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Exhibition Overview

=it

170,000

Exhibition Scale
E=mEiR

2,500

Exhibitors
B

154,850

Visitors = NH
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Domestic Overseas
EN: 149,980 A &4 4,870A

30

Pavilions Come From
30 Countries and Regions
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The Layout

Time:Nov 8-10,2023 Venue:SNIEC

lEffiE

AHE): 2023F11H8H-108 #if: EsmEpmERHL  ERER: 170,000F 75K
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B Hua Mu Road

WAL

Visitor Entrance
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Visitor Entrance

oy 2%\ oF
xB Enfrance Hall
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Huamu Rd. Station
Metro Line 7
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Enfrance Hall N2
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a mAFAO : Shuttle Bus (Longyang Rd. Station) ¢ 3% Entrance Hall
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Visitor Entrance Longyang Rd. Station - Metro Line 2
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High-end Catering Supply Chain and Condiments
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Product Categories

REIRIR

Meat & Aquatic Products  Leisure Food Dairy Sweets & Chocolate
RIS K2 7K o NGEET #Lilan tHRMIF5E /]

Catering Supply Chain  condiments & Oil Coffee & Tea Bakery & Light Meals
& Row Material
BN R B M AR o Az AR DILEFNPAIYN BIBRE

Ten Sectors

10 R RIR

Bringing together global cuisine

LREER
Food Processing Prepared Dishes
& Packaging & Central Kitchen
BmilLkEI% s X R R[G5
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Part of Exhibitors

SR (a057)

REEACES: SH600073
k{6 &% j 15 m,.a

SHANGHAI MALING AQUARIUS CO_.LTD,

COFCO

. KINGD €M
v%é{%@ £ It &l D

W
)

GLOBAL HUB poming

I;)Yd g |l =F i J

Raygomgl®

G — e g ) A0 0K &
oo LIHOO'S

£
[ J |
[ J |
® [ B ]

OPREMXRNN R,
anH
'3 1 L AN |

/
- r»o BB » n el f
¥ e
s } v f‘:l
-l
[ % X \

1Hoday Mous 1504

L0



Exhibitors' Message

SRiE - REASS

LIHOO'S FIFIikiE

It is a great honor to participate in FHC, so that LIHOO" S
can present their latest achievements and expand their
business. As an industry event, the exhibition is highly
professional and gives us the opportunity to build
connection with more partners within the industry closely.
Through in-depth communication, we have understood the
market demand and trend, thanks to the empowerment of
FHC, so that we can better demonstrate the strength and
value of LIHOO'S. We look forward to working with FHC to
bring more experiences of tasty to consumers around the
world.

P.K Yu Vice General Manager of
LIHOO'S (Shanghai) Food Technology Co., Ltd

RR=ESIFHCESR, EHNMIKERUBRTREMAR, RS, ZEREATIES, T, WF 77
FA 15 B ZATIINFEZERBI =0 BADRNITM, Bl 1T T HiaHKMESE, RaFFHCIEEE, LIl 1BiritE
THMFRERSE M OME, HIRFSFHCASIEFILH, AEMOHZRE T RB ZRKKT,

MAMRE (58 BmiERARAT mEzEROEISEE T5%

p— N\

Yurun ’fR;E

We are very glad to bring two brands to participate in FHC this year,
whether it is the national brand Yurun for 30 years, or the Italian
brand Beretta for more than 200 years. We are old friends with FHC
and have witnessed the development and changes of the Chinese
meat markets together. For us, FHC is an excellent platform to
display brands and promote products. This exhibition brought a
huge number of new products that debuted on the markets, which
not only won the "Golden Apple" award of FHC's most innovative
product of the year, but also built partnership with many well-know
partners from domestic and overseas. In the future, we will continue
to participate in FHC for mutual benefit and follow the win-win
strategy to create a prosperous future.

Stephanie Xie, General Manager of Marketing
Department of China Yurun Food Group Limited.

BEEFW P mEZ5ILRFHC, ERE=TFHNERGERE, T2 ARFNEARF mFBeretta, ILITMFHCERRER K
T, —REINET PERGIST I A RN,

NEANME, FHCE— M EERTmESHNTmNEET S, WXESINTE T ZMEX=HE LB m, MYRIERTFHC
REFEFT M ¥R X, ANECRLGSRTRZENMIZHEGIRNANE, RRBIIFE—WBRENSE, BFHR, H
Bl

PERVIRMER TmEaLE HREE
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Exhibitors' Message

SRiE - REASS

EWEN EX

EWEN Food has cooperated with series of FHC for many years.
Thanks to FHC for providing a good communication platform, Ewen
Food has been honored to be the official sponsor of pasta and
Apollo rice for FHC China International Culinary Arts Competition
this year, and has also won the FHC Golden Apple Award - Preferred
Supplier of the Year, attracting many enthusiastic and interested
partners. In the future, we will continue to participate in series of
FHC and make progress together.

Roy Chen, General Manager of
Shanghai EWEN Foods Technology Co., Ltd

BEXEWENBMSFHCRIIRZGIEZE, RUIFHCARKIERREFI/DIEF G, SFEZMUNFHCHERERRIZARLFEER
HEERAME NIRRT XAREBNE, BN ERIAFHCE SRR --FEMERNE, Kl TRZABEEHENGIERAF, KKK
IR —WETFSS, SFHCRYIBEHEHD

EBRX B ERAT S8 RiE

Sanyuan =cEm

As a national dairy enterprise who was growing together with China,
Sanyuan thanks to FHC for providing an international and
professional platform. Here, we display Sanyuan's products and
services as a "professional dairy partner" to deepen communication
with professionals and customers from all over the world, broaden
mind and expand business. Sanyuan will continue to work with FHC
and look forward to providing quality and innovative products and
services to more and more global and local enterprises.

LihongFang, General Manager of Special Channel Business | B :
Unit of Beijing Sanyuan Food Co., Ltd. B || = sineips 8

arton el s hetd

TEASHMEHRAKNREAT, ZmR@mBSFHCIRENEREZ WIRTFa. BXE, HIIBTR=7FN "L Ik
N mAkiRss, SREHAIMPN LT ATUREFRNZR. HEAE. RS, —oRRESFHCET, BITNEZS
PR AR U BT Y - am A AR S5

ER=TRBmRNERAT "FRFEWIELE SO

MNASCX X4 ZE EKER

MNASCX has worked closely with FHC for many years, and here we
can share our high-quality dairy products with more industry
people and consumers. Next year, MNASCX will continue to
participate in FHC, keep learning and innovating, also provide
consumers with better products and services.

Longjiang Wang , Aishichenxi Dairy Products Import & Export Co., Ltd
XTEREBRSFHCEEGEZH, EXERBSBZTIATIHE

BENZHNNEmAAG M. BERTEREBRULUEFTFHC, ~
W= SIAEUHT, HERER MBI~ A RS,

=REEAGIBHEOBREAE] TIESE £ 0T
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International Pavilions
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International Pavilions

EinRH - BINREFH1S

Italy 2 RF

As a government agency, the Italian Trade Agency (ITA) is committed
to strengthening and enhancing Sino-Italian economic and trade
relations. ITA has been organizing the Italian pavilion at FHC for more
than 20 years. The event serves as a remarkable platform for
fostering connections, promoting Italian gastronomic excellence, and
showcasing our nation's rich culinary heritage. The collaborative
environment and networking opportunities provided by FHC have
significantly contributed to our fruitful engagement with industry
professionals, enthusiasts, and prospective partners.

Italian Trade Agency Shanghai Office

TERN—DBUNILE, BEARFIAZE(TAR T MEIEHPELRAXR
202 EXK, ITA—EEFHCALR S RAIE, ZOash e AR,
BEATZER, BEREMERFEHREESRZE T —MFNBTa,
FHCRMBIMBMEN TR AT ST T AL, EREWEN
BRI BT T E RSk,
BAMNINAE ZE A= EEARL

Korea &[E

FHC has provided a platform for the global expansion of Korean
food companies that have been unable to go abroad since COVID-19.
All Korean companies have returned home, pledging to participate
again next year. Many thanks to FHC and Informa Markets for this
invaluable opportunity.

Yongsun Joo | Manager of Shanghai Office
KOTRA(Korea Trade-Investment Promotion Agency)

“FHCA R ARG A E L ET JHFE R MRy 2 3K 5K
RETFa. #HEBLS9EE, KERAFESM. IFERSFHCH
Informa Markets(RE2EHEH) REXPMERHN=. 7

Yongsun Joo | L8 E A EIE
KOTRAFEE A Z I A HRH A1t

Turkiye

It was great being back to FHC with over 20 companies from Turkiye.
The three days of the show were extremely busy and our companies
were able to re-connect with their previous business partners and
meet new ones! We are already planning on a even larger presence in
2024 and look forward in showcasing our best F&B products to key
buyers from all over China next year.

Mustafa Hasdal - Selten Uluslararasi Fuar ve Aks Tic Ltd Sti
Tlrkiye pavilion organiser

S5RBTHHEN20ZK A —REEZEIFHCARAE T, —XKNERIFE
L, BAINABRRES UREL I FEREKSR, HSIRFISIENR
FEIRMTEL T XTE2024F KRR, HHGERERRE R ESM
N ERLFERIHA R R @& ko

Mustafa Hasdal - Selten Uluslararasi Fuar ve Aks Tic Ltd Sti
TEHEEIEAHLN

1Hoday Mous 1504

L 1



Visitors Analysis

VAR it

Audience Growth
AR IS K2 =

154,850
1300214
43.8%
133,751 127,454
87.025
20194 20204 20214 20234

Note: In 2023, professional buyers increased by 43.8% compared to 2021, and the proportion of the highest
number of viewers increased by 15.77% compared to 2019

A 2023F T SERIR2021151K43.8%, 3R2019F=ZSMARAIRELHIIEK15.77%

The Main Purpose of The Audience

AR E BN EB Y

Seeking for Franchise Agents
SENIEZ e

Evaluate The Feasibility of Participation

Watch Professional Events
MEEWZFES

HESRIAITIE Participate in Industry Forums
ST eIz
Others
Hth
23% Purchase/Place Orders
Find Suppliers
KW/ B/ I
Personal Interests 12%
and Hobbies
PAHBELT
Find New Products 15%
FHH T o 20% Keep Updated with
Market Trends
7RI E

18%

Strengthen Contact with Suppliers/Partners
INE S R E /A BIER R
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Visitors Analysis

VAR it

TOP 10 Professional Audience Main Business Type
AL AR ER | 55K E

Importer/General Agent
H O/ SRR

Distributors
2B/ DEE

Supermarkets
_ Convenience Stores
Retail Stores/ E-commerce

AR BB I/ B /B
Western Restaurant

Light Meal Shop
PRETRIRENS

Cafe/Coffee Shop
DNPAESE /N AR

Chinese Restaurant
hET

Tea & Beverage Stores
ea Room

RINE/RE

~ Bakery/ Cake Shop
Pizza Shop/ Pastry Shop

H B S/ G5/ LUR= IS /FE RS

Manufacturer/Producer
Source Factory

SR/ BRI

Ice Cream Shop
Chocolate Shop/Dessert Shop

IKEURIE [T552 7115 /B aals

Service Provider

RS HNE

Others
Hith

1.22%

13.63%

12.77%

9.79%

9.27%

8.86%

8.05%

6.68%

5.35%

4.12%

3.21%

17.05%
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Visitors Analysis

VAR it

TOP 10 Domestic Visitor Distribution - Chinese Mainland

PRI IR AR

40.00%

35.00%

30.00%

25.00%

20.00%

15.00%

10.00%

5.00%

0.00%

Top 10 Overseas and China Hong Kong, China Macao and China Taiwan Audiences

16.00%

14.00%

12.00%

10.00%

8.00%

6.00%

4.00%

2.00%

0.00%

FERIRH DN

=PISE

55 5 3 X AR
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The Medias

TrdIn

Domestic Medias

aamm - Tl Qunw JHAY NOmw g SEE

& wR

(NE W Ac-dk  esmnzs Fbp

RoLt 2] ol

Yarel anad [GE PSR ©ADesn @)Atman w RenE

=72 FOOD SAFETY

-
b ks &’

(o ieEraen  Gnasm) A A4A () Lizox KB

FoodEx360..om

Chinese Cansme

© A0 9N S Ra W0 LEYR RAew ope woon 199 rw

@ ﬁﬁﬂt’ C HENAND \( TRKHM
uuuuuuuuu "m = t\o M“ ’ re{

.i’n"’:ﬁ"‘o" .

Sz 6 gk T s [ EX L
®esca  iliRERENZ  |anm PRNewswire % H vesh(ake

Ssrm ERAA SN gmraram

Com 'i“i’@ft ) 28

—% e
mad
- [} 1

International Medias

ALY STIR AfES /8« Travelfour

CHDOT

PN, Food Matiers ASHTON [} iy 74 scoairocrs SUPPER

1Hoday Moys 1s04

Gl



Media Promotion

Umil - T

Exhibition Search and Exposure

REEXFHIBI LS
112+

Search and exposure of each channel: 100 million +
BRERERENEIE: 12+

Official Media

ERLRIR

( )
’ X Waw e
20 + 02IFNMHABE-0H, M +AMFHCLREF
é 2 . . . ERERTINPEGINGORNED.,
WeChat™ Official Accounts: 200,000 + views 00008 ARANR. TE0ROREL. 3
/A%k% |%—J .152’2%2075_'_ WEBSN20+ MEFRNRUBLE,

1573+

Omni-Channel promotion of
“Weibo” “Zhihu” “Toutiao” :150,000 +

ME, MF. SHXFERE: 155+

Social Media

L 3ZURAR
547+

- J

“Tiktok” :Topped the "Shanghai List" TOP1 e p
5.47 million people watching x :mt,.h
B %8 LS TOPL, S4TAAEE e

4475+

“RED” :The topic was viewed about 440,000 times

{ QEE== o)
HERizs L8l tlERE

U E#2IZFHC LB ERE @

S IS—-ERESLR @
O EFENEARBETIFPARBEA 977
s BRXAR—LPOERELREE sk

14 - i35 '
Eil Jfggﬁ g

ELBN—EEREE! FXK
ROAMKITET

0 £ i Paclo

r
\_

TONER T AEFRUNNEMOIHCE

HERw
AN, ESENRARRLMmRNENTENE2
I, BRGSMRATSRAERMTERAR

4RE, OANGEE. SRIAFIHEN

INT 5 JEIN S ELN44 /R
RFEE. REES BASHESRAEERAT
REESHUON YRS . Senrny
‘-.‘

Database from Whole Industry

1T S
1003+

Database from whole industry: 1 million+
Covering professional visitors from Food, Hotel,

PRRQOERNIa NG - naRe!

G

Cooperated Media

S1EIRIK
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10073+

Cooperated Media:1 million + views
BIEREIREEE: 1005+

Catering and Lifestyle

1T EEE - 1005+
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INTERNATIONAL

EVENTS
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2023 FHC Golden Apple Award
2023FHCEFERE

2023 FHC Golden Apple Awards continue to present brand highlights, product features, quality traceability
and innovation, as well as the style and outstanding contributions of the creative characters in the food and
beverage industry... This year's award has a total of three awards: Preferred Supplier Product of the Year
award, the Most brand Influence award and the Best Ingenuity Award of the year. After comprehensive
consideration of brand story, product perception, product traceability and work appreciation, a total of 60

brands and individuals won the award.

2023 FHC £ ERRMUE 2N mEER. FmiF8. miha
MRAFRCIHET, UNEBRERTTILE O AYHIX A
SR BT AN BER IO RIS E FE RN B m
R, AmEENE KRN EE & ER O KRIARKI,

B RARME. FREE. FRIRNERRETN Jﬁv =
EHITEOERE, ARSI AREHEE, ek b

——sintexpt @

‘fw!"mm H-TTUBFHC L BHHIERE

HINA  THE 26™ SHANGHAI GLOBAL FOOD TRADE SHOW

LTONY T
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Supplier of The Year Award

F B OiE B NE KR

Namchow Food Group

Shanghai Ewenfoods Technology Co.,Ltd.
Shanghai Yifu Food Co., Ltd.

Snowvalley Agriculture Group

Jiangsu Toword Food Co.,Ltd.

Shanghai Rong Mai Yi Tong Industrial Co., Ltd.

Comfortly Food(Qingdao)Co., Ltd.
Guangdong Mida 's Food Technology Co.,Ltd
Guangzhou Kingland Bio-Technology Co.,Ltd
Pita Pocket

Inner Mongolia Shu Du Kai Da Food Co.,Ltd
Custom Culinary

Shanghai DZ Trading Co.,Ltd

Henan Aluminium Corporation

DORO FOOD

PANDA DAIRY CORPORATION

Shanghai JAC International Trading Co.,Ltd
BIANCO ASIA LTD.

Heyi Agricultural Development Group Co.,Ltd
Zhejiang Tiansheng Ecological Food Co.,Ltd
Hebei Runma Food Supply Chain Co., Ltd.
Shanghai Chu Dao Food Co.,Ltd.

/
/
/

EAEmER
EFEEXEmEHRER AT
EE5—TREmBEAT

FER IV EFARIDE R AE]

AT ESRmBREAE
EemEmETKIBREAT

ZREBm (F5) BRAFE

TR ZEmEHRERAE

[TINEREEEYREREGRAE

gy

NRLZHNABRmBERAE

Bl IR EF®

EETFERZERAE

AEEABFMEERAE

relE R RN B IRAE
EBMEZERZBRAE
KLZFRILMERAE
M—ARI ZEREFFRAE
ANIRZEESBEmBRAT
AAGEAE R MmN EE R AT
EBERmMBRATE
M RM R ERERBRAT
FREEER I\ BRAE

SEUBERERTHSRSERAT

_ FHC B-+HBFHCIBFHERE

£HINA THE 26™ SHANGHAI GLOBAL FOOD TRADE SHOW

2023 FHC Golden Apple Award
2023FHCEFERIE
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The Most Innovative Product of The Year Award

EEFEREGIM~mAXR

Canned Branch of Shanghaimaling Aquarius Co.,Ltd. b= /=Y N D N
Hormel (China) Investment Co.,Ltd AER (FE) BEEREAE (1)3
AISHICHENXI Dairy Products Import & Export Co., Ltd. ZRRERAF mHE L OBRAE o
Mondeléz China (T ARRES 4
Beijing Sanyuan Foods Co., Ltd. ItR=TTRmKRNBERAT g
Jiangsu Yurun Meat Food Co., Ltd. IAMEREmERAE o
Live Local Think Global FIFIRE (L38) BRRRERAT 3
Hela Spice (Jinan) Co., Ltd. BREXER(GTE)BRAE &
Otafuku Foods(Qingdao) Co.,Ltd AZEER (§8) BREAT
Guangdong ZNG Food Co., Ltd. T REFEEmMBRATE
Yihai Kerry Foodstuffs Marketing Co., Ltd meRERmaRaRAF
AMOS Food Group TZZBm&EH
Shanghai Xiang Run International Trade Co., Ltd EERAEMRRZBRAT
Ocean Spray fLErhEdsam (L8) BRAE
Hangzhou Weinian Brand Management Co.,Ltd NS mEEERRAS
JASBLU COFFEE EM0MEE (L8) BRERAE
Qingdao Wolong Food Co.,Ltd BRAEERRDBEAT
Beijing Vandergeeten Trade & Commerce Co., Ltd ItRAZEEHRAGRELRE]
Rich's Bakery Products (Tianjin) Co., Ltd. mtiErTm (Ki2) BREAE
/ FERBERBRAT
Li Xing Group Co., Ltd. HERBRAT
/ BiEsE (T FR) EBWERAT
Guangdong GiaCat Food Co., Ltd [ ASREmRDEREAT
Tianjin Yishili Paper Products Co., Ltd KEZGENRAHmBRAF
Sinocan Foods(Zhangzhou)Co., Ltd hERm (EMN) BEAE
/ ZHBENLZNRRURHERAE
/ R aBaRVERREAST
A La Carte (HK) Limited /
Best Ingenuity of The Year Award
FEREEIDL XX
N
R R duardo Vargas FEBEMET X <
FERESTFRID ZMmER FERERRID B
FEREERSEH Eric ONG R B R LR Dr.Rick Stephen
FERETERSEH Rossi WEI

2023 FHC Golden Apple Award
2023FHCEFEREE




2023 FHC China International Pastry and
Bakery Competition

2023FHCH[E E fnEH ao kit S L 28

Organizer

L R _ sindexpd
FHEA EEEENEITINE LB EERERBRAA mformamarﬂts
Endorsed By Cooperative Media esﬁ“@kcﬁ
INENG: EREIMERSs  LEE mse STEIRIA: y

2023 FHC China International Pastry and Bakery Competition is a personal competition subordinate to
China international Culinary Art Competition and focusing on dessert and baking. This year's baking
and dessert competition focuses more on the category of being friendly to the people, while simple
events can highlight the contestants' basic skills, creativity, and ability to improve and upgrade. Swiss
rolls and pound cakes, made by Shuffley, and chocolate lava cakes have all been popular basic styles
in desserts in recent years. How to make them unique and unique depends on the players'

performance.

2023FHCHEEIREHmIE Lt BEERETHFEE R T Z AR LT B T F T A BIE A DAL, S F~
JEEH ML FEIE, BIMREFRRNES, BERENIE RERESEEFHERINACNSE UL BRI In
ITHEMEBER. 87XE. IDRIBeEREE I m/ERAT B, WEEEIERELS, RIN—%, A
prins o (] P g 2T

l 0 Competition Items 3 8 Professional Judges
LbZEINE ZAFE

l 72 tcbo?%%%ants l 9 ;Ij;%;c\i%\ants

Gold Winner List

ERXRIAKBH

o TERFE - BT I8

o EEIIRTE - IAHIME BFB. BN

o BB MR - MI7EIE =

o SRS - WHEIE =H, R, DB, L. E=

<+ IR B EER - TUHHIE L. . BR

» BEIEEE - BT . B

» HEMERET - MIFHENRT BN, . R, RET. THE
< ENEERE - RIT oxRE. H

o BFIEE - PUAHIME Bk

International Events HtER5ELN

1Hoday Mous 1504

LC



Competition Committee and Judges

=SS H=FIHE

The 24" China International Culinary Arts Competition Organizing Committee % 24 j§ FHC hFEEFRFITZ AL BRETS

#il = Benny Dong H P Louie Ye BRES Jacqueline Qiu : Eric Ong

L1 Ed; RATER RITER ROTER ERRER

o B
\\'\‘\ v -3
#E P Yuzhong Zhang 1% Edward Zhong
BERER BERBE B

1)

-

Car Rudolf Muller Ann Brown

Rick Stephen
Chairman Member Member Member Member
Australia USA Luxembourg Hong Kong SAR China Scotland

-

Simon Smotkowicz Hossam El Din Soliman Sven Erik Renaa

Member Member Member

Dennis Rafn
Member Member
Denmark Germany Canada Egypt Norway

Judge Panel ##|H]

# o
&
e -

;
Singapare Pastry Alliance L RHTEE J Hotel L) EIRNSIGESARAE PHENEASHRAT LRIAFIRTERE M) |EEMNAXESHER T8 (CEREXHRAS
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The 24th FHC China International
Culinary Arts Competition
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FHC China International Culinary Arts Competition is only endorsed by the World Association of Chefs'
Societies (WACS) A-level international culinary competition. This competition has been successfully held at
FHC Shanghai Global Food Trade Show for 23 times. Its purpose is to cultivate young chefs and strengthen
the development of Chinese & Western food. This also means that this competition has become a highly
valuable international culinary competition.
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Gold with Distinction & Gold Winner List
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The 24™ China International Culinary Arts Competition Organizing Commitiee % 24 [F FHC th[E E FZF T
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Competition Committee and Judges
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Muller Andreas

WorldChefs Wild Dining Astons F&B Specialities Pte Ltd  Club Master Chefs JK Gourmet Partners Schlick International SENZ R Emirates Catering
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Brand Development/Culinary  Founding President Chef Consultant
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CEOQO owner and Chef
Q E-g
RN S = e BN EREE IR NE SHEmERT ERENRD AL WS AT Chef Studio by Eddy SRA—%TEEE F R EE
#¥ ERSEEN Efi& B FEA Chairman FREHE & WIEFSY mETHEH

§9.

CHIN YIN TEIK

{33 Kenny Fu N
WHRNERFREFR MBI HMAE  BVLGARI HOTEL SHANGHAI E273 16! LaNs 3 MEEE  WEV-ZUC PESMAAE  RSMEE L YR WETAES
I 28 EXECUTIVE CHEF HENREEDN TEEH REXRGTH BA2ERREEE s SpfivitES )
xR 5E Eddie Chen Q Jeonghag Kim Carlos Sdomayor Oscar Zeng 85N
0 W R A =ZERM LT sRARALT FLEREBEE President of Korea LA JOIE High Yaki Group NRFREFER N WEE L NEE
ERHZRERNSETE =MW TeOE AMER oReH Chefs Association Executive Chef Executive Chef BEGESTREN Sr.Sous Chef
’c %
l-\‘J.
RETHRE
W0E Sumerians [BFE LRAIRERE SATS ChinaCo., Ltd  KEHFRHHRMANXET
HRWmEER Chef de cuisine RTREHERAE TREN
Innovation Chef

International Events HtER5ELN

1Hoday Mous 1504

LC



Sponsors
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2023 FHC Shanghai International
Culinary Championship

2023 FHC L BEPnE ZiRilinEE
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2023 FHC Shanghai International Culinary Championship is an team competition for chefs. This competition

has invited a total of 4 teams from China, Korea, Australia and Italy. The participating team is required to cook
a set meal banquet for 12 people within a limited time. The winning team will be awarded the 2023 FHC

Shanghai International Culinary Championship trophy.

FHC EBEFREZIRTEE— AR T L EIMREIARIEER, NEFEEBIE T 4 BN, 23REFE. &
E. BARATMEAN, SEFMNLEFEZ2ERNAZE 12 ANEEE R,

4 Competition Teams 1 0 Professional Judges From WACS
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CHINA
11 FHC SHAN"HM INTERNATIONAL
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Competition Committee and Judges
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WorldChefs Culinary Comitiee t S HITRSLBBLEELRA

Rick Stephen Gilles Renusson Carlo Sauber Rudolf Muller Ann Brown
Chairman Member Member Member Member
Australia Luxembourg Hong Kong SAR China Scotland
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Member Member
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Denmark Germany Canada Egypt Norway
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South Korea
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Australia Australia
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The 115t Shanghai Fashion Drinks
Competition-Shanghai Division
sa1— @ LB E bniE#iih i 6o
BIRHHEXRSE LB XE

Organizer .
sSINdexpd
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il
Co-Sponsored O o,
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In this year, the 11t Shanghai Fashion Drinks Ccompetition once again presented a professional and
participatory high-level industry event for exhibitors, judges, contestants and professional visitors at the FHC
Shanghai on November 8-10,2023. With an increasingly strong professional background and exciting on-site
challenges, the Fashion Drinks Ccompetition influences and drives the beverage [ndustry in its own unigue

form.
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"Namchow Cup" Chinese Pastry
International Championship

BTG Rk S E TR TR R

Organizer

FHEMA: BRIl AR

Guiding Unit
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&

Co-Sponsored
BXEED: EFREEEIEE
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informa markets

The "Namchow Cup" Chinese Pastry International Championship is a pioneering Chinese pastry internationa

[ competition initiated by the A.C.B.A in 2023. By setting up five competition contents including Mid-Autumn M
ooncake, Chinese Tea Cake, walnut cake,Chinese Pastry with Local Characteristics, Chinese and Western C
raftsmanship Innovation in Chinese Style, we aim to stimulate more excellent works to feed back the pastry m
arket,promote the reserve of pastry skilled talents, and promote the future development of the industry.The Fi
nal will gather national and international talents in Chinese pastry technology to compete on the same stag

el It will help the Chinese to inherit the traditional food culture and promote the exchange and innovation of t

raditional pastry from all over the world.
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"Namchow Cup" Chinese Pastry
International Championship

BB RS EIR R E R R

Organizer ﬁ% Guiding unit
FhEf: fElElAS |aw feema: hEFVESS @

Co-Sponsored .
BETN: ERERMEES Ol FeBcA | DEBEERRRARAS SINSEXPY

[k
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Winner List

AT H

Champion X7t KEFRZARAR
Runner-up 28R FZAUEREA
Third-place ¥R1¢ BIRRARP
Forth-place 0% O3k FEILTBH Bakery
Oren cake HousefX & BA

Fifh-place EH& ERFEARR
Sixth-place 7% JEREEITARBA
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Eighth-place )\ % ZARARRN
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2024 China Coffee Roasting
Championship——Shanghai Division

2024 1R M0HEREYS K ER
N [E X%tk 8y BLER

Organizer . Co-Sponsored
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Authorized unit
AL World Coffee Events

The world coffee roasting championship (WCRC) is a professional coffee competition sponsored by the world
coffee and World Cup Organising Committee WCE (World Coffee Events) based on the promotion of boutique
coffee and opened for the first time in France in 2013. In 2015, wcrc was introduced into China for the first time,
and was held again at Hotelex Guangzhou 2015. This competition is divided into three parts: the grading of
raw coffee beans, setting the optimal baking curve of specified coffee beans, and cup testing of the quality of
coffee beans roasted products, which is a comprehensive assessment of the professional quality and ability of

roasters.

R IEAFE (World Coffee Roasting Championship, &# “WCRC” ) @EEMIMEHIEIRFZIRUKBIES,

2016 FFH EEEEERNERBRARZE World Coffee Events NS NZENHEKIEIRER, HINMFEED =R
R MIMEE Z BUITR. I EISE MM 2 AV a UL IS ERZL MO 2 BB mBYmma, EXTRIEIMEE W R
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Winner List
KRG H

@ 202415 R UHMEYE X SREE SRR LG S RE

2024 CHINA COFFEE ROASTING CHAMPIONSHIP-SHANGHAI DIV|SION
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2024 China Barista Championship
Shanghai Division

2024 R MHEHKE
PEXiERESE — iR XE

Organizer . Cous .
A —  sInRdexpd ponsore
DR LESEERREARAT ol BATN: SBEEIAS '%

Authorized unit
A B {I: World Coffee Events

2003 World Barista Championship has been held in China for over 17 years since its introduction, with over 200
contestants registering to participate in the competition each season every year. Contestants are required to
make 12 cups of drinks within 15 minutes, including Creative Coffee, Milk Coffee, and Espresso. The
competition invited wellknown professional judges from the industry to conduct evaluations. The judges will
rate the taste, cleanliness, creativity, service skills, and overall performance which is coffee brewed by the
barista within the specified time frame in terms of equipment use, coffee bean blending, coffee making

techniques, taste and appearance of the coffee product, and creativity of the creative coffee.
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EFFEE 15 oFARME 12 MG, o3I eIEIMEE FIEELIR e, REFERIE 7 R 2T P&
1TE, PERMIRERZA. MEFZROSHES. SIEMIMNERYEIS. WIMEA @B ORI INE. SIS RE S
FE, XTUIEEMENERS B NERI LRI OR. T/RE. te/]. RSHEEMBARILLIT D

- =
Winner List HE- EBHBE ®)| = 202418 55
ﬁ Hy g g - SHANGHAI DIVISION 202418 BIEHA BREERIER- B BE 2024 CHINA BARIS
* PR - JO28 CHINA BANISTA CHAMPIONSHIPD - SHANLCMAL DIVISION - s
WO o W ' ' s (s
- A .0 &H e W
‘ BRI gtae ‘m” e Ouu
e @ Hawo Q v HARIO CM =
g (K0 Oww, # I Gms em )%
2. e W tw e B o 1
e ""f L] - mame  see
o f’ Sl n
¥ ‘ ¥
‘,Y" 4

International Events HtER5ELN

1Hoday MoUSs 1s0d

A%



Sponsors
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The 4th National Contract Catering Competition

BMEEEREEXE

Organizer Co-organizer
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Jointly Organizers

RN . EEEEEREERAT
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Support Institutions
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The China Cuisine Association has decided to hold the 4% National Meal Service Competition in
Shanghai in November 2023, comprehensively improving the high-quality service capabilities of meal
service enterprises. The competition is a team competition, with each team consisting of one team

leader and two chefs. The competition offers special gold, gold, silver, and bronze awards.
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FHC Business Matchmaking

FHC BRI

Organizer

THEM: DEFREERERIARARE. LEBE

The organizer of FHC Shanghai Global Food Show carefully launched the FHC Business Matchmaking during

this year's exhibition, based on the exhibition as a platform, to expand the upstream and downstream supply

and demand of the industrial chain. It aims to create more efficient resource exchange opportunities for both

supply and demand sides of the industry, expand market demand for exhibitors to enhance exposure, and

help purchasing enterprises to create better exhibition experience, so as to promote the flow of market

resources and information, and play the platform effect of professional trade exhibitions.
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Interaction -Innovation - Best Practice —
Catering & Chef Industry Conference of FHC 2023
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Organizer Media Partners
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Catering & Chef Industry Conference of FHC 2023 aims to show the fantastic ingredients and best practice in
catering industry, also strengthen the connection of consumers. It broke through the boundaries of
traditional industry forums and combined the resources in catering industry. Innovative topics for the dairy,

meat and catering industries have been created to gain new insights.
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Sustainable Food Design
| Shanghai International Food Design Conference
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The main theme of this year's conference is sustainable food design, aiming to guide the public's attention to
the green, symbiotic, and naturally improving future food cycle ecology in the food industry, and stimulate
diverse thinking and reshape the concept of future sustainability. As a multi-dimensional international food
design platform that leads, innovates, engages in dialogue, and inspires inspiration, we look forward to
sharing forward-looking perspectives and world knowledge on the sustainable food design ecosystem with
all industry professionals and friends who are passionate about food design. We aim to build a new
perspective, stimulate innovative energy, explore future trends, and help shape a sustainable and natural

food society in a more meaningful way!
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Food Attraction of Discovery
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In the food and beverage industry, whether it is well-known old brands or new brands that have sprung up
like mushrooms, the Chinese food industry has been unleashing strong innovation in recent years. Domestic
brands are increasingly reflecting the cultural confidence of the new generation of Chinese people. New
consumers, new groups, new demands, new channels, beauty in the market, preemption of users' minds,
building consumers' "visual cognition', and innovative design can reshape brand strength. How can design
effectively convey the characteristics and personality of a product? And how can marketing oriented

packaging stand out from the dazzling array of products?
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The Second China Catering BOSS Conference
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The second China Catering BOSS Conference, with the theme of "The Growers', invited more than 20 catering
giants including Xibei, Nan Cheng Xiang, Ning Ji, Ziguangyuan, Chen Xiang Gui, Lan Xiang Zi, Xi Jie Zha Chuan,
and Nowwa Coffee to conduct in-depth discussions and sharing on the three major sectors of chain catering,
high-end catering, and local catering. We worked together with catering professionals to learn the path of
growth, seize opportunities to meet challenges, and accelerate the promotion of the catering industry from
all directions and perspectives Full chain transformation. In addition, the organizers also set up a Michelin

Star Chef Dinner and a Top 10 Award Ceremony to learn from the growers together!
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The Second China Catering BOSS Conference
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Organizer
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2023 Chaser Conference and
FHC Leisure Food Forum
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Organizer
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Orioles fly and grass grow, all things grow. On November 9th, the 2023 Chaser Conference and FHC Leisure
Food Forum were successfully held at the 26th FHC Shanghai Global Food Trade Show. At the meeting,
dozens of corporate executives, including Shi Xun, a director and deputy general manager of HAOXIANGNI
HEALTH FOOD, Shen Yueren, founder of Taste Matters, Zhang Zhou, managing director of Befor Capital, Yao
Bingyang, CEO of Luo BaWang, and Wang Lu, founder of Luwei Juexing, delivered speeches one after another.
They shared their thoughts and strategies in practice regarding the current consumer environment, industry

challenges, and new business volume, among other market concerns.
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2023 Chaser Conference and
FHC Leisure Food Forum

20231 BN EAXAEBFHCINT 8 mItis

Organizer
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The 4t China Takeaway Industry Conference
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Organizer
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Co-organizer
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"2023 The 4th China Food Delivery Industry Development Conference" was held in Shanghai on November 8.

The conference was jointly organized by Hong Qi Group and Shanghai Bohua International Exhibition Co., LTD.,

and co-organized by Xinyaxuan Group, Huding Supply Chain, Jiusui Packaging Materials and Zheng New
Forest Planning Industry Fund, focusing on the development trend and cooperation opportunities of food
delivery industry. The meeting invited top restaurant owners and industry partners from across the country to
participate in the meeting to discuss the future of the take-out industry, help restaurant owners make larger
orders and precipitate customer assets. Thousand forum + 200,000 visitors to the exhibition catering +

takeaway industry award ceremony, luxury content should not be missed!
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The 4t China Takeaway Industry Conference
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Organizer
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The 18t China Catering Innovation and
Entrepreneurship Forum

F18EPEEIXNENLIR

Organizer
THEN: BIR. EBEEEFREERAT

Co-organizer
SERL: Bt S5 1L ek, B, S8R, A=REH

H

In order to stand out in the industry, understanding traffic operation and brand marketing has become an
essential skill. Learn to adapt to the new media ecology, through reasonable marketing strategies and
creativity, dig and drain explosive products, in order to break through the bottleneck in the market to grab
customers. On November 9, 2023, "Catering Industry"” new media and Shanghai Bohua will hold the "traffic -
upgrade" 18t China Catering Double Innovation Forum at the Shanghai New International Expo Center, and
the conference will invite more than 15 founders of phenomenon catering brands to share traffic and new

media marketing.
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The 18t China Catering Innovation and
Entrepreneurship Forum
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Organizer
TN BISR. EeEEEIFROERAT

Co-organizer
SERL Bt S5 L ek, B, &R, A=EH

X

The 18th China Catering Innovation and Enfrepreneurship Forum $18EPER AN SR

LSRN fn kRS W+ /5 ¥ FREFNREN
A A BE A fisA aoh¥ i 2A EaEaEA

-
-
-_—

. ExH _
FERPE X N RIF A E P TS ERI N A E
HE R R A HatlEA BEA fimA StleA tlsEA

123 7 MeE WK E ERRE
A EREaisA

et L ASPERY
SIS A dnR@ A A

| £ S8 VNS SETRIR ALK PEK=AES I TWHE hERAEVP
SIS A \A 45 A SRS AR RAMLEHE

| C EGR
ATM CAPITAL EiHE I REFRE
IS EUA EERAEA

Forum and Seminar ifiGEIERiTE

9000 0 OC¢r

1Hoday Moys 1s04

LG



Promotion Conference for the Double Brand

"Haowei Shandong" Entering Shanghai——Shandong

Healthy Meat and Shandong Prefabricated Dishes
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In order to better showcase the development level and advantages of Shandong's prefabricated vegetable
industry, promote communication and cooperation between high-quality prefabricated vegetable and
agricultural and sideline product enterprises in Shandong and their domestic and foreign counterparts,
connect the supply chain, and promote the integrated development of industrial clusters, jointly hosted by
Shandong Provincial Department of Agriculture and Rural Affairs, Shandong Provincial Bureau of Animal
Husbandry and Veterinary Medicine, and Shandong Commercial Group Co., Ltd., Shandong Prefabricated
Vegetable Industry Federation The "Good Taste Shandong" dual brand promotion event jointly organized by
the Shandong Health Meat Industry Federation is scheduled to be held on November 8, 2023 at the Shanghai

New International Expo Center.
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The 15t Catering New Retail
Industry Conference And The 4t New
Catering Industry Conference Parallel Forum
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Organizer
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With the rapid rise of the new retail industry, traditional retail to digital, intelligent transformation,
prefabricated dishes are also on the new retail, two-way to the new "food" generation of catering. Co-
sponsored by China New Catering Industry Alliance and Shanghai Bohua, the " 1 st Catering New Retail
Industry Conference and the 4t Parallel Forum of New Catering Industry Conference" invited the founders of
prefabricated new retail industry, prefabricated food brands, new catering brands and industry experts to
discuss the current situation and future development trend of China's new retail industry, bringing a

wonderful ideological feast for the majority of participants!
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The First Catering New Refail Industry ConferenceAnd The Fourth New Catering Industry Conference Parallel Forum
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2023The 4t New Catering
Industry Conference
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Organizer
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Understand marketing, grasp the flow, has become the current catering people to seize the opportunity to
break through the only way. Where is the future direction of the wind, where is the traffic, by China new
catering industry Alliance, Shanghai Bohua co-sponsored "Listen to the wind, traffic said"” the fourth new
catering industry conference "invited the founder of the new catering head brand, a number of industry big
coffee, catering network celebrity talent gathered together, multi-perspective interpretation of catering traffic

growth secrets, for catering people to explore the traffic password to bring new solutions.
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The 3 China Prepared Food Industry
Innovation and Development Conference
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Organizer
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This conference focused on the high-quality development of the prepared dish industry, and focused on exp-
loring the lifestyle practice of prepared dish + scene, especially the combination of Chinese food culture and
product consumption under the New Year's Eve dinner scene. Huifa, Delis, Weizhixiang, New Hope, Zhengda,
Zhenwei Xiao Mei Yuan, Jinling Hotel and other more than 20 brands displayed special food themed on the
New Year's Eve dinner. At the same time, the conference also established the China Prepared Food Industrial
Park Alliance, and would promote P500+ activities across the country, that is, the construction of more than

500 industrial park nodes composed of prefabricated vegetable industrial park network.
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The 3 China Prepared Food Industry
Innovation and Development Conference
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Organizer
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The 3 China Prepared Food Industry Innovation and Development Conference
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2023 China Business Franchise Summit
2023 EBEUISFITFESIES
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Organizer
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2023 China Business Franchise Summit: Seek opportunities, gain increment -- Join Investment Outlook
Forum is jointly organized by Shanghai Chain Management Association, Shanghai Bohua International
Exhibition Co., LTD and Shanghai Ibison Exhibition Co., LTD. Invited authoritative association leaders,
"Entrepreneurship Chinese', well-known brand representatives, Big deer Capital and franchise KOL on behalf
of the industry, brands, media, investors, etc. to the full format, diversification and international pattern and
vision, to share and explore the chain brand innovation and development of the peak event, with the collision

of wisdom of all parties, leading the future of the chain industry.
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Shanghai International Franchise EXPO
2023 EEFEERES
——NNEAIR B R EIRIE

Organizer

THEA EEENEENR. DEEEEGREARAE
BRI =EERAT

Co-organizer
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Shanghai International Franchise EXPO 2023FE B IS FEElRE —MBER S RELIR
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Content E-commerce Growth Conference

PN ABEEIER XS LBl

Organizer

TR BiEE, EEEEEIRERNERAE

On November 8th, the chan mama Content E-commerce Growth Conference Shanghai Station is about to
invite digital industry experts to focus on the industry ecology, help brands improve efficiency and break the
trend, empower brands to accurately connect and efficiently transform, and help more excellent brand
merchants embrace changes and break the trend of growth.Master Chan is committed to big data and Al
intelligent empowerment in the field of marketing, helping brands achieve digital management of content
marketing and e-commerce in the era of content e-commerce, driving new brand growth. Its products
include: chan mama, Chan Magic Cube, Chan Housekeeper, and other products, providing multiple services
such as Chan Selection and chan mama Think Tank. As of now, we have provided high-quality services to

over 1 million well-known companies and small and medium-sized enterprises.
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2023 Dealer Conference - Restarting Growth
2023FHE-IBIRAE

Organizer
TR FEWRSLHE. DBEEEESERAT]
Co-organizer

AL FETH

2023 China FMCG dealer landing growth conference, with the theme of "landing growth', united dozens of
excellent dealer practitioners across the country, combined with business scenarios, love to share the landing
dealer business growth cases, these excellent dealers are annual sales of hundreds of millions, billions of
local big business, they have summed up a set of successful replicable methodology and business theory, If
you are a FMCG dealer or engaged in dealer management related practitioners, managers, operators, this is

definitely an unmissable dealer conference!

2023 EEREHBEIE R AR, U DEMIEK] AR, REA+U2EIMAFTLERLRE, 55
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Special Forum on Shanghai Catering to Create

an International City of Gastronomy

FaSiXtlEEMERZIIERILIE

Organizer
THEA: DEmERETlna. DEFEEIRTBRAR. LERBERFL

>~

Shanghai is an international metropolis that embraces all rivers of the sea, and the catering market is
characterized by a fusion of Chinese and foreign cuisine. The 14th Five Year Plan for the Development of
Shanghai's Service Industry in 2021 proposed the goal of creating an international culinary capital. The
catering industry in Shanghai actively responded by creating landmark restaurants, landmark delicacies, and
other measures, which sparked a wave of creation activities. This forum aims to promote the combination of
classics and innovation through special discussions, and promote the exchange of Chinese and foreign
culinary skills The integration of culinary characteristics and culinary culture promotes the continuous

deepening and improvement of the creation activities of the culinary city.
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The Enlarged Meeting of members
of the Imported food sub Chamber CFNA

eirmcsd8GREER
RRREH XE1Y

Organizer
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[EH
S
il
I
It
il
D
. el
1oday MOUS 1S0d

In recent years, China's imports of food and agricultural products have continued to grow rapidly, and the
market development potential is still huge. The enlarged meeting has invited the member enterprises of the
CFNA sub-chamber of imported food and other enterprises in the imported food sector to participate,
focusing on the dynamics, challenges and opportunities of the imported food sector and discussing the latest
hot spots of the imported food industry and the development status and latest trends of consumption online,

etc., to exchange information and find opportunities.
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Registration of Overseas Manufacturers of
Imported Foods and Food Safety Management

i#ORamigINE~={eM5E AR
SenmTZEEIRitin

Organizer

TNEA ERRKERYIRERAE. DeFEEFERERAT

Global trade slows down in 2023, and import trade also faces great challenges. In order to accelerate the
growth of China's import trade and promote the facilitation of customs clearance, the access policy of China's
imported food ushered in a major adjustment, and the new "Regulations on the Registration Administration
of Imported Food Overseas Production Enterprises"” was implemented. On November 9, we invited teachers
from Shanghai Customs to be the keynote speakers at the special forum on "Registration of Overseas
Manufacturers of Imported Food and Food Safety Management" to give you a wonderful interpretation of

customs policies.
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Forum on Technology Innovation for
China's Pre-packaged (Canned) Food Equipment
and Packaging Industry

EMEH (%) RooicsE
SEEERElNEIR

Organizer

FHeia: REBELTI . DEEEEFREERAE

Forum on Technology Innovation for China's Pre-packaged (Canned) Food Equipment and Packaging
Industry, with the theme of "New Skills, New Efficiencies, and New Potential Energy’, gathers industry
research resources, invites key enterprises, experts, and scholars in the industry to discuss current
technological innovation aspects of the industry, jointly explore innovative ideas, and strive to strengthen
industry scientific and technological exchanges, and drive high-quality development of the industry with

technology leadership.

REE (HEE) BaEE S aERHReIFIeIE, Ll ke ikee FiEeE NER, RRTIEHEIR, 815
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Choco Village

ABKIf 5 IThER

FHC

CHINA

In 2023, the first Salon du Chocolat Shanghai has been co-located with FHC Shanghai Global Food Trade Sho-
w. It gathered more than 60 well-known international and domestic chocolate brands from Belgium, Fran-

ce, Germany, Italy, Spain, Venezuela, Malaysia, and of course, bean-to-bar chocolate brands from China. The
exhibition range covers black chocolate, white chocolate, nama chocolate, milk chocolate, cocoa raw materia
-Is, production equipment and education and training institutions, etc. Special exhibition areas such as
Global Choco Village", "Chocolate Museum" and "Global Chocolate Tasting Show" are carefully presented on

site, creating a dream chocolate paradise for the visitors.

2023F & /ESalon du Chocolat LBERIGRIES
FHC bEIf KB mEREZE D, BEoREBI0XKRE
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International Coffee Food and Culture Festival

L E IR EEE R34 T

Shanghai International Coffee and Food Culture Festival is a high-end market activity under the Shanghai
International Hotel and Catering Expo. Since March 2017, it has been launched in Shanghai in the form of
coffee market for the first time. Integrating coffee, baking, dessert, light food and other related formats, it has
quickly become a coffee and food carnival for countless coffee and food lovers to clock in. It is a very
influential C-end coffee food market activity in China.FHC Shanghai International Coffee Food Culture
Festival, a total of nearly 70 coffee upstream and downstream and associated business enterprises such as
Luckin Coffee, Wang Li Coffee, Jihui, Biru, Coffee buff, Minggian, Guan Shu in the form of pop-up shops,
provide all kinds of classic and popular products and surrounding, for the audience to bring coffee food

lifestyle show.

EEEFRIMMESE R X H R EEEINEEMREI BN RIE NS RETIER), B2017538 ERLINMEEETRY
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Bakery Impression - Season 7
Bakery Plus Theme Park
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“Bakery Impression - Season 7" features eight theme shops with the theme of Bakery Plus, gathering many
high-quality brands of baking food, coffee and tea drinks, and creating new trends in the baking industry
through three dimensions of product research and development, marketing planning, and scenario
construction, ranging from product channels to application solutions, so as to allow the audience to break the
boundaries and play with Bakery Plus!

The scene also presented the 2023 bakery products hot list wall, Bakery Impression - Convenience Store and
other selling scenes. Through the live interpretation of more than a hundred products of the success of the
secret, so that the audience understand the hottest product cases and the most representative product
landing program, help bakery in more main meals, selling scene retail oriented and product snackization in

both directions to expand the new trend!

BEEDR - BT UG+ A TR \REIE, EERIEER. MHERINERZ MM, B miftx.
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ASC Aquatic Area
ASC TK=EBRX

ASC, The Aquaculture Stewardship Council, is an independent international NGO that operates and
administers the most scientifically rigorous international certification and labelling system for responsible
aquaculture. ASC certification encourages responsible aquaculture practices that require environment
conservation, concern for water quality, no misuse of antibiotics, reduction of species escape, adherence to
strict feed standards, and social responsibility. At present, ASC has 12 sets of aguaculture standards, covering
15 bulk aguaculture products. There are 2,700 farms in 99 countries around the world, and 25,000 ASC
labelled products are sold in the global market. Based on market-driven principles, ASC aims to transform
aquaculture models in a reliable and cost-effective way to ensure consumers' demand and care for

responsible aquatic products.

ASC, KEFEEIEZRE (The Aquaculture Stewardship Council), —FIEIIWERM, TEHEEM T
K= FRE SIS N SR I E N EPRAE SRR R, ASC TAIES I SRERK=FRIEIT N, BEREFIFFE, %
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Ha1, ASC 24F 12 BEXTHREMNE, BETATNRKRAEKTmME, ASC INEFEZRBHEEIK 99 MEXR,
2700 N7R5EZ, B 25000 R ASC INIEF mARIKMIZHEE. ASC ZEUMZANEREREN, EEUAIENEF S
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IP Display Area

IPES SR EX R EX

With the rapid development of the consumer market and the rise of consumer brand awareness, IP co-
branding is very popular. Due to the variety of IP co-branding methods and the huge number of fans, it has
attracted the preferences and attention of the audience in China's new consumer market. Many brands
choose to cooperate with IP licensing to bring more topics and exposure to products, and enhance brand
publicity and brand value. LEC and FHC, the two exhibitions have joined forces to build an IP Showroom for
the food industry and IP licensors. It mainly displays the hot trend products of the current consumer market.
The aim is to bring more fun, creative and artistic consumer products to consumers and fans. There are IP, art

works, creative design and other special displays, driving the development of cross-border industries.
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Co-Located Events

GIEARR

p
ProWine
ProWine Shanghai 2023
\
f
ALV DL,
. CHOCOLAT,
SALON DU CHOCOLAT
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Shanghai International Canned Food
and Raw Materials, Machinery
and Equipment Expo
B+=lm L EBEIFEEEm
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China Shanghai International Meat
Industry Exhibition
SMEE17fmHE (L&) EfrRE~ L E
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SHANGHA! INTERNATIONAL FRANCHISE EXPO

Shanghai International Franchise Expo
SFESE36/E LBEFEMNMBERS S

China Bakery Exhibition
2023CBEEIFIEEH R R ERE

Vertical subdivision,
deep cultivation /ndustry
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Shanghai International Modern
Agricultural Brand Products Exhibition
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Hospitality, Food and Beverage Portfolio
from Informa Markets

RESKHAETIKBRE

I'SEEEGESHREAS (Sinoexpo Informa Markets) £531F30
8, ErBlInforma Markets B RASEFEARNPERRCEIAS,
2024FEMBERNENSHIEEETE, NRTBVRIB|MNEEN
Informa  MarketsENMN T—ERREERIE, ESBIEXRE
ABEFR:

fxE
HiE: 021-3339-2242

fB¢F: Alex.Ni@imsinoexpo.com

sin-exp () informa

2024<EREIS

-~ Food, Hotel & Tourism > < Food & Hotel Indonesia
FHTD o Bal e A - OREFARSAER
BALI BEEFIES RRSEER INDONENA 2024578230 - 785268
20245386H - 388H e, ENhE
HE, BES
— s £H Food & Hotel Vietnam ; o HOTELEX Thailand
F000 & HOTEL MAERR RS EER Y HOTELEX REDFEERERLOES
2024438196 - 38218 el gt 4 202428210 - 88248
5, ATES =E, 28
s FHA Food & Beverage Hotel & Shop Plus Thailand
HOTEL & SHOP PLUS
e 5,!'0'!\ FEEFE RS EER ot s EEAERAVEARES
BEVERAGE 2024848238 - 482681 202458H21H - 88248
N nE, 28
Wi ProWine Singapore .l FHT Food & Hospitality
K | R EFRREHRNE e THAILAND  Thailand
ProWine ERERS REBFRRSEER
2024548230 - 48268 2024%8H21H - 8824H
F0iE ®E, Ra
> af Food & Hotel Seoul iz Restaurant, Bar & Café
gfo’&‘ HOTEL iﬂ‘ﬂﬁﬁﬂ'—iféf&& _ ‘RHB‘H !S- Hong Kong
SEOUL 202468118 - 68148 PEEEEWE
EE. AR Natural: TMEARBIISEE
Organic 202459R83H - 9858
Asld m@' g:g
HOTELEX Indonesia FHA HoReCa
HNEEER

. HEBFRAEREIXIIEES
HOTELE / 2024878230 - 78268 2024%10822H - 108258
R, WA NI

Indonesia
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B FHC

- U FHC LIBITHERE

THE 27™ SHANGHAI GLOBAL FOOD TRADE SHOW
/I Bk xXB-80E W / SHAPING THE FUTURE OF FOOD

22NN 2 AN 2NN

SEE YOU NEXT YEAR
tH£12024

CHINA
Bx & 3 A
4 )
Sales 1HE Marketing T1%
Owen Hong #5t4 Shelly Bao 8%+
(86) 021-3339-2132 (86) 021-3339-2234
Owen.Hong@imsinoexpo.com Shelly.Bao@imsinoexpo.com
Ceci Wang T4t Flora Tao Faic
(86) 021-3339-2215 (86) 021-3339-2037
Ceci.Wang@imsinoexpo.com Flora.Tao@imsinoexpo.com
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