food CO., Ltd.

iR EREERE EUREKA INTERNATIONAL GROUP
IMNERERERAE] Guangzhou SP Foods Company Limited
EEETERREIRAE Fujian Xinxing Food Co. Ltd

2024 FHCEER®K

2024 FHC GOLDEN APPLE AWARD
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GOLDEN APPLE — CELEBRITY FOR FOOD e f:.'mcn
INDUSTRY OF THE YEAR

2024 FHC € RE - FERmITUW NS AN

THABICO FOOD INDUSTRY JOINT STOCK COMPANY THABICO
EREZREBIRAF FBIKiE
AR ZEREIBIRAT EAVES
LEREREFHRAIRAT T
EZRARBEEHGRAT KRR
Kig (Lig) BBHRAE KO

2024 FHCEER

2024 FHC GOLDEN APPLE AWARD
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GOLDEN APPLE — PERSON AWARD
2024 FHC £ R X - FEREFEREIMNKE

LB MR

LIFETIME ACHIEVEMENT OF YEAR
FERERD

BEST CHEF OF YEAR

FERERD

BEST CHEF OF YEAR

FERERITHER

BEST CULINARY EDUCATOR OF THE YEAR
FESESFEID

YOUNG CHEF OF YEAR
FEREERCEH

GROUP CHEF OF YEAR

FESETECE

EXECUTIVE CHEF OF YEAR
FERERIZID

BAKER OF THE YEAR

FERERRD

PASTRY CHEF OF THE YEAR
FERERIKITLID

TEA & BEVERAGE CREATOR OF THE YEAR
FRERERRTAID

TEA & BEVERAGE CREATOR OF THE YEAR
FEMHREERRTE

LATTE ART CHAMPIONSHIP INTERNATIONAL JUDGE ~ #&f%
OF THE YEAR

FDDD & HDSPITALITY

CHINA

Oftto Weibel

XU

Kenny Fu

SRIGAN

2024 FHCE® % 8%

2024 FHC GOLDEN APPLE AWARD
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2024 FHC BUSINESS CHANNEL EXPANSION &
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FDDD &H DSPITRLI TY

CHINA

DEVELOPMENT MATCHMAKING

2024 FHC RigiximAke

Organizer

sindexp

FihEan: ESEtEREWNERAT  informamarkets

The 2024 FHC Shanghai Global Food Trade Show will continue the FHC business

matching session in previous years based on serving FHC exhibitor users, seeking

potential buyers, expanding business channels for exhibitors, and meeting the

needs of channel buyers to purchase global products from all categories, Using the

exhilbition platform, the upsream and downstream supply and demand, the 2024

FHC Business Channel Expansion & Development Matchmaking will be launched,

using the advantage of the 3-day on-site exhilbition, if aims to allow customers to

get more business opportunities.

2024FHC b8 EE G EEFHCHE

RECXSIAT, LURSFHCREBRAF &,

NEBSKEEER. wRISEE, B
hiHERELRRWERN S MENTmF
RAEE, TR [2024FHC RiEikm
X=] . NESFEEEMEHE, ERAeRELE

TREENE. FRARS=RNIEMLSE,
SELEFPREESHNBITS, NEHRE

BXREWFEEZHRNSMEIEALE.

L
) 2024FHC

’Eiﬁlﬁmﬁ‘“

BUSINESS CHANNEL EXPANSION & DEVELOPMENT MATCHMAKING

BEREE2RRE BABRES
LINKING GLOBAL TRADE BUILDING BUSINESS CHANNEL

0 2024.11.12-13 O rEFEREERL-AR

Shanghai New International Expo Centre, SNIEC, China

sinvexpa S FHC
sinexps g ruc

FM?E!* §_+tEFHC.t ﬁmﬂtﬁ

F HC "/IP )\;m%;gm
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informamarkets
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2024 FHC BUSINESS CHANNEL EXPANSION & e
DEVELOPMENT MATCHMAKING

2024 FHC & E ﬁnn 2

FOOD&H DSPITRLI TY

CHINA

109

Business Channels

Q7

Exhibitors
SREMNE

Partial Channel LisBTRIBBIRE #8Fa%E

YF4EsE JtRXNBEBEIERE ZBIRAE
WEY FEEBRERRERATE
KBMiE FEEEHAEEIRAT
Bk FERERZERAT
BT —RZBRAE DMNBITEEHBFESERAE
LiEmERDIARAT FEERBREBRAT
KE % EEKEERAR IBRERATR®BE
51 FEEREIRRGZBIRAT
MR FESBRAE FEeYaRERAE
MFEBR FEE—aREMARBIRAT
=k L) LBEFRRNERERATE
ERET L EREIZERZBRAE
LiBirE EBNTITERERAE
TR FIXBLLERBROBIRAE
KA N LA U=
(BESynvi FeXE
Bl HmEE K LemERRERAE
candyfER™iE EEARREREEREBIRAT
AHAEE (LB) REBRAE INIEXBERERAE (AE)
HheE (B8) RZBIRAE T SEsE
EoFTEW (B8) BRAE LBmERSREAIRIE
I HmewkEREOBRAE FEAENREERRAT
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The 25th FHC China International e
Culinary Arts Competition

£ _+hHBFHCHEERF T Z MR EEE

Organizer

FN7: LEHRIRRIHTIMS, DSEEERREERAR

FOOD&H DSPITRLI TY

CHINA

sindexpo

informa markets

Endorsed By &
NN tHREITERES o o

Competition Items

IS

Professional Judges

LANTE

Contestants
EbERiEF

Participants

SENR

The 2024 FHC China International Culinary Arts Competition, organized by Shanghai
Restaurants Cuisine Association and Shanghai Sinoexpo Informa Markets International
Exhibition Co. Ltd., marks its 25th anniversary since its first edition in 1998. It has evolved
from a regional to an international A-level event recognized by the World Association
of Chefs' Societies. With nearly 26 competition categories, including display and live
cooking, the event attracts nearly 500 participants and over 100 judges from around
the world. It remains committed to providing a fair and open platform for culinary

enthusiasts to exchange skills, creativity, and ideas.

20244 FHCHEERRZITE AR LR LS EREIHT UM AT HSECRR RS ERATRE
F, B1998FEEWELIK, SFEIXRT2FFLE. ZBRECN—MERUEERRENRS
HABIPREANTNERARES. LLFRRAIE2NTE, S8FRETNIZEE, Ka|T7iE
50022 5EMI00ZMREHARMHITER, KEEHDTRH—LF. FHEFES, iLRE
BiFERARS. IRFEAE.,
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The 25th FHC China International @ LIC.
Culinary Arts Competition

#_+ABFHCREEMZ T ZMREEER

Gold Winner List& 323k

BFKREZ] - BT

AR =IEXK - BT
EAIRER/FRTVTFER - B
=R 4 APl EX
FHPE=MaimooE AR 3
SEEPEAFTVESK
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IS Seafood wkBtLEEFE TR
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Ml EsR
SEEYBEANERRIT

=B84 RPEE
EEREAPRIT
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aZ: Chen Shi-Wei

R

R

. Park Hea Young

. I8, EfE. NAM CHEOLWOO

. FAR. HETF. KIET. SRR

: Chaoe yeonsuk, EHBEES. FREW. KIM JAE HYEOK
32 BkFEE. Konayeon, Heo Hoon, FEukif

. SEE. HfUR. SR

. Hwang Mi hyeon, b

SRR, SRIFE. EEHE. Lee Jeong Su

REME K82 Kim seohyeon . Mr. Thanakon
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The 25th FHC China International e FHC
Culinary Arts Competition

CHINA
E_—_t+hRBFHCHEEZ I ZREEE
Judges PaneE¥IH

The only Inte rnational Competition in China Endorsed M
by WORLDCHEFS “%WLD
Eg—mtt R ERRSSININERRR ARES

ASSOCIATION
OF CHEFS
SOCIETIES

The 25th China Inte rnational Culina ry Arts Competition Organizing Committedg 25 & FHCHEE ZRIEAZS

h || UPPE ‘
Dr.Rick Stephen Otto Wibel i - e . i i L b

EERREER BHEERALR
BERHIK

HAFDFEES BRERETE BEEE
EIERE

/4
Edward Zhong John Zhou HEW
EHEERE FRRERE FEREERE FREERE

=
Eric Song A

EERRUBR BHEERMPK

Reggie Li WX

BEUWBK

Chinese Cuisine F&EZHHIFRK R
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Q BiiE
TM196838 FFE R EERERAF FEHHTEBLEE
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The 25th FHC China International 5:&
Culinary Arts Competition

F_T+ARBFHCHEEMZ I ZREES

Judges Paneg¥IH]

?

VéridChefs VéridChefs VéridChefs Forea Chefs Association The URM Grop, Maldives Consultant Chef Astons F&B Specialities Pte Ltd City of Dveem Macau
International Judge Intemational Judge Intemational Judge Vice Resident Executive Chef Chef Owner Business Development Chef
Macau KR Hospitality B Consulting Caitoucake Pte Ltd 2 BIREEERAT Azul Restaurant Group =S HTaE SRS/ ChefSludlo by Eddy Stone SFEETEET Porto Matto  Restaurant
Director of F&B Consulting Culinary Consultant MEA Owner / Culina ry Director ,E/\E'QF/W ﬁmpas Bar haiman Owner & Chef Chef Patron

Carlos Sotomdyor

n

E-‘o

High¥ki Group O MastarCnofs Thatin  Madverse LSRRI A IR WHEFZAE MR
Execulive Chef  Assoetation of Disciples O’ Escoffer Thail3ghym se-erigy ifg FREFR SRR it [T eI byt RS

.

BINAHEHEEHITERE EisEtRRE [t NI ESIEREBEE EiEREREEREX Hilton Beijing Hotel ERTEEE
1THUR R BXRETZHAZEE 1TV TR Executive Chef TR
o a
RINE R RITEIERE Casa di Dario JEREHINEFR ZUERBERER WS EE BVLGARI HOTEL BEIJING
BRRE Chef Owner Bl Executive Chef 1THUSE 1TBUSE

SungHsan Joo (Tony) Geongong Lee (Steven)

E@

Bea Sunddm

LSRRI Samsuniistory Samsungféisto ry Samsunglistory BRIEERINEE RAESEEE )| BB RIES JERZEET
RN F&B Department Manager Culinary Academy PRo-Manager 1TBUE 1THUsE ﬁu‘:'uf*—‘g‘;gﬁiﬁ ES]
IREFERXARA iSRRI 57 CET on EiSKRESEE Dnata Singapore LE3GEEEE  SIREEESR LSS
Eﬂ"@fu%ﬁg%@ﬁ"i TlEm 1S ez Ivi] =554 Executive Sous Chef §.Sous Chef JapasneseFésIauranl and
&= panishRestaurant

Excutive Chef
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The 25th FHC China International "é

Culinary Arts Competition

F_+AHBFHCHEEPFIETZMELLE

Partner and Sponsors &{E X EE i

FOOD&H DSPITﬂLI TY

CHINA

Ar%)h%%ﬁ

TUAZ TAKEF

Ocean Beef llldll]l()d

,,,,,

EF (L2 NAES

Leader Meat

& ) Potatges

smmusons  U.S. PORK
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KINGDEM RATIONAL
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CHEESE
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€
Bétter Fish.
STEMS AND ROOTS
READMAN Manitowoc
—_ ﬁ % 3_“_  FROM PENTAIR WATER SOLUTIONS.
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2024 FHC China International Pastry and e FHC
Bakery Competition

2024 FHC E E fnEd e M= EE 2=

Organizer

sindexpd
FhE: BEmERER TS, ESECERERERAD informa
Endorsed By & Cooperative Media k
INETUG: HEEFESS . o BfERE yesti(ake

2024 FHC China International Pastry and Baking Competition is an individual competlion
under China International Culinary Arts Compeition and focuses on desserts & baking. In
addition to the branded items such as Flip Cake, Plate Dessert and Chocolate Cake, the
competition has set up items closer to public, including Swiss Roll, Pound Cake, Shuffle
Cake and other basic desserts, This year ‘s competiton has nearly 150 participants, and
will bring together more than 50 domestic and international judges to ensure the fairness
and impartiality of the competition and provide a rich and diverse arena for the
contestants to compete. Various types of desserts with highly distinctive shapes and

works that test the dessert baking skills are on the stage in turn.

2024 FHC hEEFRHREEHERRETFEERRIIZAEER TF TSR A
bz, LERBRTREMMINE, GINEEER, 20 Hm, IDRANERLYN, BRI T BN
ARHILLEIE, SIS, BER. FEFRENIEMFHR. SFHFERBARIE150
A BCEBRINGF 50 RA, BIRICERIRFALE, REFIRETFESHNRRSES.
RIHmERRES®, EFRHMERZERIEE L.

Competition Items Professional Judges Contestants Participants

Gold Winner List 323532 R

ERTF3 - B =FFS. RS, ZSESBE. Wong Peggy. 2fHY
EEDEIET - R nEHe. ESE

FIVERRL - BT Zaw Thinzar

BT - UFHIE SRR, B, DRE. BEE
EEERER - TR HIERET BGHIR, MFz. T2, ATE

s - DUFHIE THE. MBI, aked

B SNREER - TUFHIE R, T

ST - PUFHINE BE (Be) . THE HBE
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2024 FHC China International Pastry
and Bakery Competition CHINA

2024 FHC DEIE RIS
Judges Panel Z&¥IE]

Dr.Rick Stephen Otto Wibel Clinton Zhu  %&—1R Helen Fan g5k

HREMKE S BREREERE BEXE BREARRIER RE BREAREERE
BIER EEHHIK

John Zhou RIEIR Lan Minglu ~ =BAE&
Ex HIES RERERE

Edward Zhong  $#f%

HREREE

o
Eric Song REE 7 Rossi  Véi Eii% Reggie Li FE
ERREE EERIEE EERRHBK BEREFWBEK BEREREK EERBK

Judge Panel

XYY 2

EQuIl ORAREEERAS WSS EEEEERAS LIRS JIBIE Ll LEERIDERS RIBBEER KARAHE & (R LisEEE IWERREES
Pastry Chef Ll EEEDRREE SR Executive Pastry Chef  Executive Sour ChefTEEIZE TTEHERIE THEIRE BRAE) Pastry Chef

T :i
Ll i B+ \ERRERAE) L5 WERS T k- Macau Chocolate Association
Executive Pastry Chef HARBE SEEREARS ExecutivePastry Chef MasterPastry Chef RREEEE

B L T ki T =T T & 2 EBERAT
THEEIDT MasterPastry Chef Pastry Chef ERHRID BRI TBESE BT BARRE

B FNGBFES(HM) LisEte LiEPOSEE LiESRAREIKES Conrad Hotels Shanghai
Executive Pastry Chef HEREIHE BRI ‘D?%ﬁi&'aﬁi RFENNER HEREIBE Pastry Chef el Executive Pastry Chef
BRI
LR T RS PR LETE! B
TEHEETS BIERIERK TERIEHK HEEITE M Squires Kitchen Pastry Chef ExecuhvePaslry Chef TREHA S

International Schodf ki

0

= =
o =
& ; E
FRIETERE ML AEE SATS Catering R || ERREZ R A SRS BHSCEEE
BHEEE IRWEEGSEES Executive Pastry Chef SHEES BHEEIH Pastry Chef
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2024 FHC China International
Pastry and Bakery Competition
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2024 FHC 1[E E il e it hS L 2=

Sponsors EEBNE

Chief Sponsor of Dai ry Products

S B

TR = i s
Off|<l:|al S.pemfy Sponsorof KINGDEM
Refrigeration Equipment £ It H B

W ER S 2 thi

Official Specify Sponsor of
Induction Cooker

Wi sEie

W R A th

Official Specify Sponsor of Chef Jac ket I DUNIFORM

WA RN (AR b ! T K e

Contributing Sponsorof US Raisins /@W,
{3 4

T3 Ph A

Contributing Sponsor of Ba keware

¥t thm

=@ st

Contributing Sponsor of Ice Machine

LEShi R B Mun?towoc

aaaaaaaaaaaaaaaaaaaaaaaaaa

Official Specify Sponsor of Chocolate @ ’
TSR TEr HiErh A i
Official Specify Sponsor for Oven

W R sk th

Official Specify Sponsor of Stand Mixer
R ] TG MM

Contributing Sponsorof US Dry Rea, Lentil,
Chickpea Flow, PRea Flour

SR ey PULSES
Contributing Sponsor of Cranber ry s
440 U g = A Eh Y e
Contributing Sponsor of Gelato Machine AN
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2024 FHC Shanghai International 'e
Culinary Championship
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4 Competition Teams 7 Professional Judges
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The 2024 FHC Shanghai International Culinary Championship is a highly anticipated
infernational cooking contest that brings together chef teams from worldwide. These
teams will be tasked with preparing a complete banquet menu for 12 guests within a
limited time frame, including appetizers, main courses, and desserts. To ensure the
fairness and professionalism of the competition, the judging panel consists of 7 experts
with international culinary competition judging qualifications from Australia, Germany,
Swiss, Canada, Singapore, and South Korea. They will evaluate the dishes according to
the rules of the World Association of Chefs' Societies and award certificates and
medals certified by the organization.

2024 FHC LisEREZRFEE— 1M EXBENEMMERITER, BiCRTREHRSIE
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2024 FHC Shanghai International e FHC
Culinary Championship

CHINA
2024 FHC LiaEMnE ZfRinEE

Judges Panel & Teang I H & SEIAEA

2024 FHC SHANGHAI INTERNATIONAL CULINARY CHAMPIONSHIP JUDGE PANEL 2024 FHC L= e R o i 25 A A A R 2
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2024 FHC AUSSIE MEAT BUTCHERS CHALLENGE
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As a certified infernational A-level event by the World Association of Chefs ' Societies,

INTERNATIONAL
COMPETITION

EFRRES

the FHC China International Culinary Arts Competition is celebrating its 25th anniversary.
This is not only a moment of celebration, but also an important milestone in the
development of Western cuisine in China. This year, the event has received particularly
strong support from the Aussie Beef & Lamb , and together they are launching the -
2024 FHC Aussie Meat Butchers Challenge.

ER RIS SINENERRARZESE, FHC
PEERZIIZ ALK T EIEERI25EFL
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2024 Idaho Culinary Seminar e

2024 BiX il RemMEITHIS

Organizer M
Fhr5: J:ngf@"b.BTE =} FRAE] informa markets

EEZIATEINBHT State of Idaho

EEIERRESIERIEZLE ATO

The Idaho Culinary Seminar, a collaborative initiative between the |daho State
Government and the Agricultural Trade Office of the U.S. Consulate General in
Shanghai, has been an annual event since 2021. A highlight of each seminar is the
participation of Clinton Zhu, chairman of the FHC China International Culinary Arts
Competition. Through his expert live cooking demonstrations, attendees gain
valuable insights into the exceptional quality and versatility of Idaho's premium food

ingredients.

BIAEAREMZIEHFITS (Idaho Culinary Seminar) BHEEZRARMBAFSEETRE

WEERIBZL (ATO) BREZEND, 2021 FESEEEEEDIE. HEMISRRZFHCH
EERZIEZALEERER—MN (Clinfon Zhu) IUFZEE, ARRBREREMNRELSFE
MHREFE .
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SALON DU CHOCOLAT SHANGHAI  (@/EHG.
CHOCOLATE FASHION SHOW

SALON DU CHOCOLAT

L iBERRITR J16]3E5S

Organizer Jointly Organizer
FREM: BEEERRSERAT DR EHFTEKRE. TIFEHES

==

Salon du Chocolat Shanghai International Chocolate Fashion Show is a
collaboration between French chocolatiers and chocolatiers from Wang Sen
Champions League. Under the background of the 60th anniversary of the
establishment of diplomatic relations between China and France, Salon du
Chocolate Shanghai International Chocolate Fashion Show combines French and
Chinese fraditional cultural elements to create a total of 12 sets of fashions made of
chocolate and cloth, presenting the audience with a visual feast of Chinese and

French culture.

Salon du Chocolate EBEFRIGT DR EFEEZEIS A N EFRESEK RIS R AIMELS
1E, EREEROFFENAEET, SaZENPEESR XXM TE, HNE+"ERIGR O
RMEIEMBAIRTEE, FEIIGEMAEMAR—I7 AN,
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THE GLOBAL CHOCOLATE TASTING SHOW
ERIS5E 1 mEss

Organizer .
sinoexpo
FNEA: LSESEIRRESARAS  informa

This year, Global Chocolate Tasting Show will invite French chocolate masters and
Japanese chocolate masters to come to the scene to demonstrate hand-made
chocolate and explain high-end chocolate production techniques. At that fime, we
will also invite chocolate tasters, bean-to-bar chocolate brand founders and
cocoa industry leaders to gather together, take everyone to taste bean-to-bar
chocolate, live experience chocolate DIY, and talk about the new global frends of
cocoa and chocolate industry with industry leaders. Please refer to the Agenda for
details.

KIS DRSS FBRIBEEI =N XITR A ARSI D RIRRIGIN:, ARSKIERID
RATHWERHHBESHRIDRAEERZ. BEEEEIBINRNREN, BRIbRAEEARA
AT KMHER—E, TARME bean-to-bar #EfITFI, TAHAKITRA DY, FH517
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THE LOUVRE CHOCOLATE ART SHOW e
FFEINRNZIRE

Organizer Co-organizer
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Salon du Chocolate Shanghai
International  Chocolate Exhibition
and Wang Sen Champions League
jointly present the Louvre Chocolate
art exhibition. It is expected that 19
pieces of French Louvre art made of
chocolate will be displayed at the

scene, showing the plasticity of

chocolate and the exquisite skills of

Chinese chocolatier.

Salon du Chocolate EEERRISRABSERSERALRZNAFELRIZAE.
WigFHERTR 19 AL OEWERNEERZFEZ AR m, FARRERNISFAONTEMREK
B mEERZ.
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WORLD CHOCOLATE MASTERS e
GREATER CHINA QUALIFIER

WORLD CHOCOLATE MASTERS
RIS NIXIRSE AP L Rk

Organizer Jointly Organizer

FNRA: BERENE () TUERNE AR LSEEERREERAT
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CHINA

The World Chocolate Masters (WCM) is the world's only leading event dedicated to
the art of chocolate, a stage to reshape the future of chocolate craftsmanship and
foster new ideas for chocolate, created for chocolate arfisans and chefs. As the
organizer of Salon du Chocolat Shanghai, Sinoexpo Informa Markets has partnered
with Barry Callebaut, the world's leading chocolate ingredient manufacturer to hold
The World Chocolate Masters Greater China Qualifiers, and the competition will be

kicking off at Salon du Chocolat Shanghai

HRISEAKINE (BFR WCM) BEEKE—NEETFIORDZARIMEES, — N EES
RANTZRXK, ZBEIIRDFMOENSES, THALRADLEMETITE. {E/ Salon du
Chocolat HBERRIGRAOEBNEDA, LBEEEFRENERATSEIKMIIT5IER
ERBREMNFEEE!E, World Chocolate Masters tHRIFFR I KIMERAPLEXTRIETRER
¥67£ Salon du Chocolat EiSERRIGRDEIIGHATE.
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THE 12th SHANGHAI FASHION DRINKS
COMPETITION-SHANGHAI DIVISION

B+ _E LBE IR IXmEIEHIERS

FRnXE

Organizer Co-Organizer

FEM: EEEEERREERATE BREED: eSSV N

Sinoexpo launched the Fashion Drinks Competition in 2014, and has experienced 11

sessions of accumulation so far, and has won the recognition of the beverage

industry and the public. The competition aims to stimulate the creative ability of

beverage developers on the premise of limited raw materials and free play,

compete and interpret trendy drinks, jointly spread tea culture, drive the

development of beverage market, and lead the new trend of the industry.

2014 Fig, A LEBEERREERATAESIH
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THE 12TH SHANGHAI INTERNATIONAL FASHION DRINKS CON TITION-SHANGHAI DIVISION
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FHC CUP TASTING AREA
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COFFEE BRANDS EXPLORATION AREA
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2025 CHINA LATTE ART CHAMPIONSHIP
-SHANGHAI DIVISION

2025 SRl ZRAEDPE XikixE=E
- E B RE

Authorized Unit Organizer
EaLElve World Coffee Events £y LiSEEERREEERAT

The World Coffee Floral Art Competition (WLAC) is a professional competition set
up by the World Coffee and Events Pioneer (WCE) to promote fine coffee,
representing the highest level of coffee floral art. As a highly ornamental
competition of coffee skills, coffee flower pulling can be called the “first love” of
many coffee lovers, and the flower puller is also known as an artist who “uses
coffee as a canvas and whipped milk as a brush”. Since 2013, Shanghai UBM
Sinoexpo International Exhibition Co., Ltd. has infroduced this international event
info China, and with professional events, authoritative judges and international
certification, coupled with the promotion of market demand, the event has
gradually gained attention and importance in the domestic coffee industry.
Liang Fan and Lu Daogiang, who came out from the World Coffee Drawing Art
Competition China (CLAC), were the first and second runner-ups of the World
Coffee Drawing Art Competition 2023 (WLAC), once again demonstrating to the
world the unique ideas and exquisite skills of Chinese baristas, and vigorously

promoting the concept and cause of China's coffee culture.

HFMHRAEZAKRE (WLAC) REFMESERNSEIK (WCE) Joite #SmiEHmiRIZAY
TR, ARENMHHIEZARRSKTF. (FARENEERIMEEZEH, NIHETE
ERETFSMEERTEN " O, RRmHErRAR " LUIHEAER. LFTAINNESE
"HEZAR. B 2013 Fie, LeEEERREERATHX—EFRESESIATE, &fE
TAEE, NEITFEMNERRAL, IIZHaTERAHE, ZEEERNHERRE NS
RENEN. MEFRMEREZAKXEFEXiERZF(CLAC) EHRIRNMAERS 5
Hr3k 2023 HAMBRIEZAKRE WLAC) NEllE, BXAEHEFER 7 HEMHEbRSR
FERBAIREYIE, BEAR T P EMHS IS L,
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2024 CHINA CUP TASTERS CHAMPIONSHIP
2024 R MlEFRACERDPE R ERE

Organizer .
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Joint organizations

BREED eSSV IIN

Authorized Unit
FHEi: World Coffee Events

The World Coffee Tasting Competition (WCTC) is a competition in which professional
coffee tasters demonstrate their ability to recognize the qualities of different coffees
within a specific period of time. In the competition, three cups of coffee are
discharged in a triangular formation for a group, two cups of the same coffee liquid,
with one cup different from the other two, and the contestants can distinguish one
of the different coffees as soon as possible through their sensory experience and
experience, such as taste and smell. It is important to note that the contestants are
testing their ability to distinguish between different coffees rather than determining
the quality, origin, etc. of the coffee. There are 8 groups in each round, and the top
8 contestants with the highest accuracy and fastest speed will advance to the next
round, with the championship to be fought between the last four contestants left. It
should be noted that (when two or more contestants correctly identify the coffee
and have the same score) the contestant with the shortest completion time wins.
With close to 300 entries in just 30 minutes, the World Coffee Cupping Contest is a

battle of the palates for all!

HFMEFRUAE (WCTC) RRTIAINIHGR SR ErS B A RIERBIA RIHEZ S
FREYBENATEH =AM A — AR =AM, R ABRNMNR, HPE—HFE
nH:EJﬂJWfT B F A LABT R IR & R B ARG 1L 10 R RAY D HHHE S 1R ERIIIEE,
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%, TRES 8 MER, HEHRESMEERRAIE/ \LEFHER T —RILE, B%F
NFFREREE THOLEF AR, FRRBEIIR (SR SESHNSFIRFIERYT
BILHMEFE S #HEERT) SoRRTEIRERIIETFIRIE. AFNR 30 HHERE 300 ARY
BERESS, JLURHERNHRIARR 72 REHRAIIKRIEZ .
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ALL STAR COFFEE CHAMPION SHOW
& COFFEE DISCOVERY THEATER

All Star tHRMHEZERES & AINEILH

Organizer .
R . a sSINvEXpPo
FhEafM: ESEEERREERAT  informamarkes

All Star World Coffee Championship Show is organized by Shanghai UBM Sinoexpo,
the sole authorizer of the WCE Coffee Series in China, and features performances by
a panel of Chinese and world coffee champions. During the event, a number of
coffee champions will gather together and bring the world's leading coffee skills to
the show, allowing every audience to experience the charm of fine coffee up close
and personal. The Discovery Theater is a diversified event scenario that combines
coffee theory, skills teaching and product promotion to provide consumers with the
first lesson in fine coffee, In the Discovery Theater, every participant will be able to
come into close contact with the industry's top brands and first-line coffee
equipment, and through one hour of learning, they will gain an unprecedented

new understanding of fine coffee..

All Star tHFRMHEEERETSH WCE IHERYIFSHEE—RINT DisEEERRSERA
2%, FEEEERETERERNHEEL. Ea0HE, SUMBFBESTR—E, &
SR FRSCHIMIMEREREE, LB RER R R RMERE . KNS EES
MIHEEE. MEEHF. FmEEA—FRNSTUEINNR, A KEBRERAABNERIIHE
RENE R, ERUES, BUSSEEEBIESEM T IRRERS—EMENRE,
BE—/NNTES, BRI SRR B RIFIAIR.
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THE SECOND "NAMCHOW CUP" CHINESE
PASTRY INTERNATIONAL CHAMPIONSHIP
- EAST CHINA REGIONAL COMPETITION
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informa markets

Orgoniier lr,g.q é;i Guiding Unit
ey e AR e SSE(.
Joint organizations 2y amooenas SINREXPR

.\ IFCBCA

BREED:

The Chinese Pastry International Championship is centered on the inheritance and
innovation of traditional Chinese pastries, promoting Chinese culture while
combining intangible cultural heritage techniques with modern baking frends. The
first "Namchow Cup” International Chinese Pastry Championship brought together
representative teams from 70 leading baking brands nationwide and overseas.

Additionally, a judging panel comprised of 27 baking masters from around the

world gathered for this event. As the second Namchow Cup International Chinese
Pastry Championship approaches, the "first battle™ selection competition for the
East China region will take place from November 12-14, coinciding with the 2024
FHC Shanghai Global Food Exhibition. The judging panel includes numerous
infangible cultural heritage masters in traditional Chinese pastries, and contestants
hail fromm major baking chains in the East China region. The competition will
showcase a variety of creative pastries, blending aesthetic appeal with product
quality. Contestants will present their works at their booths, incorporating elements of

traditional Chinese culture intfo their narratives.

chtopt S EIR R R SR SO IR OES, SMATFESSIL, HEERRES
PAMEEEAREANERRn, $—F “BEN " PORSERRREE TRES
ERE 70 FATUEASRIERNEASE, FISCETRELRE S 27 Ik
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CO-LOCATED EVENTS
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ProWine
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International Trade Fair for
Wines & Spirits
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SNANGHAI

Salon du Chocolat E;BERIGR 1R

Salon du Chocolat Shanghai

ASIAFRESH

202400 F (L) EfnRERES

2024 China (Shanghai) International Fruit and

Vegetable Trade Fair

FiLR®

~— CHN GIFTEXPO —

20245248 EiBEMRLEEREBHGRE

RENEREER

2024 The 24th Shanghai International Gift
and Home Furnishings and Gift Box Food
and Customized Packaging Exhibition
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CHINA
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SHANGHAI INTERNATIONAL FRANCHISE EXPO

SFEF38[&E LiBEriEtinSERE =
The 38th Shanghai International
Franchise Exhibition

2024%+1MfE B E R R R m IR
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SHANGHAI INTERNATIONAL CANNED FOOD
AND RAW MATERIALS,MACHINERY AND

EQUIPMENT EXPO 2024
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Shanghai International Specialty
Coffee Exhibition

TKEIHARE
7 Major Concurrent
Exhibitions



Hospitality, Food and
Beverage Portfolio from
Informa Markets

RE=5ME
S EXEX

FinigtErRE AR E]
(Sinoexpo Informa Markets){Eid [E
TUSIINE Rk AAInforma Markets2 &g
815 R VIR E AR RACIRME,




Hospitality, Food and Beverage Portfolio

from Informa Markets
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FOOD & HOTEL

Indonesia
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FHI

FOOD & HOTEL
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Thailand

HOTEL & SHOP PLUS
Thailand

2025 - 20265 RIS

Food & Hotel Hanoi
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FHA Food & Beverage
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ProWine HongKong
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Food & Hotel Seoul
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HOTELEX Indonesia
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Food & Hotel Indonesia
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ENf2, FENNE

HOTELEX Thailand
FEEFEERER LGNS
202588H208 - 8A230
=E, 28

Hotel 8 Shop Plus Thailand
FEEEERPEVSEARGES
2025588208 - 88230
=EH, B8

=

FOOD & HOSPITALITY
THAILAND

HK

Restaurant - Bar - Caff

Naturals
-Organic
Asia

FHL

FOOD & HOSPITALITY
LATAM

e

FOOD & HOTEL

2% FH

FOOD & HOTEL

~z

FHA

FOOD & HOSPITALITY

ASIA

~z

e FHTD

FOOD, HOTEL & TOURISM

BALI

~a

eF

FOOD & HOSPITALITY

CHINA

Food & Hospitality
Thailand
FEEERFRRSTER
2025£8H208 - 8A23H
=E, 88

=

Restaurant, Bar & Café
Hong Kong
HEFEERE
TEMEARANEGES
2025¢F9821 - 9848
hE, FiE

Food & Hospitality LATAM
R TEMNERR & SESR
2025¢£9R108 - 98128
XE, BBPEEM, ERE

Americas Food & Beverage Show
& Conference

ZERRSINHE

2025¢E9F10H - 98128

EE., BFRAM, BERE

Food & Hotel Malaysia
BFATERRRSEER
2025898230 - 9826H
DA, HER

Food & Hotel Vietnam
HRERFRRSEER
2026££3H25H - 38272
g, BERETH

Food & Hospitality Asia
HEEFR R SEER
20265F4H21H - 48248
FnE

Food, Hotel & Tourism
Bali

BEERREE, |BRSBEER
2026£F4F28H - 43308
EfE. BES
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See you next YEAR
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THE 28" SHANGHAI GLOBAL FOOD TRADE SHOW
2025.11.12-14 isshEEE a0

Shanghai New Intemational Expo Centre (SNIEC), China
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Booth Sales M ukl COODGr 11!1

Tu,.Ith 21-3339 2132 LE ‘35 21-3339 7/7,-1
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